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Built to stand up ... under ‘round-the-clock pressure! 


The flow of America’s vital oil can't be regulated by a time clock! These bobbing pumps 
work around the clock, around the year—with virtually no attention whatever! Depend 
able Bower Roller Bearings are more than proving their ability to stand this back-breaking 
pace doing it with a minimum of maintenance cost and down-time. That's because 
important Bower Spher-O-Honed design features, like the one shown at right, have reduced 
bearing failure to a rarity. % Whatever test you put them to—-tractors, machine tools, jet 


engines —-you'll find that Bower Spher-O-Honed Bearings will last longer and operate more 
efficiently. Let a Bower engineer show you the many advanced design features and superior 


quality of the complete Bower line. There are tapered, straight and journal roller bearings 


for every field of transportation and industry. 


BOWER ROLLER BEARING COMPANY DETROIT 14, MICHIGAN 


OBOWER 
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What glass means to modern living 
is plainly evident in its glint and 
shine and sparkle all around us... 
glass in building construction, in 
packaging and tableware, in science 
and communication, in medicine 
and industry. 

The dazzling vista ranges through 
cens of thousands of forms — from 
the incredibly delicate filamen~ of 
nuclear research equipment . the 
giant 200-inch mirror uf the Mount 
Palomar telescope. Here is a mate- 
rial so versatile that it may be 
kneaded like dough, blown into 
bubbles, drawn into threads, woven 
into fabric, shaped like clay, rolled 


i 


"Vision ts Indis pe nsable lo Progress” 


Through glass 
man’s magic view of progress 


and pressed and cut and engraved! 

Glass has companioned the whole 
progress of man, yet only in the past 
100 years and particularly since 1900, 
have we begun to appreciate and 
exploit its almost limitless possibili- 
ties. Today this magic material of 
utility, beauty, safety and efficiency 
is on the threshold of its greatest era 
of development. 

Glimpsing the future through 


glass, we see continuing research 
improved methods of craftsmanshi; 
and manufacture achieving amazin; 
flexibility, sensitivity and strength 
By steadily widening the frontie: 
of service for its products, the gla 
industry presents a crystal-cl 
example of how our system of f: 
economy leads American enterp: 
to higher and higher attainment: 
the road of progress. 


BANKERS TRUST COMPANY 


16 WALL STREET, NEW YORK 15, N. Y. 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 





Long Distance Rates Are Low. These are the daytime station-to-station rates for the first thre: 
not include federal excise tax. Long Distance rates are even lower after six every evening and 


There is hardly any limit to the 
time, money and waste motion 
Long Distance telephone service 
can save in a single business day. 

Here are only a few of many 
things you can do by telephone: 
Make appointments to avoid fruit- 
less visits. Complete sales with 
new contacts or old customers. 


You save days and dollars 
when you go Long Distance 


Make purchases at advantageous 
prices or when emergencies arise. 
Satisfy complaints promptly and 
personally. Make collections by 
diplomatic, friendly discussions of 
overdue accounts. 

Many companies have found 
that a small investment in Long 
Distance pays big dividends. 


tes and do 
y Sunday. 


Long Distance Doesn't Cost—It Pays. 
We have some specif vestions 
for the profitable use of Long Dis 
tance in Sales, Purchasing, Ad 
ministration, Traffic, Production 
Enginecring and A: 
you would like to « 
just call your Bel! 
Business Office. 


iting. If 
them, 


ephone 


BELL TELEPHONE SYSTEM 
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ASSISTANT MANAGING EDITOR Robert B. Colborn 
ASSOCIATE MANAGING EDITOR John L, Cobbs 
ASSOCIATE MANAGING EDITOR Peter French 


DEPARTMENTS 


Business Outlook: Clark R. Pace, Editor; Robert H. Persons, Jr. 

Commodities: Gertrude Charloff, Editor 

Finance: William McKee Gillingham, Ed:tor; Paul D. Gesner, David B. Carlson 

Foreign: Howard Whidden; Editor; Paul R. Miller, Jr., John R. Thomas 

Industrial Production: Charles M. Garvey, Editor; George J. Gray, Jr., David C. Allison 

Labor: Merlyn S. Pitzele, Editor; Edward T. Townsend 

Management: Richard L. Waddell, Editor; Richard M, Wight 

Marketing: Carl Rieser, Editor; Cora Carter 
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Regions: Richard M. Machol, Edstor 
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Drummond, Barbara Kleban, Alice Marks 


ECONOMICS STAFF 


Dexter M. Keezer, Director; William H. Chartener, Peter J, Davies, Richard Everett, Douglas 
Greenwald, Margaret Matulis, Dora K. Metris, Robert P. Ulin 


DOMESTIC NEWS SERVICE 


Atlanta Bureau: Wm. H. Kearns, Manager 

Boston Bureau: Paul Finney, Manager 

hi : James M. Sutherland, Manager; Mary B. Scephenson, Dorothy Miller 
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FOREIGN NEWS SERVICE 
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Editor: Joseph K. Van Denburg, Jr. 
Paris: John O. Coppock 
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London: Edward W. S. Hull Sao Paulo: Lionel J. Holmes 

Manila: Herbert Leopold Tokyo: Alpheus W. Jessup 

Correspondents: Amsterdam, Athens, Bangkok, Beirut, Belgrade, Bogota, Bombay, Brussels, Buenos 
Aires, Cairo, Caracas, Ciudad Trujillo, Copenhagen, Djakarta, Durban, Geneva, Guatemala City, 
Havana, Helsinki, Istanbul, Johannesburg, Karachi, La Paz, Lima, Madrid, Melbourne, Oslo, 
Ottawa, Panama City, Quito, Reykjavik, Rome, Salzburg, San Juan, San Salvador, Santiago, 
Stockholm, Sydney, Tehran, Tel Aviv, Wellington, Winnipeg. 
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1 thought ld have 
to see the Swami 
to tind the right 


plant sife in 
Binghamton... 


° 


~~ Until an officer of The Marine 
Midland Trust Company of Southern 
New York introduced me to a man 
who really knows local real estate.” 


Authentic firsthand facts al» 
properties and market condi! 
anywhere in New York State 
available when The Marine Mila 
Company of New York is your ly 
In 9 principal trading regions 
York State, affiliated Marine 
banks have 127 offices serving 61 « 
towns. Each officer knows his ow 
its people as only a local resident ca 
us show you how this “next- 
bor knowledge” can be us 


business. 
The & 


MARINE MIDLAND 


TRUST COMPANY 
of New York 


120 BROADWAY + NEW YORK 
Member Federal Deposit insurance Corporation 
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BUILT AND APPLIED BY RELIANCE 
THESE fools of Aratowdation INCREASE 


RELIANCE 


W*'S 








Operator's 
Control Station 




















PRODUCTION OUTPUT IN EVERY INDUSTRY 


moving things faster...more accurately! 


Reliance electric motors, adjustable-speed drives, elec- 
tronic controls, and applied engineering—the Tools of 
Automation—make it possible to secure increased pro- 
duction in a single machine... part of a process... or 
an entire factory. 


And these tools provide all the dependability and economy 
you need to get complete benefits of automated equipment. 
They have established an unequaled record of perform- 
ance under the most exacting operating conditions in 
industries like textile, chemical, steel, metal working 
and automotive. 


One of the most important Tools of Automation is 
Reliance Applied Engineering which is used to analyze 
and supply the answer to your specific situation. Reliance 
engineering is backed by nearly 50 years of experience 
in the development and engineering of drive systems 
which have made automation possible. 



































For all the facts, write for your copy of our new booklet, 
“The Tools of Automation”. pum 





RELIANCE tncineraine co. ° 


1069 Ivanhoe Read, Cleveland 10, Ohio + Sales Representatives in Principal Cities 





Better Values... the Key to Better Business 


Forward-looking management men are rneeting today’s challenge by replacin; 


outmoded methods and obsolete equipment with newer, better ones. They know | 


doing so can they offer better values in whatever they produce. And better values 
to better business which in turn sustains employment, production and a reasonabl: 


How ACCO OFFERS BETTER VALUES 


IN AMERICAN CHAIN 


A few recent examples of development work 
by American Choin's idea men 


e You probably never heard of a Bundling Chain with 
an automatic lock. But material handling men hailed it 
as a blesaing—especially in plants where heavy loads 
must be contained and lifted safely. AMERICAN CHAIN 
research engineers developed it to fill a need they recog- 
nized. And industry was quick to realize its advantages. 

You may not have heard of boomer chains, winch line 
tail chains or spinning chains. But men who sweat in the 
oil tields use them every day. Couldn't get along with- 
out them. And AMERICAN CHAIN development engineers 
are constantly improving them. 

Take acco Sling Chain adjusters, one of the many im- 
portant chain accessories developed by AMERICAN CHAIN 
idea men. With an adjuster any load can be lifted the 
easieet way it can be picked up, yet maintain perfect 
balance. 

There's no end to the uses AMERICAN chains are put to. 
Por example, sling chains in factories. Animal and tow 
chains on farms. Kiln chains in cement plants. Brake 
chains on railroads, Cargo handling chains on ships. Tie- 
down chains on planes and a host of other uses. If you 
use chain as part of your product or in your plant for 
material handling, check with AMERICAN CHAIN for better 
values. 
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ACCO SLING CHAINS 
"Registered" for safety 


acco Slings are “‘Registered” for greatest 
safety. Designs are field-tested. Each is 
proof-tested to twice the working load 
limit. Identification ring and Registry 
Certificate accompany acco “‘Registered”’ 
slings. May we tell you more? 


R-P&C VALVES 
The complete line, quality controlled 


Do you use bronze, iron, steel, or bar 
stock valves? Do temperatures and pres- 
sures run high or low? Do you use sev- 
eral types or a range of sizes? Would you 
like to get longer service life in valves? 
Write for an R-PaC catalog. 


®. 


TRU-LAY PUSH-PULLS 

Simplify design—improve operation 
PUSH-PULLS (right above) snake around 
obstructions to eliminate links and levers. 
PUSH-PULLS are “solid as a rod yet. flexible 
as a wire rope.’’ Completely lubricated 
and sealed for life. Write for interesting 
application file. 


WIRE ROPE ASSEMBLIES 
Made with Dualoc Endings 
ACCO’S DUALOC wire rope assemblies are 
used as boom cables, logging chokers, etc. 
All have safe DUALOC endings which de- 
velop full rope strength the same as Acco 
Registered Wire Rope Slings, for construc- 
tion and industrial use. Ask for details. 


CAMPBELL 

Better Cutting by the Abrasive Method 
CAMPBELL Abrasive Cutting Machines 
reduce cutting time from minutes to 
seconds; make clean, smooth with 

out work hardening. More than likely 
they could help you cut costs, get better 
work. Would you like literature? 








WRIGHT HAND HOISTS 

Ya-ton to 25-ton capacities 
It’s easy to operate a wricnTt Hand Hoist 
Machine-cut reduction gears and ball 
bearings see to that. Sturdy yet light in 
weight, these hoists speed the job—cut 
costs. Also rachet and electric hoists 
Full information by mail on reques 


These and Other ACCO Products Offer Better Values 


@ ACCO products are designed and manufactured to be 
“Gntentionally better.”” They are used directly, or as 
component parts in a wide variety of products and 
machines. They help do many jobs better. ¢ 16 Divisions 
of the American Chain & Cable Company manufacture 
more than 100 essential products. ACCO’s most widely 
used products are: 

ACCO-Registered Wire Rope and Chain Slings + R-Pac Valves 
WRIGHT and FORD Electric and Hand Hoists - WEED Tire Chains 
AMERICAN Welded and Weldless Chain - PAGE Chain Link Fence 

HAZARD Lay-Set Preformed Wire Rope - ACCO Stee! Castings 

PAGE Wire and Welding Rods - TRU-STOP Brakes 
TRU-LAY Cable and TRU-LOC Swaged Terminals for Aircraft 


TRU-LAY Preformed Wire Rope * TRU-LAY Push-Pull Controls 
CAMPBELL Abrasive Cutting Machines - HELICOID Pressure Gages 
PENNSYLVANIA Lawn Mowers - MARYLAND Bolts and Nuts 
MANLEY Automotive Equipment - “ROCKWELL” Hardness Testers 
OWEN Mattress and Furniture Springs 
° 
Information on any ACCO product gladly sent on request 
Address your inquiry to Market Development Department, 
American Chain & Cable Company, Inc., 

929 Connecticut Avenue, Bridgeport, Connecticut 


AECO 4merican Chain & Cable 


SALES OFFICES IM; Atlanta, Bridgeport, Conn., Boston, Chicago, 

Denver, Detroit, Exeter, Pa., Houston, Los Angeles, Monessen, Pa 

New York, Philadelphia, Pittsburgh, Portiond, Ore., Reading, Pa., 
Son Francisco, Wichita, Kans., Wilkes-Barre, Pa., York, Pa 











Protect yourself 





before you buy 





lighting \ 































There are more than 2,000 different 
makes of lighting fixtures on the market. 
Some are very good values. Many, many 
more give you little buc regrets, trouble 
and expense. 

The odds are against you getting the most 
for your money. What can you do to pro- 
tect your lighting investment? Day-Brite’s 
answer is this 


Don't buy any lighting fixture until you 
& & 

put it before you, handle it yourself, see 

how it’s made, compare it with others. 
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SEE YOUR LOCAL ELECTRICAL CONTRACTOR 
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You don’t need to be a lighting expert. 
If the value is there... you can feel it! 


We are eager to have you make this per- 
sonal, critical test on the MOBILEX or 
any other Day-Brite fixture. We know 
from experience that the value we build 
into the Day-Brite line tells ics own story 
better than we can. 

Whatever you do, take the time to protect 
your lighting investment. Take the time 
to look at and compare fixtures . . . feel 
the difference yourself 


LOOK AT THE DAY-BRITE 
MOBILEX®... FEEL THE 
DIFFERENCE... BEFORE 
You Buy! 


423 
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Day-Brite Lighting, Inc., 5474 
Bulwer Ave., 5t. Louis 7, Mo. In 
Canada: Amalgamated Electric 
Corp., Ltd., Toronto 6, Ontario. 












READERS REPORT 


What Is ‘Selling’? 


Dear Sir: 

May I make s atic 
concerning your sophist po 
on The Auto Dealer, | 
Hull-Dobbs operation f the 
May 22 issue of BUSIN: 

You should take th to find 
out what the so-called | 
by “selling.” Largely th forcing 


a market, resulting in es, dis 
counts, and unsound that 
backfire. Professional and 


chiselers are easily 
pay overhead on them 


seil them? 


spott 1 can 


In our town, one ig two 
lines told the factor losing 
He was urged to take new cars 
and the factory knew id cars 
would be offered from lots and 
in competition with inchised 
dealer carrying the big id 
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VERNE WEBER MOTORS 


VISALIA, CALI! 





A Three-Way Study 


Dear Sir: 

The letter of Leroy \ Cleveland 
[BW—Jun.5'54,p8]} see pinpoint 
the cause of our present | dificul 


ties. Never before in the of man 


has acknowledgment endence 
on a Supreme Being widely 
ignored by people whe ntrol our 
thinking and hwving. | IZ elt 
the need of offering ion and 
repentance to their M for their 
offenses. They realiz emand 
of a conscience that man 1! 
unsuccessfully trying t terate 

“Human Destiny” ! nte du 
Nouy, that writer Cle nentions 
seemed to me to fon with 
Pitirim Sorokin’s “Cri ur Age” 
and Alexis Carrel’s the Un 
known.” They seem <cellent 
study of man historica ciologi 
cal, and man physical 


GERT! 






DOUGLASTON, N. Y. 





The Diversification Virus 
Dear Sir: 

... In your Jun. | h 
ing Urge to Diversify mn 
noyed me and will be 
of your readers. Howe id Diver 
sifying: Look Befor« ip 
132, which said what 
and somewhat better ] 
have put it, I suspect 
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It’s hard enough to remember 
what you said—what the other fellow said— 
in a talk just yesterday! With telegrams you keep 
facts straight, prevent confusion and both of 
you have a written record. 


ae 


WESTERN UNION 








A HANDFUL 
OF DEPENDABLE . 


This motor is representative of the many specially engineered 
Lamb Electric Motors that are giving excellent service in a 
wide range of products. 

The reliability of Lamb Electric Motors results from proper 
design and careful manufacture, by personnel having many 
years of experience in the small motor field, 


Use of a Lamb Electric Motor frequently results in an 
improved product and lower costs. May we demonstrate 
these advantages to you? 


THE LAMB ELECTRIC COMPANY ° 


in Ceneda: Lomb Electric — 
Division of Sengomo Company Ltd. — Leaside, Ontario 
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is that all readers of the 


tinued through the latte: 


I believe that it has 
true since industry began 
now confronted with a 
greater than ever before 
to the future, on an in 
as one considers the pot 


tronics and commercial at 


The statement that 


has become a managemien! 
certainly true. I would g 


say that it has become 
thought, diversification f 


tion’s sake, and with son 


tremists a shibboleth 


Just a word about the pr 


of this virus as I see it 

facturing urgently neede: 
defense, and an objective 
cal distribution, competit 
not the controlling fact: 
manufacturing can think 
where the same item wa 


different parties in which 


the highest cost to the 
was occasionally as high 
It is not surprising—tov 
an organization skilled 


making flour becomes int 
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the fact that it “succes 
metal products, but late: 
do this competitively 
problem. If metal prod: 
duz to emergency, had 
production of flour, the 
woukl have been the sam 
Maybe every producer 
serve the consumers’ m 
seriously doubt the aggr 
effectiveness in attemptin; 
After all, there can be 
tive... rule of thumb by 
catchword—like diversific 
productive organization 
by the maximum retur: 


period of time on capit 


it will produce our maxi 
prosperity. Those who wi 
any profit, conceivably d 
dose of diversification, wv 
accordance with our ba 
using assets effectivel, 
needs, 

We must not forget 
tion, efficient tooling-u; 
sense, has made us the : 
that we are today, and 
no less important today 

I am glad that pusini 
a crack at these diversif 
The concluding remark 
become a General M 
pany overnight” is perf 
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The Ever-Present Fiduciary 


Dear Sir: 


(Re) your publicati 
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These free-standing J-M Movable Walls permit maximum use of space. 
They create efficient offices that can quickly and easily be rearranged to suit 


the needs of changing space requirements. 


For the busy office that 7 


needs a change of space 


Johns-Manville Asbestos Movable Walls pro- 
vide offices when and where you want them 


YOU can rearrange your present 
space or have new space partitioned 
off quickly and economically with 
Johns-Manville Asbestos Movable 
Walls. Made of asbestos, they resist 
fire, rot and wear. 

These flush-type, attractive panels 
have a clean, smooth surface that’s 
hard to mar, easy to maintain .. . 


and extra strong to withstand shock 
and abuse. Also, they are light in 
weight, easy to install and relocate. 
The “dry wall” method of erection 
assures little or no interruption to 
regular routine. 

Johns-Manville Asbestos Mov- 
able Walls may be used as ceiling- 
high or free-standing partitions. The 


Vi Johns-Manvill 


~ 








complete wall, including doers, 
glazing and hardware, is installed 
by Johns-Manville’s own construc 
tion men under the strict super 
vision of trained J-M engineers 
responsibility is undivided. 

An estimate will convince you 
that the cost of J-M Movable Walls 
compares favorably with other types 
of wall construction. For details 
write, Johns-Manville, Dept. BW, 
Box 158, N. Y. 16, N. Y. In Canada 
write 199 Bay St., Toronto 1, Ont 














and 
FULLY AUTOMATIC 





-»» the calculator 


that PRINTS! 





Completely new ... completely 
different! The Model 99 
Printing Calculator. 

It multiplies, divides, adds 
and subtracts. lt performs 
every one of these calculations 
with greater efliciency than 
any previous machine of its 
kind. Above all, among its 
many other features 

it provides automat 
multiplication and credit 
balances plus sin pla lape, 

the two color printed 

record of each and 


every calculation. 


Write for free booklet 
number C669. Room 1700, 
315 Fourth Avenue, 


New York 10, N. Y. 
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on page 175 you that sat 
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Concern for Children 
Dear Sir: 











In Cigarettes Get | BV 
Jun.26'54,p24] som spoke 
men put a prune Ice 
this way, “There are t ps attack 
ing us: the crackpot mi f 
integrity Chis yarent 
meant that the Ame: al A 
were the “men of intes | an 
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as beneficial as_ the 
lead you to believe 
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( Could chemical science develop a substance offering 
* more durable protection against moisture for fabrics, 
leather, masonry and many other materials? 





A. MOISTURE JUST ROLLS OFF 
THIS INVISIBLE “FILM” 











® They're calling textile water-repellents made with G-E silicones 

“Super Silicones” — perhaps the greatest surface protection 

against damp and wet that chemistry has ever searched out. FOR NEW DEVELOPMENTS in Silicon 

, ' dd ail - Plastics Compounds, Electrical Insulating 

If you have seen rain splat against a “Super Silicone” Craven- Metaiiala, Witesniel Vidsins and Varnishes 

ette*-processed garment, for example—and stand in quivering Plastics Laminating and Molding. .. write for 

droplets instead of sinking in—you've seen silicones in action. new “G-E Chemical Products” Booklet 
(CDG-i01) to CHEMICAL DIVISION 
General Electric Company, Section 1400-1 A 
Pittsfield, Mass. 


Now, textiles, masonry, leather, glass, and wood can stay 
dryer and Jive longer. Now, too, G-E Dri-Film® water-repellent- 
treated electric motors, fluorescent lamps, and many other in- 
dustrial products can stand more punishment. 
For besides repelling moisture, G-E silicones resist weather, 
shrug off heat or cold, are unaffected by many common chem- Progress is our most important product 
icals and solvents. 
Thus, another development of G-E chemical research, originally - 
conceived in the search for better electrical insulation, now G E N £ 3 AL ) FE LE C T Er j C 
makes new contributions to American business and industry. : 
This is progress for all—through G-E Chemical Progress. 

*Reg. trade-mark of the Crovenette Co. 








im FLew into Wausau shortly after a 
British jet pilot, off his course, landed 
there with a thimbleful of fuel left. He 
certainly hed good reason to appreciate 
his stop in Wausnu, So did L. 

"tl spent an interesting hour with County 
Agent Mac McAleavy (picture at right). 
‘Wausau people are the kind you like to 
work with,’ he said. “Twenty years ago 
this county grew only a few scattered 
avres of alfalfa. Couldn't grow it here, 
people thought. We did some research and 
came up with a solution. The farmers 
took to it and went to work. Today they 
grow over 100 times the alfalfa they did 
in the 30's.’ 

“Implement-deaier Herman Rakow 
(above, right) described Wausau’s un- 
usual do it yourself spirit, For instance, in 
maintaining farm equipment... ‘75% of 
the parts we sell are instailed by the 
farmers themselves. That's about 5 times 
the ratio you'll find in most other farm 
communities.’ 


"Then ! saw the other frontier of 
Wausau industry the giant, modern 
plant of the Marathon Corporation. Here, 
where 3 million paper cartens are pro- 
duced in a single day, resident manager 
Oscar Eggebrecht (sbove, left) showed 
me one of the world's biggest glueing lines, 
and sixteen freight cars lined up inside 
the building! 

“They're friendly people in Wausau. 
They're energetic people. You sense their 
honesty and common sense. You see the 
product of their individualism. And you 
know that any company that has called 
Wausau Aome for over 40 years must be a 
pretty good one to do business with.” 


What is there about Wausau. W 


isconsin, that makes it th 





for one of the world’s most important insurance companies 


Emplovers Mutuals invited the head of a famous food com; 


to visit Wausau to find out. Here is his story. 


Vausau Story 


By E. B. COSGROVE, Chairman of the Board, Creen Giant Com 


. the kind you like to work with. . "Mr. 


Employers Mutuals of Wausau are 


Yes—as Mr. Cosgrove discovered, there’s 
such a thing as a Wausau personality. But 
you don’t have to go to Wausau to find it. 
It’s a certain good way of doing business. 
You’ ll meet it in all our 89 offices through- 
out the country. 

Employers Mutuals handle all lines of 
casualty and fire insurance and are 
one of the world’s largest in the field of 


workmen's compensation insurance. 


Cosgrove (right) and County A Mc Aleav 


“good people to do business with. 


If you think workme 
insurance is just “‘a cé 
pay the inevitable cost 
should talk to an E: 
He 


than in any 


will demo: 
other k ne 
cost of a workmen’s « 

The be 


man 


is controllable 
the more controllabk 


office, or write Wausa 








attention and treatment of their off. 
spring. . . 

Whatever we say about the Russians, 
I'll wager that they don’t allow their 
young people to injure their health to 
make a few . . . kopecks for the state 
or anyone else. If democracy wants 
to be sure of survival, it had better pay 
more attention to the health of the 
younger generation, because when the 
chips are down, regardless of anything 
clse, it is stamina that brings the victory. 

W. E. Hamittron 
EVANSTON, ILL. 


Well Accepted 


Dear Sir: 

The article entitled Color Checker 
[BW—Apr.10°54,p78] . . . states that 
there is a new «evelopment in the 
color measurement field—an electronic 
version of the spectrophotometer that 
automatically matches color faster and 
more accurately. The General Electric 
Co. had such a device on the market 
prior to 1939, which was even then 
well accepted by the textile and chemi- 
cal industries. It was, and still is, an 
electronic device which automatically 
records per cent reflectance or transmit- 
tance versus wave-length. Our new 
instrument records. a complete curve 
of 380 to 700 millimicrons in 54 sec- 
onds, apparently faster than the method 
described, which requires a Polaroid 
camera to obtain the print. 

An automatic tristimulus integrator 
furnished as an accessory to the record- 
ing spectrophotometer calculates the 
precise tristimulus values, X, Y, Z. In- 
troduction of the automatic tristimulus 
integrator in 1949 was perhaps the most 
forward step in industrial color match- 
ing since development of the recording 
spectrophotometer during the 1930s. 

The GE_ spectrophotometer draws 
a curve on a clearly defined sheet of 
graph paper, where the presentation 
is readable with accuracy of 4 of 1% 
or 0.5%. Tristimulus values are pre- 
sented directly on cyclometer registers 
eliminating the laborious manual cal- 
culations to determine tristimulus 
values. 

Photometric accuracy of the GE 
instrument is 0,5%-—-waye-length ac- 
curacy one millimicron—photometric 
precision is within 0.2%. 

Use of the GE spectrophotometer 
and integrator by the Bureau of Stand- 
ards, and by the major chemical, tex- 
tile, printing ink and paper industries, 
as a production control device, as well 
as a research instrument, certainly 
attests to its acceptance as the standard 
for industrial color measurement and 
coatrol. .. . 

Joun P. Tompson 
METER & INSTRUMENT DEPT. 
GENERAL ELECTRIC CO. 
SCHENECTADY, N. Y. 


BUSINESS WEEK © July 17, 1954 





AIR CENTER, U.S.A. 


This modern research laboratory might well be called 
AIR CENTER, U.S.A., for it is here that experienced 
engineers design and test the Torrington fan blades and 
blower wheels which are at the very heart of the nation’s 
leading air-moving appliances. Here, too, manufacturers 
find expert assistance on any design problem concerning 
air flow, sound and vibration, 


Torrington’s unique research service has helped many 
manufacturers improve the performance of their units 
without cost. And Torrington’s modern methods, flexible 
schedules and expanded productive capacity provide 
greater efficiency, faster production and reduced costs. 


If you make or plan to make heating, ventilating or air 
conditioning equipment, put Torrington to work for you. 
No one has more experience in the design and produc- 
tion of air impellers than Torrington. 


THe 


TORRINGTON 


MANUFACTURING COMPANY 


TOR RIN GSTOMN™NM - SonrnescoTricwT 
VAN NUYS, CALIFORNIA + CAKVILLE, ONTARIO 





HOW 
HERCULES 
HELPS... 


Most businesses are helped today by 
Hercules’ business... the production 
of synthetic resins, cellulose prod- 
ucts, chemical cotton, terpene chem- 
icals, rosin and rosin derivatives, 
chlorinated preducts, and many other 
chemical processing materials—as well 
as explosives. Through close coopera- 
tive research with its customers, 
Hercules has helped improve the proc- 
essing or performance of many indus- 
trial and consumer products. We wel- 


come the opportunity to work with you. 


... 10 PACKAGE MILK 


HERCULES POWDER COMPANY 908 Market St . " ilmington 


Sales Offiwes in Prinvipal Cities 


Hercules’ pioneering work in rocket research now enables 
NIKE to get off the ground and quickly reach supersoni: 
means of a booster unit using a charge of solid propellant 


guided n 
speed 


as the s 


This contribution to national defense stems logically from the man 
tec hnological know how gained through many years ot experien 


explosives 


lee ec alten 


TO INCREASE-CROP_YIELDS — 


qt cartons represent one group of 
packages which Pexol® fortified size 
helps make leakproof during the paper 
making process. Other Hercules chem 
ical materials such as Kymene”™ wet- 
® wax-resin 


strength resin and Parace 
makers 


emulsion are helping paper 
produce better end products. 


99, Del. 


Toxaphene inseetic ides « 
vils, army worthis ind 
species of insect | 
liveliteed of tarmers 
tremely effective ingre« 
tural dusts and sprays, | 
result of continuing res 
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Today’s new cars won’t be “new” very long; unveilings of 1955 models 
(in the autumn this year instead of midwinter as has been the postwar 


custom) will age the 1954s automatically. 


Autos, like race horses, have no birthdays. ‘All colts are a year old 
on Jan. 1, and all cars go up a year when the new model comes out. 


You've had to rely on gossip and a good sense of feel to anticipate 
new models ever since 1946. But those days are gone. 

Harbingers of the new-model year are as unfailing as robins in spring: 
(1) reduced factory output, and (2) drives to clear dealers’ floors. 

You've seen ample evidence of both in recent weeks (page 27). 


From now on, you won’t even have to check the signs. Barring the 
unforeseen, new-model introductions will be as regular as the calendar. 


With the new 1955 cars, a strange sales era will be formally ended. 
It was the period when all you had to do to sell ’em was to make ‘em 


That era ended some time back for a lot of products, of course 
Actually, it ended months ago for most makes and models of autos, too 


From here on, there will be no such thing as a traditional share of the 
market. And a familiar sales theme is taking charge: Sell a new one by 
making the customer unhappy with the old one—be it auto or can opener 


Cars no longer sell themselves simply because the majority of those 
on the road are over-age and all ready to fall apart. 


There are more old cars on the road, to be sure. But that’s because 
there are more cars of all ages—25% more now than even in 1950. More 
than 21-million cars have been built in the last four years. 


Indicated scrappage in these four years was 13-million. 


In 1939, with 24-million cars on the road, 29% were under 3 years old 
and 18% over 10; now, with 44-million cars, the ratios are 27% and 20% 


Most people drive cars between 3 and 10 years old. And the percent- 
age using those vintages is just the same as prewar—53% then, 53% now. 
Looking for customers? Here are more than 23-million who might be 
upgraded into new car buyers. (There were not quite 13-million in 1939.) 


Declining factory payrolls (due to employment 9% under a year ago 
and a shorter work week, which reduces weekly paychecks a wee bit) have 
changed consumer spending patterns—-but haven’t cut over-all dollar out- 


lays. 
Here you have an interesting slant on the 1954 economy: Aided by 
tax cuts, consumers actually are spending more than ever before. 


Confidence in the future seems to be guiding consumers. 


The average consumer now seems willing (1) to save a little less out of 
eurrent income, and (2) to borrow a little more on future paychecks. 


This is the only way to explain more spending on the same income. 
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For, according to Washington figures, people have had just the same 
amount to spend ($250-billion annual rate, after taxes) in each of the last 
four quarters. And they spent most in the June quarter this year. 


Retailers may find it hard to believe that spending has risen. 

The explanation is the same as for some time past: A little less is going 
for goods (particularly durables) while more is going to the doctor, dentist, 
landlord, laundry, and bus company—in short, for services. 

In round numbers (annual rates): Spending is a billion higher than a 
year ago. But $3-billion less goes for goods, $4-billion more for services. 


Revised figures seem to indicate that consumers cut their spending for 
durable goods more sharply late last year than had been suspected. 

Originally, Washington figured such spending at an annual rate of $29.1- 
billion in last year’s final quarter. That estimate was reduced to $28-billion 
this week. 

Each succeeding quarter shows improvement. This year’s first quarter 
is put at $28.2-billion, the second at $28.5-billion. 


Revisions still to come in national income figures may show an even 
better pickup in consumer outlays for hardgoods, particularly autos. 

Unofficial estimates in the trade put retail sales of new cars at 560,000 
for June. This would be better than any month last year—the best, in fact, 
since 1950 smashed all records in the auto industry. 


Preliminary estimates of retail trade in stores handling automotive 
goods—-new cars, used cars, parts, accessories—put June volume at nearly 
$3.1-billion. That’s very high, but it still falls just a shade short of the 
May figure last year (best automotive month in 1953). 

This is one reason for suspecting that later Dept. of Commerce revisions 
may show durable goods doing better than indicated by flash reports. 


June figures on consumer credit, when they come out, undoubtedly will 
show the first upturn of importance in 1954. 

Gains in April and May were so small that they represented little more 
than a flattening out after sharp debt reductions (due to less borrowing and 
heavy repayments) in the first quarter (BW—Jul.10’54,p17). 


But June was a different story. Not only were auto sales up, but a 
higher percentage were on time. 


Sales of establishments handling lumber and hardware have been a 
soft spot in this year’s retailing picture (down 714% for the half year). This 
is hard to understand, what with the high rate of construction generally and 
the brisk pickup, starting as far back as April, in home building. 


Steelmakers, looking beyond recent low operating rates, see a pickup in 
August. And the market for scrap may confirm this. After six weeks of 
declining prices, scrap shows signs of bracing. 


Cantents copyrighted under the general copyright on the July (7, 1954, leeue—Business Week, 330 W. 42nd St., New York, N. Y. 





TRI 3 CLAD THE LEADER IN MODERN MOTOR DESIGN 
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ROTATING SEAL on the motor 
shaft will stop fine dust, helps 
keep out moisture, dirt and grit. 


DUST-TIGHT RABBET FITS 








Built even for taconite’s toughest processes... 


were G-Eze = czapenciosed motor 


plied on the rabbet fits helps oath Sa 
keep dust from vital motor parts. 


eeee Keeps out dust, dirt, corrosion! 


General Electric’s all-new Tri/Clad ‘55’ enclosed motor is now even 


ter sealed against dirt, grit and corrosion. Designed to meet tough moto: 
application in such industries as taconite and chemical processing, it 
the ideal workhorse where extra motor protection is needed. 

Here’s why the Tri/Clad ‘55’ motor is better protected, Cast iy 
end shields and frame have tightly sealed rabbet fits. A non-magneti 
seal is on the motor shaft to keep fine dust out of the bearing housing. A 
rubber gasket protects lead entry to the stator; conduit box is also 


} ' 


TEXTOLITE* FAN resists strong 
acids and alkalis — cannot be 
clogged by fine magnetic dust. 


gasketed. 

General Electric Tri/Clad ‘55’ motors are now available in man 
ratings. The complete line of 1 to 30 hp a-c motors will be availabl 
soon. For full details contact your G-E Apparatus Sales Office or G-! 
Motor Supplier today. Write for Tri/Clad ‘55’ bulletins GEA-6013 
Dripproof motors, GEA-6012—Enclosed motors, GEA-6027—Gear-n 
tors. General Electric Company, Section 648-10, Schenectady 5, N. Y 


*Reg. trade-mark of General Elect 
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tection. Big conduit box, num 
bered leads ease maintenance. 








. air brake equipment INDUSTRIAL PRODU‘ I 
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at 40,000 feet 





® The famous F-86D Sabrejet has only one seat, so it has been impossibl 
give the usual dual-flight training to a new pilot. Instead, the armed forces 

a flight simulator, now in production at Union Switch & Signal Divisio 
Westinghouse Air Brake Company. Design work on simulators is being don: 
by Melpar, Inc., a subsidiary of Westinghouse Air Brake. 

The flight simulator has an actual F-86D cockpit, complete with instrume: 
that work. The pilot's controls have the same “feel” as the real airplane. H 
takes off, flies, and lands completely by instruments. There is a radar and a 
flight instructor. Between them they give the pilot a lifetime of experien: 

a matter of hours. 

By pressing a button, the flight instructor can cause simulated engine 
trouble—including the dreaded “flame-out” (engine failure). The pilot must 
scan his instruments, spot the trouble and take corrective action before 
too late. This same flight instructor can even simulate ice formation 
airplane. The pilot must notice his loss of speed or power, find the 1 
and turn on his de-icers. 

The radar instructor flies an imaginary enemy plane that appears on 
pilot’s radar scope. The pilot must locate it and shoot it down. The instru 
can also cause radar problems at a critical moment, and the pilot must : 
nize and overcome them. 

It takes 11 tons of electronic and computing equipment to supply one fi 
simulator. The cost is far less than one F-86D, and there is no doubt th 
supplementing flight time, this remarkable device now being made by | 
Switch & Signal has paid for itself over and over again in terms of pilot 
and combat skill. 

If you have a problem in industrial electronics or transportation 
control systems, let Union Switch & Signal engineers show you the 
to do it. To solve other tough problems, call on any of the Westinghou 
Brake Company Divisions or Subsidiaries listed below. 


UNION SWITCH & SIGNAL DIVISION, Swissvale, Pa. centralized traff 
control, car retarders, automatic train control, train communication and interlocking syste 
aviation, pipe-line and highway traffic control systems; flight simulators, electror 
ponents; and ground handling equipment 

MELPAR, INC., Alexandria, Va. research, development, and manufacture 
military electronic systems, Also serves as central research laboratory for Westing! e Ai 
Brake Company. 


estinghouse Air Bra 


COMPANY 


EXECUTIVE OFFICES: 
THREE GATEWAY CENTER, PITTSBURGH 22, PA; 


NEW MOVIE AVAILABLE—entitled, “At THIS MOMENT”—showing a vivid stor 
railroad progress. Length 26 minutes, on 16 mm. color sound film. For use of fi 
United World Fiims, Inc., 1445 Park Ave., New York or Association Films, I 
Madison Ave., New York. 


GEORGE E. FAILING COMPANY... LE ROI COMPANY... internat combustion en- LE TOURNEAU-WESTINGHOUSE COMPANY 
rtable and self-propelled ait compressors, rock drills, earth moving equipment, including tractors, scraper ' 
truction tools. 


portanle drilling rigs for oi!, water and mineral exploration = gines 
and a variety of equipment and supplies aders and mixers, 








THE WM. POWELL COMPANY 


CINCINWAT), OHIO 


“You see POWELL VALVES everywhere!”’ 


And no wonder! For The William Powell Com- dependability since 1846. Made 4” to 30” a 
pany makes more kinds of valves and has 125 pounds to 2500 pounds W. 5S. P. Bronz 
probably solved more valve problems than any iron, steel and corrosion resistant alloys. Ava 
other organization in the world. able through distributors in principal cities. O 

Wherever flow requires dependable control, problems, write direct to The Wm. Powe 
there’s the place for Powell Valves—famous for Company, Cincinnati 22, Ohio. 


CONTROLS FOR THE LIFE LINES OF INDUSTRY 


1eivibi 


| A, 
Powell Valves (7 








FIGURES OF THE WEEK 




















1947—49=100 











Business Week Index (above) 


PRODUCTION 


Steel ingot production (thousands of tons) 
Production of automobiles and trucks 


ae const. awards (Eng. News-Rec. 4-week daily av. in thousands) 


output (millions of kilowatt-hours) 


cate 


and condensate production (daily av., thousands of bbls.) 


Bituminous coal production (daily average, thousands of tons) 


Paperboard production (tons) 
TRADE 


Carloadings: manufactures, misc., and |.c.]. (daily av., 


Carloadings: raw materials (daily av., thousands of cars) 


PRICES 


Department store sales ( from same week of preceding ) 
Business failures (Dun mes bon r oi 


eet, number) 


Spot commodities, daily index (Moody's Dec. 31, 1931 = 100) 


Industria! raw materials, daily 


index (U.S. BLS, 194749 = 100) 


Foodstuffs, daily — (U.S. BLS, 1947-449 = 100) 


Print cloth (spot 


Finished steel in pay (U.S 3 Bis 1947. 49 = 100) 
poe steel composite (Iron Age, ton). 


per (electrolytic, Connecticut Valley, E&MJ, Ib.)...........666 000 ee eee 


whee (No. 2, hard and dark hard winter, Kansas City, bu.) 


Cotton, price (middling, ten desi ated markets, Ib.) TEER eee evens etre 
Wool Lang Tare Mie cna - 


FINANCE 


90 stocks, price index (Standard & Poor's) 


Medium grade corporate bond yield 
Prime commercial paper, 4-to-6 months, N 


BANKING (Millions of dollars) 
deposits adjusted, reporting member banks 


Demand 


(Baa say Moody’s) 
Y. City (prevailing rate) 


Total loans and investments, reporting member banks 


Commercial and 
U. S. gov't guaranteed obli 
Total federal reserve 


loans, reporting member banks 
tions held, reporting member banks 
outstanding 


MONTHLY FIGURES OF THE WEEK 


Average weekly —T in manufacturing. . 


Wholesale prices (U 
Bank debits (in millions). 


BLS, 1947.49 — 100)... 


Personal income (seasonally adjusted, in billions) 
Farm income (seasonally adjusted, in billions). 
Retail sales (seasonally adjusted, in millions). . 


* Preliminary, week ended July 10, 1954. 
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Week 


*126.3 


Preceding 
Week 


125.2 


+1,430 
+133,141 
$54,488 
8,825 
6,441 
+1,451 
227,077 


434.7 
87.1 
99.6 

19.1¢ 

140.9 

$26.75 
30.000¢ 
$2.09 
34.23¢ 
$2.15 


235.6 
3.50% 
14-14% 


+53,319 
+81,082 
+21,884 
433,725 

25,642 


Latest 

Month 
$71.68 
110.0 
$163,407 
$285.2 
$16.2 


$14,030 


& Date for "Latest Week’ on each series on request 


Month 
Ago 


125.7 


1,725 
139,312 
$49,405 

8,658 

6,495 

1,194 
256,496 


432.6 
87.6 
99.0 

19.2¢ 

140.9 

$28.08 
30.000¢ 
$2.29 
34.24¢ 
$2.15 


227.8 
3.499F 
14-14% 


54,778 
80,151 
21,571 
33,217 
25,740 


Preceding 
Month 

$70.74 
110.9 
$149,716 
$284.4 
$15.3 
$14,242 


Yeor 
Ago 


132.3 


2,134 
167,566 
$52,019 

8,096 

6,516 

1,630 
141,246 


as 


60 
none 


139 


29.990¢ 
$2.08 
33.42¢ 


2.12 


192.6 
3.86° ’ 
23% 


52,836 
76,067 
22.590) 
29,262 


25,984 


Yeor 

Ago 
$72.04 
109.4 


$153,846 ' 


$286.3 
$15.8 
$14,424 


100 
90 


1946 
Average 


91.6 


1,281 
62.5580 
$17.083 
4.238 
1,751 
1,745 








GENERAL BUSINESS: 


ANOTHER BIG YEAR SHAPES UP. The auto ina- 
dustry, with dealers’ stocks under control, expects 
a good second half.. 


GETTING PUBLIC WORKS INTO HIGH. Long- 
range Republican program would encourage pri- 
| Priest rere er. p. 29 


MOUNTAIN-RINGED POWER PLANT RUNS ITS 
OWN SIGHTSEEING, Seattle Light cashes in on 
one of its assets—scenery................. p. 30 


TEXTILE POOTWORK. Burlington Mills is taking 













over two other big companies......... p. 32 
NEW REFINERY will bring a big industry to Puerto 
NG oP R KEP TEA ROTOR a moc csanes p. 32 


GREYHOUND PRETTIES UP WITH NEW BUS. And 
it’s tightening up its organization all around. .p. 33 


BOOST FOR ENEMY-ASSET RETURN. Dulles ap 
proves restoration of confiscated holdings... p. 34 


UNIGUN TINE ok bcc cccecerescccece’s p. 36 
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MORE THAN BANANAS 





AND A 
CANAL. Recent troubles in Centra! 
America point up extent of U. S. 


responsibility. . oi Be 


IEM DONS ITS TARTANS FOR BIG 
FORAY OVERSEAS. Their new plant 
in Scotland cpens next month. .p. 120 
FERGUSON QUITS THE FARM. In- 


ventor leaves Massey-Harris-Fergu- 
p. 125 


son for nonfarm machines. 
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TECHNIQUE OF A CONFERENCE. 
The rules that a famous psychiatrist 


used for his interviews apply to any 
boss and his workers. . p. 148 





DOING BETTER THAN YOU COULD 
EXPECT. Midyear statements of the 
Billion-Dollar Bank Club line up this 


p. 70 


way ... 
TOO MUCH OIL. The in- 


STILL 


dustry’s slump shows up clearly on 
the Big Board... 


p. 74 






SUPREME COURT: THE RECORD ON 
LABOR. In recent and pending cases, 
scate ond federal legislation con- 
flicts. p. 56 


KEEPING THE BLS FIGURE FAC. 
TORY OUT OF THE LINE OF BAT- 
TLE. Commissioner Ewan Clague 
runs a touchy operation with a deft 
hand ..p. 60 


ON THE 1954 BARGAINING FRONT. 
Oak Ridge workers have gone back 
to work. ' 


p. 64 
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KEEPING DEALERS IN THE FAMILY. 


Two new plans have developed to 
combat one of dndustry’s worst head- 
aches p. 43 


THE NEW LANDLORD. Whitmor 
Homebuilders, Inc., will take that 
responsibility from companies who 
house their employees p. 46 


B-SCHOOL STUDIES PLOWSHARES. 
They've added a course in agricul- 
ture at Harvard _p. 48 


STOCK OPTIONS .. . will be liber- 
alized when Congress irons out snags 
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ENAMEL THAT NEEDS NO “SIX-MONTH CHECKUP’’! Du Pont “DULUX” En 


D 


amel on dental-office equipment holds its gleaming beauty 


for years . . . builds long-term customer good will. Dependable spray-booth performance keeps production line moving at top speed 


Enamel that keeps a dentist smiling 


haps a Du Pont finish can help you 
improve or develop a product —cut 
your production costs. For « ompl te 


Ask any dentist! Equipment that 
stays bright and new-looking through 
the years does a lot to keep a patient’s 
morale up...overhead costs down. 

That’s why a leading manufacturer 
of dentalequipment relieson Du Pont 
“DULUX” Enamel to give his prod- 
uct maximum protection and premi- 
um eye appeal. Durable “DULUX”’ 


FINISH WITH A PATIENT POINT OF VIEW! Smart good looks of 
Du Pont “DULUX” on equipment help keep patients’ spirits high... 


are easy to maintain. 


has thestrength and flexibility needed 
to take hard knocks without chipping 
or cracking. And bright, practical 
“DULUX” colors sparkle anew after 
every washing . . . come in a wide 
variety of shades that blend with the 
décor of any office. 

More than 12,000 Du Pont finish 
formulas are serving industry. Per- 


Du Pont Industrial Finishes 


Chemically engineered to do the job better. 


DUCO ANOS OVLUK ARE AEG. U. 8, PAT OFF 


information contact the Du Pont 
sales technician in your area, or write 
E. I. du Pont de Nemours & Co 
(Inc. ), Finishes Div., Wilmington 98, 


Delaware. 


PROTECTING A $44,000,000 INVESTMENT! On New York's huge 
Triborough Bridge “DULUX” Metal-Protective finishes are used to 
combat metal corrosion. 


O66 Vy. 5. par orf 


BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 





Do you know these famous record makers? 


Botti of these people are famous record makers for Columbia. 
You'll probably recognize Mindy Carson, but do you know 
that ocher famous record maker—tune-spotter Mitch Miller ? 
“When a hot song comes along,’’ Miller says, “we often 
cut the master tape out in Hollywood, holding our breath 
because other companies will try to ‘cover’ the cune first. 
‘We rush the master tape to our Eastern factories—always 


relying on Air Express to get it chrough fast / 


‘The new disc is on the air and for sale in st 
breaking time, thanks to Air Express 

"We curn to Air Express at least three or for 
to beat out competition. 

‘And yet, most of our shipments cost less wit 
than with any other air service 

It pays to express yourself clearly. Say Air I 
sion of Railway Express Agency 


& Air Exp —s 


Gers THERE FIRST via US. Sched 


CALL AIR EXPRESS ... division af PAILWAY EXPRESS AGENCY 
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Another Big Year Shapes Up 


fourth quarter. So, on top of everything 
else, the charts hint at a new pattern 


The automobile business scems to be 
headed for an impressively good year 
after a shaky first-quarter start. If the 
industry and its dealers know what they 
are talking about, they are going to 
make liars out of the many scers who 
said they were going to fall on their 
faces this autumn. 

June retail sales, preliminary estimates 
indicate, were the highest in four years, 
to top off first-half sales of about 2.9 
million cars. As the industry reckons 
its score, 55% of the new car sales must 
be made in the first six months. Both 
Detroit and the dealers now expect 
second-half sales to slide off gradually, 
in keeping with the historic pattern. 
But 1954 still shapes up as a year of 
at least 5-million new car sales. 


That should mean total production 
of new cars and trucks of somewhat 
more than 6-million, for the third or 
fourth best year in the industry’s his- 
tory. That kind of output furnishes an 
additional clue that the economic slide 
is over (BW—Jul.10°54,p26). With 
the industry’s big appetite for steel, tex- 
tiles, rubber, and glass, a strong perform- 
ance in the second half might uphold 
one substantial part of the economy. 
¢ Inventory Drop—The charts above 
show what's happening. The rush of 
buvers in June—an estimated 580,000 
~—came at the same time the manufac- 
turers tapered off production. Sales in 
the second quarter outran production 
and pulled down dealers’ inventories. 
Last vear that didn’t happen until the 


The dealers this carly in the year have 
cntered the “clean-up” period that gen 
crally indicates that new models are 
only two or three months away 

Dealer inventories shot up to a new 
high in April and May, according to Au 
tomotive News figures, as the manufac 
turers hoped for the usual crop of spring 
buyers. Last weck, after passing July 4 
the traditional date for sales to taper off 
—the dealers stepped back for a look at 
their business and reported stocks in 
hand well within manageable limit 
¢ Soft Spots—They are generally opti 
mistic, but there are weak spot l'o 
find out just what the automobile busi 
ness is like these days, BUSINESS WEEK 
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sent its reporters out to talk to auto 
dealers of every make throughout the 
country Here is what the dealers are 
thinking and saying 

Most of them fee) that sales will be 
good for the balance of the year. They 
expect their 1955 models between late 
September and late November, with a 
consequent sales spurt late in the year 
bord, having reported an all-time high 
for sales in a single month in June, 
may go on to its best year in history. 
Chevrolet, barely ahead of Ford in the 
first five months, slipped behind in June, 
but seems assured of topping its 1953 
mark All over the country, Cadillac 
dealers can't seem to meet the demand, 
and in some areas Buick and Oldsino 
bile merchants give the same report 

here are dark spots. Although unit 
volume is high, desler profits are low 
(“We just don’t talk about them any 
more,’ savs a Columbus (Ohio) dealer. 
“We talk about selling and volume 
and if there’s any profit in the till after 
it’s over, it’s just an accident.”’) 

Che Chevrolet-Ford race is trampling 
on Clirysley and the “little three” deal 
ers (American Motors, Studebaker 
Packard, Kaiser-Willys Ford dealers 
say Chevrolet dealers are making littk 
or no profit, and Chevvy dealers say the 
same about Ford outlets. A Ford dealer 
in Louisville calls this a time of “profit 
less prosperity.” 

Overall, dealers agree with their fac 
tories and the Greensboro (N. C.) man 
who says, “I feel a lot better about 1954 
than I did in January.” 

And, while it looks like a good vear 
jor the industry as a whole, there 
simpiy is no “eapety on such things, 
basic to a dealer, as size of inventory, 
buyer habits, and profits 


1. How Much Inventory? 


You'll find no agreement between 
factories and most of their dealers on 
how many cars should be carried in 
stock—and opinion varies widely even 
among dealers. Generally dealers say 
they like to keep about a month’s sup 
ply on hand, but the catch is that im 
numbers of curs that may mean 15 o1 
100. It depends on a dealer's volume, 
with the low figure fairly common for 
dealers handling ligh-priced cars and 
products of the little three. Ford and 
Chevrolet dealers, particularly in the 
large market areas, will carry 100 or 
more Cars 

While 
whether inventories now are larger than 
a year ago, vou'll find most dealers sav 
ing they don’t have as many cars m 
stock now as at this time last year. On 
the other hand, a vear ago Ford dealers 
~—who are now carrving more cars and 
selling more than other dealers—had 
very Tow stocks because the factorv’s 
output was cut by suppliers’ strikes 


opimon also is split on 
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¢ Variants—You'll find little disagree 
ment, though, that a dealer now must 
carry more cars in stock than he did 


before the war. The wide range of op 
tional mechanical features and color 
schemes make the difference. A Pon 
tiac dealer, for example, says he would 
have to carry 140 cars just to have one 


of each type availabl 

So dealers wind up carrying from 
25% to 50% more cars than they did 
in the prewar days. This still doesn’t 
give them complete representation of 
their lines, so they trade among them 
selves. Even trading doesn't always 
overcome all the hazards. On occasion 
it takes time to find the exact model the 
customer wants 


ll. Choosy Buyers 


Ihe only pat thing a dealer can tell 
you about the customers’ tastes is that 
they are hard to satisfy. From the Bos 
ton Nash dealer who spent 25 minutes 
on the phone courteously discussing a 
$100 paint and upholstery job with a 
customer, to the St. Louis dealer who 
says, “People seem to have more confi 
dence although they are shopping like 
mad,”’ dealers have come to expect ans 
thing 

A Chicago merchant says, “Buyers are 
too tough. They are looking to take 
a new car off my hands, and I should 
pay a cash bonus besides for the accom 
modation.” 

All the dealers report price is the 
prime consideration with a buyer. But 





New Top Moneymaker 


William H. Brett, vic 


pre sident in 
charge of sales for Allianceware, Inc., 
of Alliance, Ohio, is the new Director 
of the U.S. Mint He ucceeds Mrs. 
Nelli« Ross, who igned last 


ycar 


l'avloc 





not all admit to meeting t 
price demands. One sa 
customer who works tl 
making a good deal f 
the most.” And 
the lofty attitude of the ¢ 
in Cleveland (who 1 


1 
you Willi! 


hard-to-get item | in 


appraisal on the used « 
Car IS delivered on sal 
want a quick appraisal tl 
other kind of car.” 

¢ Bright Colors— 1 hc 
erences are running t fa 
tory-inspired bright co 
the hardtop convertib! 
transmissions are high 
list, nearly L0O% on 
models and better thar 
low-priced cars 


Che station wagon ha 
ta 


up im customer 
widely scattered as Bosto1 
Ore.., dealers who comp 
inventories still say 


cnough station wagon 


1. Dealer Profits 


The saving in the 
that the dealers make 
the first half of the 
tories make theirs in the 
But a lot of dealers ar 


; 


try are wondering wv ha 
that pattern. Caught 
Chevrolet-Ford competit 
all makes are not gettin 
which thev were accusto 
years. 

In Cleveland, a Che 
sists that from March 
Chevrolet agency mad 
other hand, you'll find ¢ 
willing to take an oath 
dealer is showing a proft 
room after showroom, 
a proft to-sales_ ratio 


iveragé 


enough, is the 
reported by the Nati 
Dealers Assn.—0.8% te 

Helping to tide mo 


over is their used ca 
ness. And the factory 
entiv giving an assist 
dealers’ discount 


bonuses, or other in t 

ers. however, admut tl t 
is doing this. It is aly fact 
of a competitive mak« 

«New Model ‘Time 


. 
tl 


dealer here and 
he’s just trying to rid 
until new model time, 
close up shop until ne 
then try to get a fran 
make. But by and 
mgs scem to be summ 
ment of the man in M 
“We're in the black 
} } 


cre § im 


our teeth 
business.” 
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Getting Public Works Into High 


@ Eisenhower's long-range program—keyed to an 
expected big population growth—is bigger than anything the 


Democrats ever talked about. 


@ it's being handled differently, too. This time, the 
shift is away from complete federal dominance. 


@ That will give private enterprise a chance to get 
into the act—and to pick up some of the checks. 


A Republican public works program, 
designed to get the country ready for a 
population of 200-million by 1970, is 
taking shape. 

It’s as big as anything the Democrats 
ever talked about. But the method of 
achieving it—as seen by Pres. Eisen- 
hower and his top administrators—is a 
sharp break with the big-government 
philosophy of the past 20 years. 

You can see the Eisenhower-Republi- 
can approach in these areas: 

¢ Highway improvement costing 
$50-billion, spread over 10 years, was 
endorsed by Eisenhower in a message 
read to the Conference of Governors at 
Bolton Landing, N. Y., this week, by 
Vice-Pres. Richard Nixon. 

¢ A bill to encourage private con- 
struction of postofiices and government 
office buildings was sent to the White 
House for signature, It allows “‘lease 
purchase” agreements up to a limit of 
the annual rentals paid by the Post Of- 
fice and General Services Administra- 
tion—about $57-million a year. Spelled 
out, this means that when a depart 
ment needs a new building, it can apply 
the rent it would ordinarily pay on th< 
purchase price of the building. At the 
end of so many years, the department 
will automatically own the building. 
This deal lets more than $2-billion of 
construction be contracted for at a 
low annual cost to the Treasury. 

¢ A shift of water-power develop 
ment from federal to private and local 
government hands is beginning to pay 
off. Electric power companies and lo 
cal groups have applied for projects 
costing over $1-billion. In terms of 
power capacity, new applications are 
up 42% over the same period last year. 

e A new concept of meeting health 
needs, which Eisenhower advanced in 
his State of the Union address, is be 
ginning to shape up. In his message to 
the governors, he again emphasized the 
shortage of hospitals. Congress has 
voted $182-million for federal aid. 
¢ No Letdown—The shift is away from 
federal dominance, but not away from 
public works. In power, for example, 
the Administration hopes its approach 
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will actually out-build and out-produce 
anything the Democrats achieved. And 
by stimulating construction of all kinds, 
Eisenhower plainly hopes to use that 
booming industry as a main factor in 
starting a new round of economic ex- 
pansion (page 39), 

But the shift away from federal 
money and federal control doesn’t go 
all the way—a fact that left Republican 
governors openly ee A round 
of criticism of Eisenhower's highway 
message indicated plenty of trouble 
ahead. 


Highways 


The Administration painted a glitter- 
ing picture of what $50-billion spent 
on roads could do for the country, 
both in terms of national defense and 
economic growth. Few of the gov- 
crnors cared to argue that point. But 
a group headed by Gov. John S. Fine 
of Pennsylvania and Goy, Goodwin J. 
Knight of California responded with 
stern warnings. They told fellow gov- 
ernors that the Eisenhower program 
meant more federal control of highway 
construction—not less, as they had 
hoped for. In particular, they said the 
Administration had apparently made up 
its mind to hang on to the 2¢-per-gal. 
federal gasoline tax—a source of revenue 
long coveted by the states. 
¢ Stimulus—To back up its big talk 
about highway expansion, the Aduiale 
tration has already apportioned $875- 
million of federal aid to the states six 
months ahead of the time required by 
law. Nearly $2-billion has been author- 
ized by Congress for the fiscal years be- 
ginning July 1, 1955, and July 1, 1956 
—the biggest two-year sum ever ap- 
proved. And a move is under way in 
Congress to top this with early authori 
zation of spending for two additional 
fiscal years—1957 and 1958—to try to 
encourage long-range programming by 
state and local governments. 

Although highways apparently are 
going to be the Administration's big 
gun in public works, Eisenhower sent 
word to the governors that much more 


was needed. He mentioned hospit 
and schools in particular, but did nm 
offer any federal program as he did i 


the case of roads. 


ll. Lease-Purchase 


The idea behind this legislation is to 
stimulate building for government _ 
poses, without having to lay ( 
much cash. It authorizes the Gen 
Services Administration and the P 
Office Dept. to contract with privat 
builders for what amounts to install 
ment buying of buildings, by usin; 
money now being spent for rental 

The two agencies have a list of 5,000 
projects that could be built this way 
some $2.2-billion of construction, even 
tually. However, Congress limited the 
program to the $57-million it votes an 
nually for rents, which means a maxi 
mum of $600-million of construction in 
a year. 


lll. Power Boom 


Happiest success in constructior pol 
icy-to Administration eyes—is th 
boom in hydroelectric projects. Whil 
the Administration has sharply reduced 
federal appropriations for such project 
paradoxically enough, that is expected 
to expedite the program. It means that 
private industry will be let off the leash 
and free to go ahead on its own. TVA 
was slashed $120-million from Pr 
Truman's last budget, and Bure 
Reclamation funds are down 
$77-million. 

Meantime, the Administrati 
drew as a special pleader for fi 
velopment of Hell’ s Canyon—a 
local governments and to thi 
power industry that project 
own would get favored treatment 
Idaho Power Co. is secking | 
from the Federal Power Commi 
develop Hell’s Canyon, FPC, whic! 

a new Eisenhower commissione: 
week, is considering the matte: 
the comfortable knowledge that t! 
terior Dept.’s Reclamation Ser 
not demanding “title” to the p 
¢ Score—Here are some of the thi 
that have happened as a result of the 
new emphasis on private industy 

¢A $100-4nillion projec: 
Coosa River in Alabama, alread 
proved for federal development b 
gress, was killed in a bill introd 
eight of Alabama’s nine cong: 
That took the federal governmen 
of the picture. At the same ti 
bill permitted FPC to licens: 
Power Co. to build a series of f 
on the Coosa within 10 vears 

e Congress voted to let tl 


of 


‘ 





government contribute funds for the 
flood control features of the Markham 
Ferry project in Oklahoma, which is to 
be built by an Oklahoma Grand River 
Dam Authorits 

¢ Congress is « learing several meas 
ures that will provide federal-local part- 
nership—for example, the Priest Rapids 
Dam oo Washington 

¢ The $226-million St. Lawrence 
powcr project sailed through FPC and 
got quick approv: lin the federal courts 
¢ Standing By—On big projects where 
no local interest steps in, the Adminis 
tration will continue a slow-paced pro 
gram. That's the reason for the Admin 
istration’s effort to gain authorization of 
the $1-billion Upper Colorado project. 
And there are a number of lesser power 
projects on the Administration’ plan 
ning boards [f local development 
doesti't come along at a satisfactory rate, 
the federal government will increase its 


own program 


Economists Snipe 
At Government Figures 


A chorus of complaints by top eco- 
nomists and statisticians may prod 
Congress into voting funds for taking 
1954 censuses of manufacturers, mining, 
wholesale, retail, and service trades. 
None has been taken since 1948, due 
to the parsimony of Congressional ap- 
propriations commiuttecs 

A pending bill, backed by the White 
Iiouse, calls for an appropriation of 
$3.5-million—but more funds would be 
needed later for tabulation and analvsis 
of returns. A census of agriculture is 
already set up for this fall 

The economists got their inning at 
a two-day session staged this week by 
a subcommittee of the joint Congres- 
sional economic committee to get sug- 
gestions for improving the government's 
statistical services. Without census 
henchmarks, the economists contended, 
less and less reliance can be placed on 
(urrent statistica! indexes and surveys 
inade by the Commerce Dept., the Bu 
yean of Labor Statistics, Federal Re- 
terve Board, and other agencies. 

Dr. Arthur F. Burns, chairman of the 
?resident’s Conncil of Economic Ad- 
visers, led off the scminar. Burns told 
the Congressional group that the coun- 
cil is handicapped in sizing up the 
economic outlook by numerous gaps 
in statistical indicators. However, his 
emphasis on telescoping the time lag 
in statistical reporting wasn’t shared by 
the government economists who com- 
pile the data. 

Isador Lubin, former Commissioner 
of the Bureau of Labor Statistics, 
charged Congress with false economy in 
failing to provide the statistical agencies 
with adequate operating funds 
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SCENERY around Diablo Dam is the drawing card for Seattle City Light 
to its Skagit Hydroelectric Project. Visitors make the seven-mile trip 


m4 


NEXT STOP is at Diablo powerhouse, ... promptly forget them 
where sightseers get an earful of statistics... trek over Skagit River suspe: 


BUSINESS WEEK 


ny excursions 


Newhalem 


to 





Diablo by bus, then by incline railway up the 
mountain to Diablo Lake. 


. » + pick up a whole new set—this time on 
transformers—at Gorge powerhouse. 
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A BOAT TRIP on Diablo Lake gives them a look at scenic Mount Baker National |! 
lands them at Seattle Light’s Ross Dam—the fifth highest in the world 


Mountain-Ringed Power Plant 
Runs Its Own Sightseeing 


In 1928 some members of the Seattle 
Women’s City Club made a two-day 
trip into the wilderness of Mount Baker 
National Forest to inspect their city’s 
electric power project. The ladies re 
turned so vocal about the beauty of the 
country that soon Seattle City Light 
was heseiged by people who wanted to 
take the trip. 

rhe reason was obvious. The power 
plants lie in one of the most rugged 
and scenic areas in the country—a ter- 
ritory of jagged peaks, deep canyons, 
and waterfalls tumbling thousands of 
feet from glaciers. And so the company, 
with a shrewd eye on its public relations 
inaugurated a $3, one-day round trip 
to its Skagit Hydroelectric Project— 
open to all comers. 

By 1941, the traffic was terrific— 
nearly 1,800 people a week were making 
the overnight trip. 


The tour was discontinu 
for security reasons, and—b 
multimillion-dollar const: 
gram started in 1943—it 
sumed until last year, when 
people visited the Skagit Pro 

For a while this 
though the construction pro 
again mip the booming sight 
ness. First, the city-owned S 
Ry. was to be dismantled 
with a highway. Secon 
90,000-kw. generator was b 
at Ross And 
mond drilling was under 
Creck for a possible new 

Finally, early in Juri 
nounced that trips would 
through Aug. 29. ‘They w 
wiched in between the dis: 
the railway and the start of 
on Gorge High Dam 


ved! 


| 


,0werhouse 





Textile Footwork 


Burlington's bids for con- 
trol of Pacific Mills and Good- 
all-Sanford reveal company's 
diversification plans. 


Burlington Mills Corp. this week 
made two moves that set the textlie in 
dustry buzzing. The first move, which 
Burlington said was aimed at diversifica 
tion, was the purchase of enough com 
mon shares for control of Pacific Mills, 
Inc. Burlington is a leader in manmade 
fabrics, while Pacific concentrates on 
woolens and cottons 

The second move showed this week 
when Burlington announced that it 
would give shareholders of Goodall-San 
ford, Inc., $20 a share for not less than 
380,000 shares, There are 556,062 G-S 
shares outstanding. ‘The company’s 
sales last vear totaled $62.8-million 

G-S specializes m textile blends of 
wool with cotton, nylon, and 
other synthetics. A wholly owned sub 
Sidiary manufactures the Palm Beach 
suit, and the company also does a big 
business in artificial leather and plastic 
coated fabrics 

If the second deal follows through as 
successtully as the first, it will give Bur- 
lington control of a total of $419.8-mil- 
lion in net assets, making it No. | in 
the industry. Next largest in size would 
be J. P. Stevens & Co. with net assets 
of $257-million 
¢ The Bid—Burlington started the ball 
rolling for control of Pacific's 959,052 
outstanding common shares by snap- 
ping up approximately 200,000 shares 
from Fly & Walker Dry Goods Co., 
St. Louis, at the price of $50 a 
share. Burlington then offered to pur- 
chase from stockholders up to 285,000 
additional shares at the same price. This 
offer got an enthusiastic reception, and 
Tuesday the company an 
had all the shares it 


rayon, 


puaic’y 


by last 
nounced that it 
wanted 

Pacihe stock was selling at 28 on the 
first of June, then went from 36 before 
Burlington's announcement to 43 last 
Monday. Ely & Walker said it “couldn't 
turn it down,” when the offer was 
made, Its profit: $5.5-million. Burling 
ton, for its part, said it was getting the 
bargain of the year at $50 a share, Pa 
cific’s book value was hsted at $71 a 
share. 

When the Goodall-Sanford bid was 
made, the stock went from around 12 
to 17 in a flurry of trading 
« Nervous—In New York, Burlington 
officials were elated when the flood of 
phone calls and telegrams showed the 
Pacifie shareholders going for their deal. 
However, there was grumbling and ap 
prehension im Pacific's mam camp in 
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Boston. It was the second time im a 
week that Pacific had been “bartered 
fur” by bigger firms. M. Lowenstein & 
Sons made it an offer for a bundle of 
shares at $45, but that fell through. 
Nevertheless, management showed some 
signs of relief that it was Burling- 
ton that bought the contro] and not 
some of the other leading textile firms. 
¢ Money Maker—The acquisition of 
the 51% of Pacific stock necessary for 
control will give a highly diversified 
line of fabrics. Pacific puts out 45% 
worsteds and woolens, 45% cotton, 
and only 10% of synthetics. Its new 
products list includes “contour sheets” 
that hug the mattress, and an anti-fun- 
gus coated cloth for shoe linings. Pa- 
cific sales for 1953 more than 
$121-million; Burlington’s were $360.8 
million. 

Analysts at Burlington say they are 
getting a “money maker that usually 
goes against the textile recession trend.” 
Pacific's earnings for the first quarter 
of this vear, however, slumped from 
76¢ to 20¢ a share. Prospects for the 
latter part of the “look much 
brighter,” according to a management 
spokesman. Burlington says it is getting 
control of Pacific at the bargain price 
of about $22.2-million. Pacific's total 
net assets at the end of 1953 were 
$79.1-million. 
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Latest for Roof Parking 


A New Jersey company has just come 
up with this newest attempt in a long 
series of tries at a home-size helicopter 
to whirl the family over the top of 
traffic jams on weekend or vacation 
outings. Glenview Metal Products Co., 
Delanco, says it's going into production 
soon. The cost, Glenview promises, will 
also fit the family-size pocketbook; it 
hopes to sell the sleck ‘copter at a price 
at least approaching the family auto 
range 


>t wha ot 


New Refinery ... 


. . « fo process South 
American Oil will give Puerto 
Rico its biggest industrial 
boost so far. 


Puerto Rico has just 
deal in its drive to att 
the island (BW—Nov.! 
nearly two years of n« 
monwealth Oil Refining Inc., la 
week signed up to bui! +.5-mil 
lion oil refinery. In ade 
the largest plant in Pu 
be the first to be finan 
private capital. 

Announcement of t! 
made by First Boston 
adviser and agent for th npan 
Of the total $24.5-mi nvolved, 
$12.5-million bor 
commercial banks m th s. and in 
Puerto Rico. The U.S re: th 
First National Bank of 1. th 
National City Bank of } ind th 
Hanover Bank. 

An additional $10-rni 
by the sale of debentu: 
companies, educational inst ns, 
corporations; and th: 
million by sale of con 
debenture holders, pr 
First Boston. 
¢ Program—Commonw: 
begin actual producti 
1956, will turn out hig! 
gasoline, fuel oils, mot 
petroleum byproduct 

Contracts have b« 

Esso Exports, Inc., to 
bbi. of crude oj! pe: 
Texas Petroleum Co., f 
5.000 bbl. Commonwealt 
contracts with Sun Ou 
troleum, Esso Export 
England Petroleum ‘ 
company's promoters 
e Assets—Location in | 
several big advantages 
wealth 
¢ The company wi! 
law and protection, but 
usual tax worries. U 
tax laws, Commonwealt 
of any kind for the first 
, Rico 
sources of supph in \ 
lombia than is the U.S 
shipping routes, The 
cated on a bay 
e Labor costs will 
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surance 
and 


, 
e Puerto 
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1CCOSSI 
company will usc Puc 
cxclusively—except in 
Chairman of the 
Adm. A. F. Carter 
of Shell Eastern Petr 
Chirles Saacke, an off 
Chemical Corp ' 
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SCENICRUISER BUS built by GMC Track & Coach Divisien, was delivered to 


~— 


Al 


Grey- 


hound this week, Conceived in the late thirties, it seats 10 in lower, forward deck, 33 in 
upper level. First buses will go into service on New York-Miami run. 


a 
; 
) 


WINDOWS, green tinted, take up % 


Interior 


side structure above seat level 


air-conditioned, has toilet facilitic 


BAGGAGE 
Susan turntable. 
4-cylinder diesel engines, has air 


compartment 


will 


Bus is power 


ot 


I 


Greyhound Pretties Up With New Bus 


With a toot of its own horn, Gr 
hound Corp. this week rolled out 
wew bus that it hopes will impress the 
customers as much as it does Gre 
hound. 

The bus, the first of 500 ordered for 
its lines, will eventually show up 
many of Grevhound’s long-haul runs in 
the East, Midwest, and South. With 
volume off as much as 20% in some of 
its operating companies, Greyhound has 
high hopes for it as a trafhe builder 
It hopes, too, that it will counter some 
of the chartered sallies that a unit of 


on 
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National Trailways—using a similar two 
level bus built by C. D. Beck & Co 
has been making into Greyhound ter 
ritor\ 

While Greyhound is wagering heavily 
that the Scenicruiser will rejuvenate its 
business, it is also pushing—for economy 
reasons—the consolidation and merger 
of its operating divisions and subsidia- 
ries (BW—Oct.3'53,p33). This week it 
announced a special stockholders meet- 
ing for mid-August to vote on the 
merger of Pacific Greyhound Lines with 
the parent, Grevhound Corp. A start on 


two big ca 
Central Greylh 
and Pennsylvania Grevh 
into one is slated for A 
lumping of three southern 


merging the 
companies 


Southeastern Grevhound, D 


hound, and Teche Greyhor 
advanced on paper 
In the East and Sout 

effect of all this will be to r 
or eight companies with tv 
divisions. Greyhound figuri 
total up to savings of as m 
in the two territories 


be 


\ 








Boost for Enemy-Asset Return 


Dulles's strong stand and feeling in Congress make 
it likely Germans and Japanese will get property or cash; 
but it's giving some U.S. chemical firms the jitters. 


Vor cight long years, German and 
Japanese owners of property seized by 
the U.S. at the outset of World War 
Il have been angling to get their prop 
erty back (BW-Apr.10°54,p146) 

Up watil last week, giving back the 
half a billion dollars worth of bank 
deposits, mid pharmaceutical 
plants 
tents 
tate, and other indastnal and comme: 
cial properties was only a 100-to-1 shot 
¢ Strong Push—Now, Administration 
support and the absence of visible oppe 
mak it look as 
yt thy dispos 


owners may pay off—in cash if 


hemical 
tocks and 


copyrights, trade marks 


bonds, valuable pa 


real es 


sition im Congres 
though the long-gambk 
Bie ised 
not in return of the original property 
Secy. of State Dulk with the behind- 
the-scencs O.K. of the White 
publicly testihed im support of legisla 
tion sponsored by Republican Sen 
Everett Dirksen Final passage of 
the law before Congress goes home this 
likely But 
mt he Ip but go 


House 


summer isnt proponents 
figure that things 
their wav next year 
© Terms--Dirksen’s bill works like thi 
All property not yet sold would be 
turned as is, except for assets deemed by 
the President to be indispensable to the 
national interest of this country. Such 
property would be sold ta U.S. citizens 
hv the former within a 
his is intended to apply specifically to 
General Aniline & Film Corp. For the 
$210-millon property ilready sold, the 
(German would get the sak 
price, minus what it has cost the U.S 
government so far to hold and sell them. 
hus part of the law might work out 
But there would inev** 
ably be a long legal hassle over rights 
to patents, copyrights, and the like, 
which the been giv 
ing to U.S, industry royalty-free 
¢ Chemical Jitters—! ver so, the pros 
pect of handing the whole bundle back 
to the Germans (the Japan se actually 
lost only $60-million from seizure) is 
giving jitters to some businesses 
in the chemical industry. Two of the 
biggest chunks of property involved are 
$150-million 


owners year 


OWncrs 


fairly easily 


government has 


sizable 


chemical companics the 
drug, dye, and chemical producer, Gen 
eral Aniline & Film, still held by the 
Justice Dept’s. Office of Alien Property; 
and Schermg Corp., vitamin and phar 
maceutical frm, which was sold to U.S 
investors 

General Aniline is in photographic in 
dustry with its Ansco film and supplies, 
a maker of dyestufs and colors, of de 


34 


md tilm for cor 


tergents for industry 
varietv of 


sumer use, plastics, and a 
other products. Its sales for 1953 t 
taled $109.6-million, and it 
cleared a profit for the government of 
$3-million after taxes. This compares 
with sales of some $46-million and net 
of $34-million in 1942, when it 
cized The net has run as high as 
$5.6-million in 1948. Chemical execu 
tives agree that under private direction, 
free ot vardship, the 
company would have done better 
could make a bigger splash in the fu 
ture. 

Schering was valued at around $1.3 
million back in 1942. Yet by competi 
tive bidding, Schering’s plants, patents, 
knowhow, and goodwill were sold for 
ome $30-million in 1952 
¢ Competition—Even though these two 
tually returned 
in the 


SOTHIC 


was 


government sf 
and 


companies were not 
to the former owners 
industry figure the cash cquivalent 
would enable the Germans either (1) to 
buy into the business again, or (2) to gct 
off to a flying start al) izain at 
home 

Many, if not most, chemi 


executives 


OVCT 


il exporters 


fear German competit 
Germans are alread 
for the moncy in exp 
¢ Policy—Despite dif 
mining the real ow! 
they should be pa 
move would be in 
policy of strength 
government of Cx 
He empha 17 
assets now vould 
Germans and Japa 
ness to count th 
Present diffi 
in ind ran 
relatively mor 
tii 
ible bastion 


1] 
1ritai 


cnicHikk 


munist 
¢ Against—Oppx 
from Office of Ali 
They point out that 
already old Have 
wartime claim 
the Germans and 
that Germany and 
to pay their nation 
ing from U.S 
is proposed an 
U.S. 
assumed by the G 
So far, the onh 


bu inecss | 


taxpaver ! 


+} 


from 
Brown, pre 
claims that even 

patents would undern 


competitive position 


ident of S 


original German 


lt Sneers at Worst Terrains 


Eight tires, each of them 10 ft. high 
and 4 ft. wide, are the secret of the 
Sno-Buggy’s success. Mounted on its 
monstrous doughnuts, the clectrically 
powered vehicle can travel over just 
about any sort of ground. The chassis 


has a 34-ft. clea 
The Sno-Buggy, 
] Ongvicw lex 
heavy-duty vehicl 
R. GG. Le 
"54,p103 


ourneau (¢ 
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call Ryerson 
for steel carbon, alloy, stainless 


Quick delivery from world’s largest stocks 


Whether you need a single piece or a truckload you can depend 
on prompt, personal service from your nearby Ryerson plant. 
So, for every kind of steel—when you need it—call Ryerson. 


RYERSON STEEL 


Principal products in stock: bers, structurals, plates, sheets, tubing, 
alloy & stainless steel, reinforcing, etc., also machinery & tools 


JOSEPH T, RYERSON & SON, INC. PLANTS AT: NEW YORK © BOSTON © PHILADELPHIA © CHARLOTTE, N.C. © CINCINNATI © CLEVELAND 


DETROIT © PITTSBURGH © BUFFALO * CHICAGO * MILWAUKEE © ST. LOUIS * LOS ANGELES © SAN FRANCISCO © SPOKANE © SEATTLE 











THE 
ORE BOAT 
THAT 


BROWNHOIST 


The amazing speed of cargo handling with 
BROWNHOIST UNLOADERS has cut dockside 
time to a fraction. Ore boats seem to literally “spin 
around” and return for profitable new loads. 


The giant unioader pictured is one of two just in- 
stalled on the Philadelphia pier of a large Eastern 
railroad. Its ore buckets, of 225 cubic foot capacity, 
operate 58 feet above high water, roll out 72 feet 
from the dock face, pick up the load and return. 
{nd the whole operation takes only 45 secands! 


This unloader is merely one of the reasons why if 
you are cost-minded, time-minded, or both, you 


should learn more about INDUSTRIAL BROWN. 








Camere) manet 


(Om Cnt emo 


am VOre 


WEE KIO (Bane 


re 


‘ 
as Oumrte 


HOIST. Your nearest representative will tell you 
all about our unloaders, traveling bridge cranes, 
storage bridges, shipyard cranes, car dumpers, loco- 
motive cranes or related machinery, or write direct 
to Bay City, Michigan. 


BROWNHOIST BUILDS BETTER CRANES 
INDUSTRIAL BROWNHOIST CORPORATION, BAY CITY, MICHIGAN 


DISTRICT OFFICES: New York, Philadelphio, Cleveland, San 
Francisco, Chicago, Montreal, P.Q. * AGENCIES: Detroit, 
Birmingham, Houston. 
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U.S. transportation poli 
target of the Admin 
study group. In a field t 
been researched nigh 
committee will confin 
reviewing past finding 
ment’s relationship to t 
the agencies that hand] 
headed by Commerce 
Weeks, is to report to I 
by Dec. ! 

. 
How we're doing: P 
Americans for Nia 
of $285.2-billion, the ¢ 
reports (page 21 rh 
below the rate for Ma 
$800-million higher t¢! 

Commerce alse 

value of all U.S 
1953 was ai 
54% over 1952 
savs that first-half 
H savings bond 
of OvVCcI $2.5 billi tl 

. 
Peace is restored bet 
Street Journal and G 
GM pulled ill adverti 
WS] and shut off nev 
paper printed advanc 
GM models (BW —Jun 
ex-combatants now sa 
misunderstanding; GM 
giving news to WSJ, b 
said about a resumptior 

° 
Household Finance Cor 
stock 2-for-] Director 
the move, while ann 
common stock dividen 
and the regular 60¢ ca 
Oct. 16. Stockholder: 
split carly in Octobe 

e 
No end is in sight fo: 
U.S. crop surpluses. 1 
Dept. estimates that fa 
vest about |-million 
year than last, with impre 
more than balancing 
plantings. The total ha 
be the fourth largest 
Britain's trade balance f: 
$180-million in the red. || 
gest margin of import 
since the nearly $224-mil Tune 


(ports 
i 


vear ago 


Busy baby: ‘The Sm 
istration. which i 

vear old, announc« 

515 loans totaling ove 
the past nine months. 'T] 
it has sent back 1,)40 req 
mostly straight rejection 
“trv again” postscripts 
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Bissell Carpet Sweeper Company applies sales appeal to 1200 metal tops for carpet sweepers per hour with a DeVilbiss 
automatic horizontal transverse machine. It saves coating moterial, reduces scrap loss, gives a better look 


DEVILBISS automatic spraying 
cuts painting costs 2/3 at Bissell! 


Three men now handle the work of nine. 
And rejects are negligible since Bissell put in 
DeVilbiss automatic spray-painting equipment. 


Production requirements at Bissell 
Carpet Sweeper Company, Grand 
Rapids, Michigan, call for 1200 
painted metal tops per hour for 
carpet sweepers. 

Before Bissell installed a De- 
Vilbiss automatic horizontal trans- 
verse machine, the job was handled 
manually in three booths. Nine 
workers were needed to keep up 
production—rejects ran 10%. Now, 
with the machine, only three men 
are required to meet production 
requirements and the percentage 
of rejects is so low that Bissell 
doesn't keep records on them any 
morel 

How about your company? Is 
there a job out in the shop that 
could benefit from the high speed, 
the smooth and uniform finishes 


BRANCH OFFICES AND DISTRIBUTORS IN PRINCIPAL CITIES THROUGHOUT THE UNITED STATES, CANADA AND THE WORLD 


brought by DeVilbiss automatic 
spray~painting equipment? 
Whether you're working with flat 
parts, parts traveling on overhead 
conveyors or parts that require 
both inner and outer coatings, 
you'll find DeVilbiss has a wide 
variety of machines to serve you. 

Your local DeVilbiss representa- 
tive can give you full details on 
DeVilbiss automatic spray-paint- 
ing equipment as well as DeVilbiss 
spray guns, air compressors, hose’ 
and connections. Why not make a, 
note to call him while it’s still fresh 
in your mind? 


THE DEVILBISS COMPANY 
Toledo, Ohio 


Barrie, Ontario © London, England 
Santa Clara, Calif, 


This DeVilbiss sotary-type machine 

ideal for finishing a wide range 

small, symmetrical ports. Availabl 
with 24”. or 36”-diameter tabi: 17 
to 36 spindles; handles 660 to 540% 
pieces per hour depending 
conditions. Larger model also a 


FOR BETTER SERVICE, BUY 


DeViLBISS 





Rising pressure is a sign of robust health in the 


Arteries of Industry 


Valves to control the coursing 
fluids in these industrial arteries must be chosen with 
due regard for new-day demands. The penalty for 
valve trouble, in lost production and high main- 
directly with complexity of 


tenance, increases 


modern installations. 


If piping systems could be seen, as in the Jenkins 
Scale Model Power Plant illustrated, or in the “wall- 
less” structures now increasing in petro-chemical 
plants, their importance would be better realized. 
Since they are usually concealed, their major influence 


SOLD THROUGH LEADING 


INDUSTRIAL DIVTRIBUTORS 


The vast piping networks threading modern industria! 


structures are comparable to the circulatory system of 
the human body. But in these “arteries of 


a rapid pulse and higher pressures denote pr: 


industry,” 


ess, not 
decline. Every development in processing technology, 
every rise in productivity brings a parallel a 


piping systems engineered for the task. They 


ince in 
eep pace, 


in complexity and capacity, with mounting lo 


on successful operation is often overlook 
The choice of Jenkins Valves for so many 


efhciently operated plants in every indus 


most 
is sig- 
nificant. The men who plan and erect th« ildings 
that of progr 


Jenkins Valves on their record of deliveri: 


news industrial specify 


“make 
in extra 
measure of efficiency and endurance. 
Despite this extra value, you pay no more jenkins 
Valves. For new installations, for all re; 
let the Jenkins Diamond be your guide to la 
economy. Jenkins Bros., 100 Park Ave., New 


ements, 
valve 


York 17. 
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WASHINGTON 
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es eae it ha 
pretty good chance to hold the House and Senate. 


Reason is the better business outleok. A continuation of the s!i 
would have just about guaranteed a Democratic victory, come Novem): 
A prolonged sidewise movement of business, which some forecasters ): 
predicted, would have meant tough going, bait Unemployment would s' 
on the rise. 


The official forecast now is for an upturn in the fall. It will show ahe 
of the elections, advisers are telling Eisenhower. 


— @—— 
Here’s how the President’s experts figure things, for the year ahe: 
The downtrend is behind us—ended in May and June for most »' 


lines (BW—Jul.10°54,p26), after the slide-off that started nearly a year ay 


There will be the usual summer doldrums, the vacation-taking tim: 
when many plants close for two and even three weeks. 


Then will come the pickup, in the fall, with rising production a: 
employment. It’s expected to carry through—a resumption of the uptren 
that was halted a year ago, when the boom went out of Korea. A modera': 
rise is what the experts see. They list three major up-pushing factors. 


Investment in plant and equipment may turn up by the fourth quarte: 
according to the analysts. This outlay is still high, by any yardstick. Bu: 
it is under a year ago. The feeling is that competition, the pressure to cu' 
costs, plus encouragement from the new tax bill, will send it up. 


Consumer spending is expected to rise, too, Signs of an upturn | 
employment are loosening pursestrings (page 17). 

And government spending for public works is on the rise. Washingt 
is still practicing economy. But state and local governments are continual! 
upping their outlays. And Washington is less economy-minded than a yea: 
ago. 


_-o9-—— 


What about inventory rebuilding? The predominant feeling amon; 
advisers to the President is that businessmen will play it safe, barring we 


threats or inflation, which aren’t in the picture at this time. 


The price level is expected to hold stable. Farm prices may ease off 
bit more, depending on where Congress says the props mvst be put. Othe: 
prices, however, aren’t expected to change much Wages still are rising 
and this works against price cuts on industrial products. 


Added up, as Pres. Eisenhower’s advisers calealate: The big plus facto: 
-—investment, consumer spending, public works—will more than offs: 
cuts in defense spending over the next 12 months. They will start to wo: 
this fall, carry into next year and set the stage for another growth round 


The rise may not be big enough to provide full employment. Advise: 
to the President figure the terms of the so-called Full Employment A ' 
will be met with 96% of the labor force at work. Right now, employmen' 
is about 94%. Full employment, as the experts figure it, would cut th. 
out-of-work ranks from 3.8-million to about 2.3-million. The business ris. 
foreseen may provide another million jobs over the next year. But durin; 
that time, another 700,000 workers will be joining the labor force. 
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Look ahead on taxes. beyond the pending bill. Eisenhower recom 
mended reforms designed to encourage private investment—spending fo! 
new plant and equipment (faster amortization) and a better return on capita 
for investors (relief from double taxation) Pians for sti] more reforms ar: 
in the mill, following the same “incentive” line. 


—-9—— 


Capital gains changes top the list of new reforms. The objective is t 
reduce taxes on gains, with the idea that this will help increase the flow 0! 
investment money—tisk capital. 

A further liberalization of depreciation also is in the works. The plan 
is to rewrite the Treasury’s rules covering the “useful life” of equipment 
whether a cutting tool or a truck 


—-©@.—- 


Controversy is building up around Secy. James P. Mitchell, No. 1 Whit: 
House adviser on labor matters. Other labor agencies within the government 
and some industry groups complain that Mitchell is going too far in attempt 
ing to influence nonlabor department appointments. 


The Federal Mediation Service is one point at issue. Mitchell wants 
Whitley McCoy, the mediation chief, removed and replaced with a man who 
would work closer with the Labor Secretary. The White House may not per 
mit this issue to come to a head until after the elections. 


The labor relations board also is involved. Board member Ray Rodger: 
wants to become the board's general counsel. GOP board members had 


picked a successor for Rodgers but Mitchell vetoed him at the White House 
This is another controversy the White House may try to sit on until after 
the November voting. 


Organized industry groups accuse Mitchell of goimg too far. They 
argue the mediation service and the labor board are supposed to be inde 
pendent. What they really fear is that Mitchell’s intervention might bloc 
appointment of men they favor. 

But the White House isn’t impressed with the complaints. It docs wan' 
to avoid public controversy ahead of the elections. Once they are out of the 
way, then Mitchell will play an even bigger role-—act as coordinator o! 
Administration labor policy. The White House wants an integrated labo: 
policy. It can't get it if the labor agencies travel different roads. 


— 


On antitrust actions, watch the South and West. Industrial growth i: 
these areas has been rapid in recent years, without much attention fron 
the Justice Dept. Now, many complaints are coming in. 

A special staff of investigators is being set up by antitrust chief Stanle: 
N. Barnes to look into complaints from the South and West. According t: 
Barnes, be has enough complaints to keep the staff busy in New Orlean: 
for three months. 


—e—— 


Adjournment of Congress by the end of the month is a pretty good bet 
In the rush to quit, both the House and Senate will jam through lots of bil! 
and push others aside. If the session-end confusion leaves you in doub' 
as to what happened to some piece of legislation you are interested in, 
will check it for you. Write: Business Week, 1189 National Press Bidg 
Washington 4, D.C. 
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Revolution in office furnishing- 


GE's ‘Sierra’ package 


This beautifully furnished private office can be 
yours complete, for less than the cost of a lower priced car 


Put yourself in this handsome office . . . 
the GF “Sierra”. It’s ready for you to- 
day. It’s just as you see it here .. . a har- 
monious ensemble of 13 pieces of modern, 
colorful GF metal office furniture. 


Never before has an executive or pro- 
fessional man been offered a complete 
private office reflecting such a satisfy- 
ing combination of beauty, good taste, 
efficiency and reasonable cost. 


Desk and console are the famous GF 
Mode-Maker in Manila Tan. Their 
Textolite tops last a lifetime, never chip- 
ping, scratching or staining. The desk 
swivel chair is a Goodform Comfort 


Good metal business furniture is @. good investment 


Master Deluxe. It adjusts to your indi- 
vidual need for maximum working com- 
fort. All chairs, including the sectional 
lounge, and table and desk trim are of 
color-anodized aluminum. Its rich 
bronze-gold finish is not just painted 
metal .. . GF’s anodized color actually 
goes deep into the light, sturdy alumi- 
num. Chairs are cushioned with luxur- 
ious foam rubber, richly upholstered in 
beautiful, long-wearing fabrics. 


This GF “Sierra” not only costs less 
than a new automobile; it will last for 
a business lifetime. Its classic lines will 
keep it a showpiece through the years. 


“ 


See the “Sierra” package office for 
yourself! For more information, includ 
ing specifications and the address of our 
showroom nearest you, where 
see this office completely set up, write 
today to The General Fireproofing Co 
Dept. B-32, Youngstown 1, Ohio 


you can 


GENERAL 
FIREPROOFING 


st in Metal Business Furniture 


MODE-MAKER DESKS « GOODFORM 
ALUMINUM CHAIRG + SUPER-FILER 
MECHANIZED FILING EQUIPMENT « 
GF ADJUSTABLE STEEL SHELVING 





Definition of 


Dependability 


... Proved 
Millions of Times a Day! 


Vearly 200 million times a day, someone picks up a telephone. 
Whether seconds count—or there's time aplenty—the call 
goes through fast to the right number...almost always. When 


it does not, the fault is seldom to be found in the telephone. 


SUCH remarkable dependability—taken for service—a capacitor with a life span 
\/ granted by most of us—results from con- 20 years. 
tinuous development of new and better telephone 

” ™ HN 2 7 I Mallory has also led in developmen 


equipment built around millions of tiny electronic . 
smaller, long lasting and dependable cap 


components produced to specifications so rigid one 
| | ; ° your radio and TV set... for every 


that few manufacturers can meet them. 
kind of electronic device. 

Mallory, long a leader in electronics development, ' sae 
Capacitor development is but one 


is one manufacturer who supplies components for Mallory’s diversified t ‘ee 
i 0 s ers rt esearcn inh e1et Oo! 


telephone equipment. 

se ia trochemistry and specialized metallu 
When others said it could not be done, Mallory program has led to greatly increased u 
developed the first electrolytic capacitor depend- cision-built Mallory products by manula 


able enough to meet the demands of telephone both consumer and durable goods. 


P.R. MALLORY & CO. Inc., INDIANAPOLIS 6. INDIANA 
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Keeping Dealers i 


@ Hanging onto dealers is one of industry's most 


knotty problems. 


@ Trouble is that many dealerships are one-man 
businesses that expire with their owners. 

@ Now come two plans for assuring continuity: 
General Motors offers a good start for sons and sons-in-law; 
oil companies help their jobbers plan estates. 


Early this month, General Motors 
Corp. sent its dealers an addendum to 
their direct agreements. In nonlegal 
terms, here’s what it said: 

If this agreement we have with you 
is termmated because you die or be 
come incapacitated, we will offer an 
interim selling agreement to your son 
or son-in-law, if he has been active in 
the dealership. The new agreement 
will last for the balance of our present 
agreement (which is for 12 months) 
and for an additional 12 months. 

Three months before the interim 
agreement expires, GM _ will decide 
whether or not to offer the son or son- 
in-law a regular franchise. 
¢ Putting It in Writing—What GM 
is doing is formalizing a policy that has 
existed for some time. I is saying, in 
effect, to its dealers: Get your son in 
the business and we'll see that he gets 
a good start. 

This new policy is a departure from 
the auto industry's tradition of keeping 
dealers on short-term franchises and 
making no promises for the future. It’s 
a sure indication that GM _ recognizes 
what most other manufacturers recog- 
nize: that distribution is industry's No. 
1 problem today and oe will be 
for years to come. And nowhere is dis- 
tribution more of a problem than it 
is in ‘industries that have independent 
dealers and distributors. 

«A Good Customer—In such situa- 
tions, top management faces a peculiar 
roblem. The independent dealer is in 
ara for himself just as much as is 


the giant manufacturer. A good dealer 
must be treated just like a gqpd cus- 


tomer. He can make or break a manu- 
facturer. 

For instance, in the knockdown sales 
race between Chevrolet and Ford, 
Chevrolet led by a bare 6,000 auto 
mobiles in the first five months of this 
year. The loss to Chevrolet of two 
really good dealers could tip the bal- 
ance to Ford and cost Chevrolet the 
national leadership. 
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* Dealers Fade Away—Dealers are lost 
three ways. First, they may be snaked 
out and hired by the opposition. Sec- 
ondly, they may die or retire and their 
dealerships die with them. Finally, 
they may die or retire and leave second- 
raters in charge. In any case, the manu- 
facturer gets hurt, sometimes perma- 
nently. 

Good dealers are hard to come by, as 
Kaiser-Frazer found out. And as the 
other auto companies long ago dis- 
covered, a man’s son, or his widow, or 
his general manager, may be a far cry 
from the man himself when it comes 
to running a business. For this reason, 
auto dealer franchises, as well as similar 
franchises in electrical appliances, oil, 
and steel, usually terminate when the 
original dealer leaves the picture. The 
rule in independent dealer relation- 
ships has been no automatic perpetuity, 
¢ Nucleus ‘Reaadiid—Neverthelecs, the 
framework of a good dealership survives 
the man. The place of business, the 
salesmen, the maintenance people are 
still there. And in many cases the true 
strength of a good dealer may lie in 
one of these factors: a top salesman who 
knows everybody in town; a crack chief 
mechanic; an ideal location. 

The auto companies, in particular, 
have long been aware of this and they 
have done other things—not including 
promises to heirs—to take advantage of 
it. For many years before World War 
Il they had dealers’ sons in training 
courses. Ford, for instance, brought 
the sons into Dearborn and sent them 
through a two-month school. They 
were taught management, selling, ac- 
counting, and other business subjects. 
All of the auto Big Three have recently 
revived such programs. 

Secondly, the auto companies claim 
they encourage their dealers to install 
strong general managers and to in- 
corporate so that there is an element 
of perpetuation. In the case of in- 
corporation, the franchise may be 
granted to the corporation. If the head 


in the Family 


man dies, the general manager takes 
over. 

¢QOne-Man Shows—There ar how 
ever, many dealerships that are either 
proprietorships or partnerships, 
— prefer to keep them that 
way. Furthermore, many of these men 
are oldtimers who not only like 
their own show, but even resent the 
supplicr’s getting involved in it 

In two industries, autos and oil 
these closely held dealerships ar 
trouble, and for the same reason 
tively high death rate. 

In the case of oil, where dealers ar 
called jobbers, we have reached the end 
of the second generation. According 
to the National Petroleum News (a 
McGraw-Hill publication), an 
generation of jobbers ended about 1925 
resulting in a tremendous turnover 
Old customer ties were broken, and a 
new group of young jobbers came in 
Now, they in turn are approaching the 
end of their careers. 

In autos the situation is different but 
the results are the same. There are just 
about the same number of dealers to 
day as there were in 1929. Many of 
them are the same men, and mam 
others started before World War I! 
It’s dangerous to generalize, but by and 
large these prewar dealers are the b 
in the industry. However, they aren't 
getting any younger, and right now, a 
in oil, their rate of attrition is high 
¢ Touchy Situation—With the older 
rock-bound, independent dealer, th 
problem becomes a delicate one for th 
supplier. Telling such a dealer that he 
may drop dead makes little impression 
Ever since he packeted his first com 
mission, the dealer has heard that from 
insurance salesmen. Besides, painting 
such a gloomy picture may sound to the 
dealer as if the supplier is solely con 
cerned about what’s going to happen to 
his distribution. He may resent such a 
mercenary attitude. Dealership rela 
tions are touchy enough, without fur 
ther aggravation. 

For imstance, in autos 
petitive drive is on, and dealer 
the cars are being rammed dov 
throats (page 27). In electrical 
ances, distribution is upset, a 
dent from the spread of th 
house. Appliance dealers ar 
suppliers to step up their pol 
fair-traded items in an area 
policing is usually given on! 
ice. As one manufacturer put 
we walked into one of our 
stores and asked him how lx 


md the 


to run 


Causing 
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Will Your Machines 


Build Tomorrow's Dreams ? 


Rieke a lot of doing just to keep up with 
the world these days. A lot of thinking and 


planning ahead. 


£28. BRADNER 
MODEL 7-4 AUTOMATION 
SPINDLE HOSBBER 


That's because progress is always just beginning 
: g 
++ we re forever on the threshold of new advance- 


ments that mold the future for all of us. 


Modern machines are the tools that transmit the planners’ dreams 
into tangible products. And it takes new, modern machines to 
fabricate these products with maximum efficiency at minimum cost. 


Lees- Bradner, asa leading manufacturer of hobbing and threading 
machines, perpetually looks ahead to the needs of tomorrow. Extra 
capacity is built into each model hobbing and threading machine 
so the buyer can be assured his future production requirements 
can be handled. 

A talk with your Lees-Bradner representative . »-Ora letter of 
inquiry to the company... will give you the whole exciting story 
of these machines that are actual y “ahead of their time!” 5 
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1F YOU THREAD OR HOB... GET A BETTER JOB WITH A LEES-BRADNER 
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in case something hay 
he'd say, you just let 
that, you worry about ; 
¢ Sugar Coat—So whe 
turer goes down to tl! 
likely as not has a chip 
already, he has to sug 
gestions Or proposition 
GM is doing with its int 
policy. 

GM Pres. Harlow 
letter to the dealers: “‘] 
addendum will enabl 
to make more definit 
continuity of the dea! 
from the standpoint of f 
ment but also regardis 
important factor—th« 
the ability, training 
responsibility of th 
who may be expected 
dealer and operate th 

It’s apparent that ti 
ose 18 to encourage t! 
Pie affairs in order. 
reason for doing so 
e Estate Planning—T! 
approach that is being 
industry and that wil 
elsewhere—in steel fo 
haps in farm produce 
soft drink bottling, and 
pliances and other indu 
dependent dealers are 
by a single supplicr 

This approach is tl 
service. One of the lea 
is the Provident Trust 
delphia (BW Jan 16 
dent is engaged by oil « 
vise their independent j 
planning. The aim is to 
business set up so that 
only will the outlet be 
be in capable hands, bi 
sible estate will be left t 
¢ Gentle Approach—B 
and the oil compani 
these are subjects that 
not want to talk with 
so they have set up a m 
tion designed to avoid 
The jobber is approacl 
wants to be approached 
sit down with a Provi 
bank encourages him t 
lawyer and his account 
start if he wishes. In ot 
bank makes it clear that 
ing for business from 
oil company is its custor 

After the Provident n 
plete picture of the jol 
and his personal finan 
usually one and th« 
are sent back to Philade 
sis. Later, the bank’ 
presents its recommen 
jobber. He may or m 
them. If legal instrume: 
drawn up, a will for inst 
ber’s lawyers do the job 
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KEEP 
CONSTRUCTION 
COsTS IN LINE 


with Armco } Stee/ Buildings 


Specify Armco Steel Buildings and there’s Ge men, without previous experience, can put 
up a good size Armco Steel Building in 


every chance your final costs won’t run 
less than a week. 


over original estimates. 
Armco Steel Buildings come in a wide 
variety of sizes. If you're planning to put 
up an office building, factory, warehouse 


That’s because the guesswork is taken out 

at the factory. Careful design engineering 

eliminates the possibility of structural 

weaknesses. Factory-produced parts keep or shop, mail the handy coupon today for 

first costs low, assure uniform strength information. Armco Drainage and Metal 
Products, Inc., Middletown, Ohio. Sub 


and accuracy. Lape 
sidiary of Armco Steel Corporation. In 


Your only variable cost is labor, and that’s ; Canada: Armco Drainage and Metal 
surprisingly low. A crew of three or four , Products of Canada Ltd., Guelph, Ontario. 


we 


ARMCO STEEL BUILDINGS 


ARMCO DRAINAGE & METAL PRODUCTS. 


Armco Stee! Building saved $2698, ,£% ei Fi) 324 Curtis Street, Middletown, Ohio 
says Mr. Fred E. Brown, Senior : . Please send me complete data on 
Designer of the Georgia Power , Armeo Steel Buildings. 
Company, Atlanta. That was the 
difference in final cost of an 
Armco Steel Building and the § Company. 
estimate on an ordinary building. ne Se 


Name 
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SERIES “D” Lond Lecce’. CRANES 


...@ new standard in 
crane value and performance 


Series “D” All-Electric ‘Load-Lifter’ Cranes are today’s most 
advanced cranes for average industrial needs. Standardization 
and mass production techniques make them available at prices 
far lower than other cranes designed for similar use. All types 
and capacities have performance-proved features like those 
in all “Shaw-Box”’ Cranes for the severest heavy-duty service. 


Dependability and economy are inseparable in Series “D” 
‘Load Lifter’ Cranes. Rigid three-girder construction prevents 
whipping and skewing. The motor and drive shaft are perma- 
nently aligned. Every bearing is a ball or roller bearing. The 
bridge and trolley wheel axles rotate on ball bearings, equally 
loaded, on each side of each wheel. All gearing operates in oil 
in sealed housings. Variable-speed magnetic controllers make 
spotting easy and accurate. Low maintenance, economical 
operation and complete safety for man, load and crane are 
assured. 


Series “D” All-Electric ‘Load Lifter’ Cranes are built in capa- 
cities from 1 to 20 tons, Three basic types and three trolley 
styles are available. Pendant-type push-button control is 
standard on floor-operated cranes. Cage-controlled types are 
equipped with master switches. Selection is easy. Write for 
Catalog 221 and make your choice. 


¢ 
‘CRANES 


MAMMING, MAXWELL & MOORE, INC. Muskegon, Michigan 


New Landlord 


Many industrial com- 
panies that have to house 
their employees are turning 
the job over to a professional. 


Suppose a worker whx 
company-owned house is lai 
he can no longer pay th 
does the company do? O 
was fired outright. Does t! 
evict him? Or again, 
worker still has his job, | 
10 children he just can’t 
What does the compan: 

These are only some of t 
faced by companies that 
house their employees. M 
in many industries, have b 
for years over the riddk 
workers in far-away areas a1 
ing friction. 

Morale invariably take 
when it is a company ma 
around Saturday night t 
rent. But morale can be 
least in thy Southwestern 
country, according to Whit 
builders, Inc. Here’s wha 
will do for you 

To start with, it ha: 
models of houses that it 
build. The company wit! 
to house just picks out 
stops worrying. Whitmor 
thing, using its own engin 
cally recruited labor 
¢ Guarantee—Building pr 
the only ones that Whit 
has sloughec| off. Better stil 
himself out of the rental 
tion—business, Whitmor 
to the houses, rents them t 
at a good profit. The cli 
the rent payments for 15 
But the little man who « 
on Saturday is from W) 
from him. That can _ be 
even in cases where the cli 
absorbing part of the Whit 
For such a subsidy for th 
rouse cries of “paternalisn 
as gratitude. 

Whitmor was founded 
Tulsa by M. W. Turner, a1 
mortgage, and real estate 
the first year were a modest 
in 1953 they were up to 
and Whitmor is confident 
will be even bigger. Th 
success has brought two 
into the field: the Houst 
Cut House Co., Inc., and tl 
Mill & Mfg. Co., Inc., of ‘I 

Houses in the Whitm 


Builders of “Shaw-Box” and ‘Load Lifter’ Cranes, ‘Budgit’ and ‘Load |. : 
Lifter’ Hoists and other lifting specialties. Makers of ‘Ashcroft’ priced from $4,800 to $12,° 


; 


Gauges, ‘Hancock’ Valves, ‘Consolidated’ and Relief Valves, include such e¢ t ¢ ¢ 
‘American’ and ‘American-Microsen’ Industrial Instruments, and . . os ther 
Alreraft Products. Shell Oil, and Phillips Pet: 
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Cummins Engine Company, Inc. employs -hp- electronic counters in numerous 
ways. One is precision measurement of R.P.M. in new diesel engine turbo super- 
charger. The -hp- counter will measure accurately to 6,000,000 R.P.M. 


Electronic Counters —new, easy way industry 
makes precision measurements better, faster 


Pressure, flow, velocity, r.p.m., quantity, 
viscosity, time interval--these are but a 
few production and research measure- 
ments new electronic counters make with 
hitherto unattainable speed and accuracy. 

You do not need highly trained tech- 
nicians ta, operate -/p- electronic count- 
ers. Nor is an elaborate and expensive 
instrument setup required. Reading an 
~hp- counter is like reading numbers on 
a license plate. Results appear in direct 
numerical form’, complete even to auto- 
matic illuminated decimal. 

~hp- 522B Electronic Counter shown 


here is but one of 10 -4p- counters, scalers 
or converters for research and industrial 
use, and one of over 250 different electronic 
test instruments Hewlett-Packard builds. 


Throughout industry and science, men 


are finding these instruments a better, 
faster way of obtaining engineering and 
manufacturing information. 

Correct application is of course of first 
importance; and this is where your -/Ap- 
field engineer can help most. If there are 
measurements you would like made more 
swiftly, simply or accurately, please write 
us about them. 


Time interval. Time measurement of ex 
treme accuracy is required in design and 
manufacture of automotive electrical systems, 
calculation equipment, automatic devices, 
etc. -hp- electronic counters measure intervals 
as microscopic as 1/1,000,000 second, as long 


Pressure. in hydraulic and pneumetic eg 
ment, pressures must be known exactly 
gether with a simple transducer converting 
pressure to electric signals, -hp- counters 
read even most minute pressures directly 
instantly; determine pressures of remote 
or hazardous points. 


Viscosity. -hp- slectronic counters and -hy 

photo tubes work as a team to give instant 
viscosity data. Measurements are made by 
reading time of fall of free object through 
liquid under test. Counter reads time directly 
in seconds or milliseconds. Velocity measure 
ments ave also made this easy, accurate way 


WORLD LEADER IN 
ELECTRONIC MEASURING 
INSTRUMENTS 


FIELD ENGINEERS SERVING ALL PRINCIPAL CITIES 


HEWLETT-PACKARD COMPANY 


275 PAGE MILL ROAD « 


PALO ALTO, CALIFORNIA 





BUY PERFORMANCE 
_ de WORTH 7% Aeze 


The true value 

of a grinding wheel 

is measured by 

the grinding it does ... 
not by its price, 

Try judging BAY STATE 
“WHEELS of PROGRESS” 
by their performance. 
You'll find that 

they keep real 

gtinding costs down! 

Ask your BAY STATE 
Factory or Distributor 
Representative how 
“WHEELS of PROGRESS” 
can reduce your 

true grinding costs. 


Ash for BAY STATE'S 
“On-The-Job” 
Engineering Service. 


BAY STATE ABRASIVE PRODUCTS CO. 
Westboro, Mass., U. 5. A. 


1 > 

Cteveland Detroit Puttsbargh 
Principal Crees 

i Bae State Abragiwe Products Ce 

Lid. Brantterd. Oat 


anads 





B-School Studies Plowshares 


Harvard is adding a business-agricultural element to 


its curriculum . . . Tyro engineers get less money 


New 


trouble for Howard Hughes . . . Penn-Texas Corp. absorbs 


Brownhoist. 


Harvard Business School is adding a 
course in agriculture to its curriculum. 
Purpose is to give the business execu- 
tive a better insight into the problems 
of the farmer. This is increasingly im- 
portant as more and more industries— 
farm equipment manufacturers, petrol- 
cum companies, and chemical com- 
panies—begin to look to the farmer as 
one of their best customers. 

At first, the course will be given only 
to B-School students in their second 
year. Later, it will probably be expanded 
to include representatives from industry. 

The course was set up under a grant 
from George M. Moffett, former head 
of Corn Products Refining Co., and 
is guided by a committee that includes 
executives of General Foods Corp., 
Bank of America, the Ford Foundation, 
and others. John H. Davis resigned 
his post as Asst. Secy. of Agriculture 
to head the course. He and a young 
professor from the University of Wis- 
consin are now collecting data for the 
course, which will be offered in the 
fall of 1955. 

Harvard will use the 
(BW—May31'52,p66) in 


the sessions. 


case method 
conducting 


Salaries Leveling Off 


After a steady 10-year rise, beginning 
salaries for engineers seem to have 
leveled off. Figures released at Illinois 
Institute of ‘Technology show that the 
average salary for an engineer graduated 
from Illinois Tech this June was $363 
a month, as compared with $373 for 
January graduates. 

“Both business leaders and educators 
have been wondering how long engi- 
neering salaries would continue to 
climb,” commented Earl C. Kubicek, 
director of placement at Illinois Tech, 
“Salaries this June indicate that the 
spiral may have reached a plateau.” 

IHinois Tech salaries began to rise in 
1944, under pressure of the war need 
for engineers. From $193 a month in 
1944, salaries climbed to $282 in 1949 
and to $362 in June, 1953 

A breakdown by specialty shows elec- 
trical engineers receiving the highest 
wages ($390), well ahead of the $362 
for chemical graduates, who usually are 
at the top. Kubicek points out that 
these figures are about $20 a month 
above the national average, due to 


yperative 


summer experience an 
study programs at Illino 


Updates 


Howard Hughes is |! 
ment trouble again at h lughes Ais 
craft Co., of Culver Cit ilif 

William C. Jordan, ral man 
ager and vice-president of ympany 
since last October, left 
the official Hughes ann: nent, to 
have an operation. Not before 
Jordan left, Dr. Harper th 
of work on semi-conduct nsistors, 
for instance) also b 
Hughes. 

On top of this, the « 
industry on the West ¢ 
about the large number of 
technicians who are 
Hughes or are feeling a 
jobs. 
¢ More of Same—The ca 
flurry at Culver City ha 
pinned down, but exec 
the company say its sim 
tion of last fall’s mass 

Last October, four ou! 
management team that 
ning Hughes Aircraft 
Included were Gen. Ha 
general manager and 
Charles B. Thornton, 
hind George; Dr. Simo 
tions vice-president; and 
Wooldridge, 
of research and develop 

The latter two, parent 
son Products, Inc., start 
dridge Corp., of which | 
rector. R-W 
its two founders promot 
advanced electronic syst 
R-W has hired several f 
people, including Nort! 

Thornton is now p 
own company, Lytton | 
~backed by Lehman B 
buying up small electre 
Jordan has no plans at 

Meanwhile, Hughes 
run by an executive co 
by Howard Hughes 
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p93). Brownhoist, wi 
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help MCCOPMELOM in volier freight 


Modern freight is roller freight. Lickety-split schedules, 
smooth diesel power, hours less for servicing, freedom 
from hot boxes that halt trains and delay important 
shipments. 

As roller bearings in car journals make this newer, 
better railroading possible, so National Oil Seals help 
keep it possible. National Oil Seals keep lubricant 
around bearings, keep dirt and water out, insure depend- 


ability under all operating conditions. 

National Oil Seals doing this vital job on major rail- 
roads are cousins to other National Oil Seals supplied 
for every make of automobile, truck, bus and tractor. 
National has designed and manufactured almost a bil- 
lion oil seals for America’s automotive and farm im- 
plement industries; millions more for machinery of al! 
kinds, aircraft and household appliances. 


NATIONAL MOTOR BEARING CO., INC. 


General Offices: Redwood City, California, 


Sales Offices: Chicago, Cleveland, Dallas, Detroit, Downey (Los Angeles 
County), Milwaukee, Newark, Van Wert, Wichita. Plants: Redwood City, Downey and Long Beach, California; Van Wert, 
Ohio. Products: Oil, Fluid and Grease Seals, O-Rings, Airtron® Ducts, Silicone parts, Shims. 
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eee @ Vital word in 


And as a shipper, unlike the base runner, you can’t 
take chances, Ship safely in Fort Wayne corrugated 
containers, Cut down damage-in-transit rejects and 
eliminate those extra costs with Fort Wayne contain- 
ers quality-built specifically to protect your product. 


GENERAL OFFICES « FORT WAYNE 1, INDIANA 
Corrugated Fibre Boxes + Corrugated Paper Products 
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cranes and heavy machin had sales 
of over $]4-million last \ Its plants 
at Bay City, Mich., and Flyria, Ohio, 
will continue as subsidi of Penn 
Texas. 

Leopold Silberstein, president and 
chairman of Penn-Texas, got control of 
Brownhoist last summer through a 
large stock purchase from Robert 
Young’s Alleghany Corp. Soon after, 
Silberstein proposed merger to Brown- 
hoist’s management, which held a stock 
minority. The minority, led by Pres. 
Hoyt &. Hayes and a director, Alex- 
ander C. Brown, blocked the merger. 
Silberstein’s hands wer d tempo 
rarily, since he did not hold the neces 
sary two-thirds contro] that Ohio law 
requires for a merger. 

Tent winter Silberstein it m his 
own president, Louis T. M. Ralston, 
and in April increased | ontrol of 
the board: six for Penn-lexas, three 
for the minority group. Meanwhile, he 
had been buying Brownhoist shares. 
In mid-June he offered | minority 
roup $15 a share for its 55,000-share 

lock (BW—Jun.19’54,p! At the 

same time, he bought up more shares 
for the same price. The result: In the 
merger vote last week th vas no dis 
senting vote. Hayes has b rehired as 
2 consultant. 





MANAGEMENT BRIEFS 





Ford Motor Co. is setti: ip a new 
department to study the most effective 
uses of the company’s r es in the 
event of total mobilization. The depart 
ment will work closely th govern 
ment. It’s under the s1 rvision of 
Donald C. Pipper, a former ordnance 
expert. 

* 
Profit-sharing incentives { mployees 
are being established by Courtaulds, 
Ltd., British textile manufacturer. The 
move adds Courtaulds to growing 
list of British and American companies 
that have adopted such s (BW 
Feb.20°54,p84). rhe any has 
23,500 employees and has subsidiaries 
in Canada and the U. S 

* 
Military switch: Lt. CG: Albert C 
Wedemeyer has been elected a vice- 
president and director of Rheem Mfg 
Co. He had recently ned from 
AVCO Mfg. Corp., wh he held a 
similar post since his retirement from 
the Army in 1951. 

° 
A home-purchasing plan | mplovees 
(page 46) is being introduced by Ha 
watian Pineapple Co., | on the 
island of Lanai. The com; will put 
about 635 low-cost hon id lots on 
the market, and expects to scll most of 
them. Purchase is optiona 
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In Baltimore... 





‘Makings’ for Millions of 
Journey Cakes 


The pioneer’s 
hard-baked corn 
pone — journey” 
cake—camein 
time to be known 
as  johnny’”’ cake. 


Ride up Chesapeake Bay on a grain 
ship. As you approach the Port of 
Baltimore you see the towering mass 
of Western Maryland’s grain elevator; 
capacity, nearly four million bushels. 


This mammoth “meal bin” pours out 
a golden stream of grain. Wheat... 
and corn ... consigned to ports around 
the world. Enough in fact, to make 
bread, journey cake, tortillas and 
polento for millions of hungry mouths. 


Serving this elevator and all of 
Western Maryland’s Port Covington 
are seventy-five miles of tracks... 
working space for more than 2000 cars. 


At the piers you find berths for 


twenty ships and high-speed facilities 
for handling ore, coal, and general 
cargo —as modern as the pneumatic 
unloading machinery of Western 
Maryland’s lofty grain elevator. 


If you import—or export—goods of 
any sort, explore the particular and 
exclusive advantages of the great Port 
of Baltimore. And especially the 
advantages of Port Covington, deep- 
water terminal of the 


WESTERN MARYLAND RAILWAY 


St. Paul Place, Baltimore 2, Md. 


Important link in the movement of heavy traffic 
East and West 




















Susie. 
| 4 
youre a wonder! 


Actually, it’s the Todd Form-Master that makes 
it possible for Susie or any of your employees to 
handle all three jobs in a normal working day, 
without overwork or overtime. 

Wich the Todd Form-Master, anyone can pre- 
pare three records at one time for three separate 
bookkeeping procedures—payroll, receivables 
and payables. 

If you want to keep down operating costs and 
build up profits, investigate the time-saving, 
money-saving features of the Todd Form-Master. 


Mail the coupon now. 


FO rrr ena. tree theres eseneren en 8 


THE TODD COMPANY, Inc., Dept. BW, 
Rochester 3, N. ¥. 

Picase have your representative phone me to discuss 
ways in which Form-Mar or can velp me cut operating 
vets, 


Name of firm 


| SEAR Zone Srate 


Telephone... 
NEW YORK 


ROCHESTER 
_ | ERED eee ene sean ane rl PRINCIPAL CITIES 


wists SALES OFFICES IN ’ 
aw-7-1 7-56 ®) 
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Stock Options... 


. will be liberalized 


by the new tax law when a 
conference committee in Con- 
gress irons out differences. 


This week in Wash 1 Sen- 
ate-House conference t 
down to mold a tax bil] 
sions passed by the tw 
tion 421 of the bill d ith the 
liberalization of restricted options. 

These options are th it give 
an employee a chance t hares of 
his company’s stock at a { per 
share, even though th " 
increases before he exe: 
If the employee mak 
transaction, and if the 
with the present law, m 
may be treated as capit instead 
of income (BW—Apr.7 
e Agreed—The existing 
no one can hold a tay ption 
if he already owns 10 of the 
company’s voting stock the Sen- 
ate and House version of ll would 
allow such large stockh to hold 
restricted options—prov e price 
specified in the option i t 110 
of the market value of t it the 
time the option 1s issue 

The options must be « 
five years. 

This could work a Che 
president of a company | ock that 
represents 51% of the ' 
The company sets out 
by issuing new stock, w! 
time maintaining the p. 
control. He is granted t ption of 
buying, within five yea of the 
new issue, which is sell the time 
of option for, say, $100 

Under the proposed law, he may 
exercise this option ind tock 
at $110 a share when ti t price 
may be up to $115. He y required 
to hold either the opti: the stock 
for a total of two year selling 
the stock, and he must the stock 
itself for at least six m: 

If he conforms with 
strictions, the spread bet the op- 
tion price and the market e is not 
compensation subject t linary in- 
come tax rates. 

The two houses also 
ond provision that gi ed tax 
treatment to an opti ‘ by 
an estate or a benefici viously, 
the tax advantages of stock options were 
believed lost at the hold 

On a third point t! use and 
Senate versions differ The 
House suggested that tions issued 
after Dec. 3], 1953, must exercised 
within a 10-year period he Senate 


the proht 
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Announcement 


THE CONNECTICUT HARD RUBBER COMPANY 
IS PROUD TO ANNOUNCE COMMERCIAL. 
PRODUCTION OF ITS NEWEST DEVELOPMENT... 


HIGH STRENGTH, HIGH TEAR RESISTANCE 
SILICONE RUBBER 


®* 


COHR rastie i-I 


Silicone Rubber now comes of age! 


Cohriastic HT combines the mechanical properties associated 
with other synthetic rubbers with the excellent temperature and electrical 
characteristics of the silicones. 


This development, made by our chemists and engineers, is so 
outstanding that many users of rubber will wish to investigate its applica- 
tion to their specific problems. The properties now available in COHRIastic 


HT are: 


HIGH TENSILE STRENGTH — up to 2,000 pounds 

HIGH TEAR RESISTANCE — equal to most rubber compounds 
HIGH ELONGATION — up to 600 percent 

EXTREME LOW TEMPERATURE RESISTANCE 

RESISTANCE TO MANY CHEMICALS AND SOLUTIONS 

EXCELLENT ELECTRICAL PROPERTIES 

EXCELLENT OZONE AND OXIDATION RESISTANCE 





FURTHER DETAILS ON REQUEST — WRITE TO 


HARD RUBBER COMPANY 
415 EAST STREET, NEW HAVEN, CONNECTICUT 








postponed this effective 
18, 1954. 
¢ Variable Options—On fourth 
point, the House provid r variable 
stock options to be allow red tax 
treatment. The House this 
type of option as one in v the price 
to be paid by the emp! deter- 
mined by reference to th t value 
of the stuck, instead of bx dollars 
and cents. The Houss« uch an 
option would qualify if th n price 
is at least 85% of the fa t price 
when the option was gra 

For example: A com 
officer an option to buy hares of 
its stock at 85% of it t valuc 
The stock is selling for $ 1 share. 
The officer may immediat XEFCiSe 
the option and buy the t 85% 
of the market value, that ) share; 
or he may wait, up to | if he 
wishes, before he exercis: option 
Whenever he does, the 85 rure will 
still apply. If the market drops, 
say to $50, he can get t tock for 
85% of that, or $42.50 e. It is 
apparent that the variabk yption 
has distinct advantages falling 
market. 

In the above, all the r 
the present law sets up f 1 pric 
options would apply to va ption 
Thus, if the percentag option 
is over 95%, all profits | from 
eventual sale come unde: gains 
If the percentage is unde: , the 


f BROOK MOTORS... erry is less favorabk 

. d Be Misused—The Senate, how 

can meet your temperature conditions,too! — | ever, spotted « possible lc Ht 
bill, whicl 


House under 

that was rather closely h 

nipulate the market. fo 
A company’s stock is s« 


Extreme or humid cold can bog down any electrical motor . . . unless it’s 
made to beat the cold, day in and day out. World-respected Brook 
motors are built to resist any type of cold weather encountered here in 
the U. S. and in every corner of the world... stator slots are mica- and has a true value of 
insulated, windings are impregnated and baked to keep out frost and officers get options to bu; 
moisture, insure dependable operation in all weather. Every Brook of the market price. Fo 
motor is designed to meet or surpass NEMA standards. All major types cocaine lye apne at 
are available from stock, in a wide range of horsepower sizes. They use accumulate, they stop pay’ 
standard bearings, American threads and nuts. Easily serviced in any they spread the word that the com- 
shop; parts quickly obtainable everywhere. Ideally suited for original pewy looks 2 bit sick. The poor divi 
equipment manufacturers, as replacement motors, and for products Sane pesey and the: rumor ~~ 
destined for export. Always insist on Brook... the world’s most re- the market price down | eB doe 
spected motor—built by the world’s most experienced manufacturer. accumulation of carnings, however, 
would push the true value of the stock 
up to, say, $150. 
1904-1954 ,,, respected and used the world over for SO years ! oy heen eg 
Pe | Sosa ease ; JeteS fe | They buy the stock at 9 f the 
’ . , — aA market price, in this case f Then 
ati if BATIK CR, 8 ot A ee they sit back and crank out idends 
Wien tai | OR a abe oh ie aOR fA and spread prosperity 1 Che 
1 MOTOR | aN ani ai ee eee / yes stock soars close to its tru Vhs 
Nhe SSA RR of ‘Cipeee officers pick up a nice pic f change 
Sak : eit gt: vy ry ¢ when they sell then—and onl 
capital gain rates on the pi 
The Senate wants to blo is loop 
hole. It wants to switch f ) market 
value to true value of the k as the 
variable. And it wants t le out 
options where there is too | a gap 
between market value and | value 
The Senate will probabh t its was 
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Bakery saves dough... 


with PC Glass Blocks 


One big problem in a bakery is holding the temperature constant 
while the dough ferments or rises. At Wilmington, Delaware, the 
Wm. Freihofer Baking Company had trouble because cold ait 
seeped through the rotted and buckled wooden sash. 

After the PC Glass Blocks were installed, William Schillin 
Production Manager said, “In 25 years on the job, I haven't seen 
anything better than these glass blocks for holding temperature 
and saving the dough. They have fine insulation value. 

Freihofer has also saved all the money they used to spend freein 
jammed windows, replacing sash cords and re-puttying windoy 
panes. Nothing has to be painted anymore, The panels are only 
washed once or twice a year, Venetian blinds have been eliminat 
(you seldom need them with PC Glass Blocks) . 

Freihofer Baking Company has already been using PC Gla 
Blocks for 5 years in two other plants. And according to P, Arthur 
Robinson, Executive Vice-President, “When we remodel any of 
our other 7 plants or build new ones, PC Glass Blocks will certainly 
be used.” 

For more information, write to Pittsburgh Corning Corporatio: 
Dept. G-74, One Gateway Center, Pittsburgh 22, Pennsylvania 


PC Glass Blocks 


ALSO SKYTROL* AND FOAMGLAS® 


| 





*T. M. Reg. Applied For 





Supreme Court: The 


@ Next term's big decision will be this: What hap- 
pens when state laws conflict with federal laws on labor? 

@ So far, the high court has been throwing out state 
court acts wherever parallel federal action was possible. 

@ The court closed its term, however, with approval 
of a state court civil claim for damages. It said federal laws 
don't provide for such relief, hence did not conflict. 


The most important labor decision 
that will face the U.S. Supreme Court 
next fall is now working its way up 
through the state courts. The issue: 
Can so-«alled right-to-work laws of the 
states effectively bar the union shop? 

When the issue is presented, the 
Supreme Court will be asked to rale on 
whether federal or state regulations are 
supreme in this field of labor relations. 
The decision will affect millions of 
workers; more than 65% of all in- 
dustrial workers who are covered by la- 
bor contracts are in union shops. Le- 
gality of umon shops is being contested 
in 15 states. 
¢ Nebraska—A Nebraska case appears 
to have the best chance of reaching 
the Supreme Court in the fall tenn, 
though it may not arrive till winter. 
In this case, a lower state court ruled 
that the union-shop amendment to 
the Railway Labor Act in 1951 con- 
flicts with state right-to-work laws and 
is a denial of property rights and liber- 
ties guaranteed to employees and em 
ployers by the U.S. Constitution. 

The case involves the Union Pacific 
RR and rail unions of nonoperating 
employees. The unions have appealed 
to the state supreme court, which is 
expected to rule before winter. 
¢ Texas—A similar case in Texas in- 
volves 16 nonoperating rai] unions that 
want te sign a union-shop contract 
with the Atchison, Topeka & Santa Fe 
Ry. It is still going through argument 
and decision in intermediate courts 
(BW —Feb.13'54,p162) before reaching 
the state supreme court. Its fate will 
probably rest on what the U.S. Su- 
preme Court says in the Union Pacific 
case. 


1. This Term's Record 


The most significant labor cases de- 
cided by the Supreme Court in the 
term just ended also concemed clashes 
between state and federal jurisdiction. 
The court further defined the area in 


56 


which states may regulate union con- 
duct that is also within the unfair labor 
practice jurisdiction of the National 
Labor Relations Board. 

* Injunctions—In the Garner case, the 
court unanimously ruled that Pennsyl- 
vania state courts had no authority to 
stop peaceful picketing that violated 
state law, since the federal Taft-Hartley 
law set up NLRB processes as remedies. 
Since the employer could have come to 
NLRB for relief, the high court said, 
“the grievance was not subject to liti- 
gation” in the state courts. The union 
in this case was the Brotherhood of 
Teamsters (AFL). 

On the same basis, the court also 
upset an injunction that had been is- 
sued by the Alabama state supreme 
court. 

The court also ruled that a federal 
court, on request of NLRB, had the 
power to throw out a state court in- 
junction against secondary-boycott pick- 
eting. A California bakery had ob- 
tained a state court injunction against 
an AFL drivers’ union that was picket- 
ing retail stores served by the bakery. 
The company had also filed an unfair 
labor practice charge with NLRB. The 
Supreme Court upheld NLRB’s con- 
tention that the state court had no 
right to intervene in matters within 
the board’s jurisdiction. 
¢ Damages—However, on the last day 
of the term, the court upheld a Vir- 
ginia state court’s award of cash dam- 
ages to a construction company that 
sued a United Mine Workers affiliate. 
The company said the union's intimi- 
dation of ag, per} had been respon- 
sible for the loss of business. 

The company argued (1) that the 
union's conduct was probably a viola- 
tion of the Taft-Hartley law, therefore 
in NLRB jurisdiction, but (2) that the 
company could still bring a common- 
law action in state courts to recover 
damages. The Supreme Court agreed. 

States are excluded from using pre- 
ventive measures (injunctions) that con- 


Record on Thor 


~ « Thumbscrews—In 
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flict with established fede 
for the same purposes, t! 
decided, but they may stil 
relief (such as damages) t 
federal laws inake no exp 
anot! 
three cases, the court gav: 
pretation of Taft-Hartley 
cnmunation against any 
“encourage” him to join 

The court upheld NLRI 
unions may not use the or the 
terms of collective bargai ct 
either to get special bene! 
members or to penalize 
Or uncooperative mem) 
found unlawful were: 

¢ Denial of a job to 
the AFL radio officers 
union’s request—for his fa 
his job through the uni 

¢ Withholding by 
News Co. of wage incr 
tion benefits from nonuni 

¢ Demotion of an AF! 
member—at union request 
place to 54th place on 
seniority list, after he 
month behind on his uni 
¢ Jurisdiction—The 
NLRB has jurisdiction 
automobile retailer who 
agreement with an inters! 
turer. Federal courts | 
the case of a General M 
the Supreme Court ruled t 
was an “integral part’ 
tional distribution system 
decision was used to dis} 
dealer’s challenge to N! 
tion. 
e Short Orders—The 
several other cases by 
orders with no opinions, 
ing or reversing decisi 
courts. In one of thes« 
held the constitutionalit 
York-New Jersey Water! 
sion compact. 

The court left in eff 
cisions by lower courts 
relations. The most signi 
was a veto on NLRB 
crack down on Comm: 
unions by denying its s« 
whose officers had been 
indicted for false non 
davits under T-H 
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ll. Up for Decision 


The Supreme Court ! 
backlog of labor cases on | 
Two cases are schedul 
though, on (1) a un 
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Ginger ale . . . root beer... orange... cola... familiar steel containers. Vegetables, soups, fruit 
or grape. Now available in throwaway cans, these and zen juices with vitamins and full flavors sealed i: 
other delicious flavors of “pop” are making a hit from whether you're buying oil, paint or insecticide 
Coast to Coast. give unequalled protection against light, mois: 

Soft drinks in cans didn’t happen overnight, of course. and dirt. 

These new containers are the result of much research by Cans are made from tin plate, thin sheets of 
leading can-makers who are now producing them in which are coated with tin, Bethlehem suppli« 
both cone-top and flat-top styles. makers with high-quality tin plate which we prod 

So many things you use each day come in these our Sparrows Point Plant near Baltimore: 


BETHLEHEM STEEL 
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DEEP CASE HARDENING process has been perfected 
to a degree which practically eliminates distortion 





BRAD FOOTE mokes spur 
Bevel 

Helical 

Spiral Bevel 

Herringbone 

Zero! 

Worms 

Worm Gears 

Reducers 

Transmissions 





The BRAD FOOTE 


GEARS RUN TRUE 


No place is distortion control 
more important than on heavy 
duty gears which are run almost 
continuously at full roting and 
subjected to extreme shock loads 
such as ore encountered in rolling 
mill operations. BRAD FOOTE DEEP 
CASE HARDENED gears run true 
ond distribute the load evenly 
across the full face and on the 
designed bearing surfaces of 
each tooth. 


HARD TOOTH SURFACES 


In addition, BRAD FOOTE rigidly 
controls to set standards the 
depth of DEEP CASE HARDENING 
and the carbon content. The tooth 
surfaces are of maximum hard- 
ness for long life, but the carbon 
content is grodualiy diminished ot 
successive depths below the sur- 
face until it blends to the metal 
of the core itself. 


SHOCK-RESISTANT CORES 


Thus the cores of the teeth ond 
the body of the gear remain 
ductile and shock-resistant while 
the teeth are given an increase in 
service life of over 50%. 


ASK FOR QUOTATION 


lt will pay you to try a set of 
these gears on your toughest job. 
Send your specifications today 
for quotation. 


Brap Foore 
Gear Works, INC. 


1309 South Cicero Avenve + Cicero 50, lilinois 
Bishop 2-1070 + Olympic 2-7700 + TWX; CIC-2856-U 


subsidiaries 


AMERICAN GEAR & MPG. CO. PITTSBURGH GEAR COMPANY 


Phone, Lemont 920 
Lemont, Hines 


Phone: SPauiding 1-4600 
Pittsburgh 25, Pennsylvania 
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recover back pay unde: Hartles 
and (2) an employer's right fuse to 
bargain with a union wh rembers 
repudiated it a week aft osing it 
as bargaining agent. 

¢ Back Pay—In the first he In 
dependent Assn. of Westinghouse Sal 
aried Employees tried vn fully to 
collect one day’s back was r about 
4,000 Westinghouse emp Un 
der T-H, a union can federal 
court for an alleged breac! collec 
tive bargaining contract, ing the 
matter of back pay. 

However, the Court of Appeals in 
Philadelphia ruled that t! ontract 
between the union and W estinghous« 
established only a general ition to 
pay certain rates. The a d viola 
tion, the court said, con the in 
dividual contract of hire mn em 
ployer and cach empl pot the 
collective bargaining cont 
* Repudiation—In the s e, em 
ployees of a California aut r voted 
to be represented in bar; ig by a 
local of the International A f Ma 
chinists (AFL). A weck they re 
pudiated the IAM local 

NLRB ordered the dea bargain 
with the IAM focal a Che 
Ninth Circuit Court of Appeals up 
held NLRB, saying that t cal con 
tinued to be the bargain: it since 
one week was not a “rea e”” tim 
to give the bargaining : nship a 
chance to succeed 


lil. Cases Coming Up 


One of the cases filed r review 
which the court will have to accept or 
reject next fall, turns on ision by 
the Court of Appeals at S is that 
T-H forbids a strike in s t of con 
tract changes at the mid-t reopen 
ing of a contract. 

Vilson & Co. had a t with 
the United Packingho Workers 
(CIO) that called for r ng lo 
support its demands for creases, 
the union called a strike, | h it ob 
served the 60-day noti d pr 
scribed by Taft-Hartley 

NLRB ruled that thi lure had 
been proper, but the C: f Appeals 
said no. According to t! rt, there 
can be no strike until t! of the 
60-day period of notice expira 
tion of the contract, wh later 

This is the wording of t plicable 
section of T-H. But th n argues 
~—and NLRB has usuallh that the 
clause applies only wh tice to 
modify a contract is g than 
60 days before the eo 1 date 
The CIO union cont that the 
Court of Appeals decisio tes a no 
strike clause into contra it cover 
8-million workers and t ve mid 
term reopening clauses | iew of 
wages, pension terms, et 
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G-E Packaged Units Give Low-cost 
Air Conditioning in AAA Building 


What's the best way to air condition 
the large building that was never 
designed for it? 


Flexible new General Electric Packaged Air 
Conditioners provide the answer for A.A.A.'s 
newly remodeled building in Washington, D.C. 
Just three G-E units on each floor coo! this 30- 
year-old building. 5, 7% and 10 horsepower 
models are used—depending on the space each 
handles—representing 180 tons in all. 

Here’s why G-E Packaged Units were se- 

lected and why more and more buildings of all 
kinds are being cooled in this way. 
LOW FIRST COST. Equipment is priced surprisingly 
low. Installation costs are low, too, for remodel- 
ing can be held to a minimum. Duct runs are 
shorter than would be required for a central 
system. In many applications they are not re- 
quired at all. No machinery rooms, either. 


FIT EVERY APPLICATION. The adaptability of G-E 
units is unmatched. 3 different sizes were used 
in the AAA Building, and G.E. makes even 
more—enough to fit any situation, in-space or 
out-of-space. They take little floor-space, can 
be squeezed into corridors and little-used areas. 
PARTIAL OPERATION. Zoning is simplified. When 
only part of a building is in use, units in other 
areas can be shut off, saving money. 
G-£ 5-YEAR WARRANTY is another advantage over 
central systems. G.E.’s sealed-in-steel cooling 
unit is so trouble-free that G.E. provides 5 
years’ protection (including labor) on the en- 
tire refrigeration cycle. Don’t forget, with G-E 
no expensive maintenance crews are needed. 
To find out how you can use G-E Packaged —ygwiy REMODELED American Automobile Association Building in Woshington, D. ¢ 
Air Conditioners profitably, write General air conditioned by 3 G-E Packaged units on each floor. Architect for remodeling wea 
Electric Company, Sec. BW-15, Air Condition- A. R. Clas; George H. Riggs, Jr., associate. Consulting engineers: Lonier & Levy. General 
ing Division, Bloomfield, N. J. contractor: Wm. P. Lipscomb Co. Mechanical contractor: Morris and Eagan Co 
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FOR BIG DRAFTING ROOM and other areas, G-E 10-ton ‘ 
provides quiet, steady cooling. Individual units like tt 
can be turned off when not needed—others con be lef! 


Packaged 
SAMS AGINRER WOH, Gi 7%- _WE-PECE AUTLRCATON of S000 G5 woh. 0 ob AIR CONDITIONERS 


ton G-E unit sends conditioned air conditions large membership room in which it 
to surrounding offices, Air returns is located plus other offices. Note streamlined G 7 N £ A L ig LE C T i | C 


through louvers in doors to unit. vertical air inlets. 
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EWAN CLAGUE, Commissioner of Labor Statistics for , DATA FROM SURVEYS are standard raw mate 
Labor Dept., tries to check personally all BLS studies. BLS’ regular reports and many of its special proj: 


Keeping the BLS Figure Factory Out of | 








BRIEFING THE PRESS is a regular part vf the Clague job, especially when new figures NEW JOBS are planned BLS’ ad- 
as important as the cost-of-living index are ready for publication. ministrative chief as soon finished. 
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SECY. OF LABOR James P. Mitchell (left) and George Lodge (center), information 
officer, consult with Clague before interpretations are released to the press. 


the Line of Battle 


With wages tied to its cost-of-living 
figures, government contract placement 
affected by its unemployment estimates, 
and basic economic decisions made on 
its reports of price movements, the 
Dept. of Labor’s statistics can be dyna 
mite. And the man who handles such 
explosives had better be good. If he 
isn’t, every time the figures take a 
turn that someone doesn’t like, he’s 
going to be shot at. 

There has been remarkably little 
shooting at Ewan Clague, Commis 
sioner of the Labor Dept.’s Bureau of 
Labor Statistics, and that’s a tribute to 
his professional standing and com- 
petence, And last week's announcement 
by Labor Secy. James P. Mitchell that 
he was urging Pres, Eisenhower to r 
appoint Clague for another four-year 
term means that one high-level tech 
nician the Democrats brought to Wash 
ington has achieved a status above 
politics. 
¢ Hallmark—The BLS data line on a 
string of figures, a chart, or a report 
is almost like the sterling “allmark on 
silver—and for eight years now Clague 
has been concerned to keep it that 
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way. He presides over a figure factory. 
By week and month, it turns out re- 
ports covering the number of employed 
workers, what they earn, how much 
they produce, their working conditions 
and living costs, and a host of other 
data 


Facts-and-Figures Man 


he boss of BLS is an old hand with 
facts and figures. He is rated by fellow 
statisticians as strictly a professional— 
an estimate that showed up clearly 
when Clague’s name was first placed on 
a list of several candidates for the job 
suggested by the late Labor Secy. Lewis 
Schwellenbach and passed among te- 
search, labor, and management groups. 
Clague was the only one to win un- 
animous approval, and Pres. Truman 
promptly gave him the job he’s been 
in ever since. 

After eight hectic years, duriug which 
BLS reports became the focal points 
for many industry-union battles, he re- 
tains the respect of both sides. This 
has been no mean task: Clague’s pre 
decessor had been forced out by labor 








* Because it will pay 
for itself out of sav- 
ings effected if you 
get it on your HYSTER 
Dealer's 


“Personalized w 


LEASE PLAN’ 


NO DOWN PAYMENT...NO CAPITAL INVESTMENT 


Before You Lease, Buy for Cash or on Time... 


1) Consult your Hyster Dealer to select the right 
truck. It is the truck—new or used — that unt 
The truck works for you, makes aying 
off out of savings! 
2) He will work out TERMS best for 
yeter Dealer will help you buy right. I 
to regular finance plans, he offers e, ty 
four or five-year leases, with payme 
budget, with or without option t 
3) You can depend on your Hy ster Dea 
vy lift truck working. He offers ser 
lacilities, and a preventive mai na 
guard against downtime. Call your 


tOffered in U.S. only. 


Cali your Hyster Dealer for NEW ond 
Industrial Trucks (1,000 to 3 


HYSTER COMPANY 
2907 N. E. Clackamas Street... or 
1012-07 Myers Street. . 


THERE'S PROFIT tw 


HYSTER 
POWER 


POUR FACTORIES: Portiond, Oregon; Dony 
Peoria, lilinols; Nijmegen, The Neth« 





Improved techniques are banishing 

weather uncertainties on thousands 

of ranches and farms. Power-driven 

pumps, drawing from lakes, streams 

or wells, enable farmers to plant with 

assurance that no matter what the 

weather, there will be water for their crops ... A great and 
growing number of farmers are depending on Continental 
Red Seal* power to operate such pumps. That is because 
Continental's wide range of models, plus Red Seal dependa- 
bility—proven over more than 50 years—affords maximum 
control over weather, at minimum overall cost. 


iH8 BROADWAY, KEW YORK 21, X,¥. « 88 CEDAR SPRINGS ROAD, DALLAS 8, TEXAS « 
MIT S, SANTA FE AVE, LOS ANGELES $8, CALIF. « 910 S. BOSTON ST. ROOM 1006, 
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union criticism of bureau 
ing World War II. 

Certainly Clague has | 
attack at times. For inst 
the bureau revised its con 
index last year to reflect tl 
buying habits of America 
with contracts tied to the 1 
of the CPI let go a blast. Tl 
it would mean a cut in w 
it did for a time—but th 
eraged out in the end. 
¢ Fornmula—Clague himself 
success in keeping the pea 
methods: 

¢ On taking office in | 
promptly set up managemen 
advisory groups to advise 
on new studies, and to | 
formed of what program: 
had in mind. In what pr 
an astute move, he has key 
mittees separate, knowing 
probably not agree on anyt 
round-table discussion, but 
might be able to mediat: 
ferences. 

¢ He took pains to exp 
sides and to the public wha 
a BLS survey and what the 1 
¢ Schoolmaster’s Techniqu 
frankly enjoys public sp 
spends nearly one-fourth 
addressing management, lal 
cal, and government m 
reveals his purpose whet 
“When they see something 
the bureau, they'll understa: 
has a way of cutting do 
beforehand. 

A favorite technique of th 
most likely stems from hi 
economics teacher at univ 
Pennsylvania, Washington 
cago. Standard equipment 
ing tour are the large, col 
showing trends of employ: 
and prices—charts he prof 
lows with a ruler. 

This technique is stand 
once a month when BLS 
consumer price report. In 
all the makings of a classr 
Clague spells out at a new 
just what the figures mean. 
experts are on hand f 
answers that may stymie tl 
sioner. 

These sessions are the o 
Clague’s practice of mak 
clear to Labor Secy. Mitch 
Mitchell took office in Octol 
showed him his first con 
report—a formidable docun 
uninitiated. When the b 
explained some of the detai 
suggested it might be a 2 
to do the same for the pr 

Besides his part-time 
salesman, he administrate 
worker bureau all the wai 
level conferences with to} 
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settling problems of a single staffer. 
And with his statistical bent, he is con- 
stantly evolving ideas for new BLS 
studies that require late working ses- 
sions. 


ll. Seven-Branched Program 


The Bureau of Labor Statistics pub- 
lishes a series of studies under seven 
main categories, all of them important 
to the social and economic programs of 
the government and management and 
labor. These include: 

Prices. The familiar consumer price 
index estimates the change in costs of 
everyday expenses—from food and rent 
to toothpaste and beer—month to 
month. Besides keeping the public 
abreast of living expenses, the CPI is 
used by unions and management to 
adjust wages to the rise or fall in the 
index. Currently, wages of some 3-mil- 
lion workers are tied to the index. 

The wholesale price index that covers 
costs of some 2,000 raw materials. Many 
long-term federal and private industry 
contracts are tied to this index, with 
adjustments made in the costs as prices 
change during the life of the contract. 

Government-sponsored shipbuilding 
(the USS United States was constructed 
under the WPI), other heavy con- 
struction such as turbines and private 
contracts in the oil industry make part 
of the billions of dollars in contracts 
affected by this survey. 

Manpower and employment. These 
include a monthly report on nonfarm 
employment gathered from 155,000 
companies--an important factor in de- 
termining economic trends, availability 
of manpower, and what areas need 
special attention. 

Construction. By showing the total 
housing starts each month, construc- 
tion costs, and labor requirements, the 
reports enable the government to keep 
track of a vital industry and to take 
action when necessary. 

Wages, strikes, bargaining agree- 
ments. Average hourly earnings in par- 
ticular industries are also used in es- 
calator contracts for adjusting contract 
terms. Other labor data are used in 
union contract negotiations and as an 
aid to industrial relations research. 

Industrial accidents and work-injury 
data, foreign labor conditions, and 
other labor economic matters are also 
periodically surveyed. 
¢ Field Work—Data on the BLS studies 
are collected by thousands of part-time 
field representatives and by question 
naires to the industry or unions in- 
volved. Funneled through clerical 
workers, the reports are run through 
tabulating machines and then analyzed 
by reseagchers. The results are reviewed 
by Clague and his staff and then made 
public. 

This is not just a technical process 
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No, 86-475 $5.00 


Provides “A Place for Everything 
and Everything in its Place” 


Endorsed by J. K. LASSER 


When the income tax people want proof — this compact, ring-binder- 
envelope kit provides it fast! It’s a handy means for keeping al! records 
(cancelled checks, vouchers, receipts and memoranda) for tax purposes. 
Contains all proofs of income deductions, expenses, sources of income, 
copies of Federal and State Tax returns, other pertinent data. 

Also includes a Tax-Aid Pad for cash payments of tax deductible 
items when receipts are unobtainable. At end of year, file entire kit or 


merely file the envelopes and ag 


use the binder over and over. 
Makes an excellent business 

NATIONAL BLANK 8O0CO 
COMPANY 


gift. Ask your National 
Salpete, Meese New York + jo + San Francisco 
* Dalles + Boston « Los Angeles 





Stationer for it or write to us 
for descriptive folder. 





survey un- 
mid wheti 
top-level 
xometimes daily 
comunissioner and 


experts im the 


of adding up figures. Each 

dergoes constant checking 

necessary, Overhauling. ‘The 
thinking is done in 
sessions between the 
his deputies who ar 
me fields. 


lil. Projection 
BLS currently 


new studies of 
management and labor 

¢ A new pilot study of fringe bene- 
hts to determine just what contract 
benefits showid be considered fringe 
items. One typical problem: Should 
the paid coffee break be considered a 
fringe benefit? The studs also ex- 
ploring just how employers list fringes 
and what kind of recerds they keep. 

¢ A report on over-all productivity 
alvancement of manufacturing in- 
dustries, The bureay now publishes re- 
ports on the increased output of work- 
ers in particular but the 
ae report will estimate for all manu- 
achuring--a stady sure to be picked up 
by labor unions bargaining for a share 
in increased production 

¢ The guaranteed annual wage is 
being looked into as part of a whole 
Labor Dept. review of the flexibility of 
manpower. This survey will review the 
relationship between the GAW and 
unemployment compensation--a critical 
issue in the coming union negotiations 
for the annual wage. 


three 
to 


work on 
import mce 


at 
major 


8 


1S 


industries, 


IV. Pioneer 


The complex technical data now col- 
lected by the bureau are a far cry from 
BLS aperations when it was first formed 
in 18584. From that time until BLS 
became part of the Labor Dept. in 
1913, the bureau conducted extensive 
surveys and analysis of a_ particular 
economic situation 

The results of an 1897 on 
italian workers in Chicago fill a large 
volume; women and child wage earners 
were thoroughly covered in 1910. In 
1898, BLS put out a complete report 
on the Alaska Gold Rush, with vol 
uminous statistics on how to outfit a 
goldrusher and on his probable profits, 
complete with maps of Alaskan dog 
trails. 

Beginning in the 1920s, BLS began 
shifting to the index method and 
ame into the big statistical agency 
it is today. Analysis of trends was 
turned into factual compilation of 
figures. 
¢ Payoft—Its reputation non- 
political, professional agency has carried 
through BLS’ 70 years of operations. 
This is testified to by the long job- 
tenure of the commissioners—Clague 
is only the sixth to reign over the 
agency. 


Survey 


is a 


64 


During his regime, Clague has made 
certain the bureau retains its nonpoliti- 
cal flavor. He has abstained from being 
associated with any political party, and 
insists his staff follow suit 


wa £ ~ 


UNION OFFICIAL in sound-equipped car prowled among striking atom 


This policy has very ck 


Since the Republican 


Ad 


has taken over, there ha 
single BLS staff change d 


reasons. 


~ - 


warn them against violence, later to announce that the strike was over. 


ON THE 1954 BARGAINING FRONT: 


Oak Ridge Workers Go Back 


A three-day strike of 4,500 produc 
tion workers of the Gas, Coke & 
Chemical Workers (CIO) at the gov- 
ernment’s multibillion-dollar atomic 
plants at Oak Ridge, Tenn., and 
Paducah, Ky., ended last week—just 
short of a Taft-Hartley injunction. 

The vote to return to work was the 
result of skillful mediation by Labor 
Secy. James P. Mitchell. The Adminis- 
tration had moved fast to end the crisis 
in production of U-235—a vital ingre 
dient of atomic and hydrogen weapons 
~by invoking the national emergency 
section of T-H. 

Both plants are operated by Union 
Carbide & Carbon Corp. under con 
tract with the Atomic Energy Com 
mission. Union Carbide has three-year 
contracts with 4,500 members of the 
Atomic Trades & Labor Council (AFL) 
at two Oak Ridge plants engaged in 
research, and with the Chemical 
Workers. 
¢ The Issue—The strike was over wages 
The CIO union rejected the Atomix 
Energy Labor Panel’s recommendations 
for an increase of 6¢ an hour. W age 
sates range from $1.55 to $2.40 an hour 
CIO wanted a rise of 15¢ an hour. 

Labor relations have been anything 
but smooth at Oak Ridge and Paducah. 
This is partly due to intense rivalry 


between the two unions 


and partly to the governn 
labor policy. Up to this t 
ernment has thought of at 


as employees of privat 


because of the vital natur 


they do, they have been 


? 
t 


had no moral right to strik 


Last vear, when 


5¢ an hour, CIO accepted 


Un 
offered the unions a wag 


ever, demanded 104¢, and 


day strike at the Oak 


before compromising on 7 
Three months ago, di 


opener negotiations 
21¢ over current rates 


to consider 15¢ 


It 


luctantly agreed to the ¢ 
mended by the Presidentia 


it 
W he ti 


supe rvisors 


announced that 
“this time.” 
walked off, 


{ 


personnel manned the eq 
AFL workers ignored CIO 


¢ Serious—-Pres 
conference that the 
very serious thing if it 


“immediate 
£ 


would cause 
stantial curtailment o 
of . thermonuclear 
AEC Chairman |! 


Eisenhower received 


ews 
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Enough heat to scorch 
an ordinary motor winding 


When sudden high heat sears ordinary motor windings too 
often, the electrical insulation gives out... the windings 
short-circuit and production stops. 

This damaging heat is caused on many motor applicati 
by unexpected, temporary, high load demands. Such peal ac Ete 
loads can produce gradual insulation decay in ordinary motors i Ne 
or cause rapid, destructive burnouts. Life-Line® “A” motor: 
lick this problem with a new fortified insulation system 

First, the Life-Line “A” motor coils are wound with copps« fae ee 
wire specially protected by BONDAR,a new heat-resistant, sy: B 3 
thetic resin. Second, each slot cell is made with MYLAR® poly >, aes 
ester film and is bonded toa reinforcing base. Third, the com is 
pletely wound stator is given multiple 
dips and bakes in BONDITE, a silicone- 
reinforced thermoset varnish that has 
outstanding resistance to water, oil 
and chemicals. The result is an in- z 
sulation system that provides longer ie 
motor life and fewer application 
restrictions. 

It’s another example of the way ae Sx 
operating and maintenance costs are ‘ oe 
lowered by major improvements in aa Se 
motor design and performance pio- 7a 
neered by Westinghouse. 
*Du Pont Registered Trade-Mark rae 


you can 6e SURE...iF 17s 
Westinghouse @® 


es 
4 









J-21723-A 








Save Up to 80% on Fastening Costs 
with the REMINGTON STUD DRIVER 


“Cuts my conduit anchoring cost 
by an average of 74% — writes 
one electrician about his Remington 
Stud Driver, and it's a typical re- 
port. With a speed of up to 5 studs 
per minute, this powder-actuated 
tool is bringing new economy to the 
job... new opportunities for elec- 


trical contractors. 
Many maintenance men are find- 


ing they can speed up installations, 
get more jobs done with the Rem- 
ington Stud Driver. Others tell us 
that the tool’s light weight —6 Ibs. — 
makes overhead work a lot easier. 
All are agreed that you can't beat 
the Stud Driver for setting studs in 
concrete and steel. 


What’s your fastening job? 
Whether you're fastening eye bolts 


“If It's Remington-—It's Right!’’ 


— 


Uisted end Approved by 
Underwriters’ Leborotorios, inc. 


for stringing wires or conduit clips to 
concrete, you'll save money with the 
Remington Stud Driver. For further 
information on how this amazing 
tool can help solve your fastening 
problems, mail the coupon below. 


QUESTIONS YOU ARE ASKING 


QUESTION 

Where can I get information about 
the guards that many maintenance men 
have been using for special applications? 


ANSWwme 

Just send the coupon below, we'll be 
glad to supply you with a description of 
all the guards and their uses. 


MAIL THIS COUPON TODAY 


prceee rTrrrrri rit ttt ttt sseeee . 


Industrial Sales Div., Dept.B. W .-7 
Remington Arms Co., Inc. 


Bridgeport 2, Conn. 


Please send me a free copy of the new book- 
let showing how I can cut my fastening costs. 
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a special board of inquiry—call 
T-H national emergencies bef 
junction can be obtained. , 1! 
members wete Thomas K. ‘ 
president of Case Institute 
nology; Paul H. Sanders, prot 
law at Vanderbilt Universit, 

F. Floberg, former Asst. Sex 
Navy. 

¢ Prospects--Meanwhile, in ai p 
at mediation, Secy. Mitchell th 
CIO Pres. Walter P. Reuther t 
leaders of the striking umion 
this meeting came agreement 
a new look at atomic labor 
A conference will soon be hy 
union leaders will discnss 
health, and workers’ welfar« 
In future, unions may ver! 
gotiate directly with AEC i 
with Union Carbide. 


...in Rubber 


Ten plants of the Goodye 
Rubber Co. were struck b 
members of the United Rub! tk- 
ers Union (CIO), said to be ror 
a rise of more than 5S¢ an 1S 
guaranteed annual wage. || n 
turned down an offer of 5¢ 
to that accepted by United 
ers (CIO) (BW —Jul.3’54,p2 t 
ations with B. F. Goodrich ‘ 5 
Rubber Co., and lirestene || 
ber Co. are under way. The 
Big Four to settle usually set m 
for the others. 


& 
_..in Airlines 


The International Assn 
ists (AFL) called for a nation trike 
ballot among 20,000 mec! 
ground service employees of 
U.S. airlines after the airli 1e¢ 
down a union demand for joi 
ing on wages. Voting will be es 
Nation th 


of Capital, Eastern, 
west, Trans World, and Unit Air- 
lines. 
The Air Line Pilots Assn 
date this week to prevent An Nir 


lines from sending its 1,20 
nonstop transcontinental flig! 
than eight hours. Since air! ; 
tions come under the Rai! 
Act, a strike could be del 
days under the act’s emerg 
sions. 
More likely, however, th al 
Mediation Board will step to 
settle the dispute | 


... in Aluminum 


United Steelworkers (CIO 
mands similar to those the von 
in stec} for 15,000 workers j its 7 
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of the Aluminum Co. of America. The 
aluminum wage settlement will prob- 
ably follow steel, as it has for the past 


five years. 
oe. What's 


... in Chemicals 
United Mine Workers District 50 2 

reached a two-year agreement with the = 

National Aniline Div. of Allied Chemi- 


cal & Dye Corp. calling for wage in 
creases of 7¢ for skilled and 5¢ for un- 


skilled workers, plus 5¢ across the board in p p 
next June. um S 

The union has 1,500 workers in the 
company’s Buffalo plant. 

e : 
from 

...in Appliances 

United Electrical Workers (Ind.) ac 


cepted General Electric Co.’s offer of 
a wage increase of 2.68%-approxi- Ss A NEW 
mately 5¢ an hour—for its 20,000 GE HERE'S 
members. So far, GE’s offer has been PUMP WITH A 

accepted by 67 of the company’s 90 WETTED END IS 


unions. International Union of Elec- 

trical Workers (CIO) which, with 100,- MA G N ET | C COMPLETELY 

000 GE employees, is by far the big- eamesemammmmmmmma a eg 

gest union the company deals with, DRIVE ISOLATED AND SEALED 


turned down the offer as “unsatisfac- 
Diaphragm isolates 


tory.” 
liquid to wetted end 


At Westinghouse, IUE Local 691 re- | External driving . 
jected an offer to boost wages 34¢-7¢ an magnet assembly >, ie” 
hour and authorized strike action to get 
a satisfactory agreement. 

Local 601 is the biggest of the units 
in the Westinghouse system. In all, 
CIO-IUE represents 47,000 company 


employees. 
a 


5 ae in Machinery Internal driven 


‘ magnet and 
A 10-week strike at the Toledo Scale impeller assembly 


Co. plant in Toledo (BW —Jun.26’54, P a Sate oe a, 
? , dd whe : rocesses requiring a closed system new Peerless magnetic drive pump 
ods 0 Bass feos gM 8 United Abo of liquid iow ane @picel points of The new pump is driven by a |, 
pasties al 773 { ) accepted an use for this new Peerless magnetic 1% or 2 hp motor at 1760 pen Only 
average 5¢ an hour pay hike. Toledo | drive pump. In it, the drive end and one pump size is now available: | x 
Scale, which had been paying 10¢ to besarte go are completely separated 2% x 8 inches. Materials of construc 
40¢ an hour more than competitors from each other by means of a non- tion can be specified to suit liquid 
: . ia P magnetic diaphragm. The pump has being pumped. Maximum capacity is 
won union fringe concessions to keep | go packing, no seals, no physical con- 150 gpm. Maximum head is 70 feet 
down the total labor cost. nection between pump and motor; Pump can also be furnished in the 
and the pump is lubricated by the vertical design up to 10 hp at 3460 rpm 
a” liquid being pumped. Peerless engineers are ready to help 
° Rina ‘Heserdocs, to odoriferous and you apply this new pump to your 
mn Utilities extremely hot or cold liquids, as well problems. Let us serve you through 
yaa: as those with highly corrosive prop- our nationwide sales engineering and 
The Lacelede Gas Co. of St.. Louis erties are readily handled by the all service offices. 


and the United Gas, Coke & Chemical 
J ay 
Workers (CIO) agreed on a new one- MAIL COUPON FOR COMPLETE INFORMATION 
vear contract granting average wage in- 
creases of 7¢ to 2,000 employees. 
, _ have 12:page bulletin describes, ond PEERLESS PUMP DIVISION 
*  seeryntistn Goths “Adega Food Machinery and Chemical Corporation 
: Request your copy by matting covpon 301 West Avenue 26, Los Angeles 31, California 
m Oil a7 n 2 Please send Magnetic Drive Pump Bulletin? 8.1607 
ris F rik PEERLESS PUMP DIVISION 
Oil Workers, official publication of | food Machinery ond Chemical Corp. NAME - 
:; dh atacaenge meal Plentis tadimanpelta, tedlonce 
the Oil Workers International Union pea ve vie 


(CIO), explained last week why the Offices: New York; Indionopolis; ADDRESS. 
union is asking a 5% wage increase: Chicago; St. Lovis; Atlanta; Dallas, 

“up , Ploinview and Lubbock, Texas; ZONE. STATE 
Fewer men are doing more work for Alb + Phoenix; Fresno: Los Angeles. 


qQ' q 
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Cube 


for your press operations 


FOLLANSBEE 
COLD ROLLED STRIP 





When you order Follansbee Cold Rolled Strip, you get a 
specialty product, tempered and coiled the way you want it 
for each of your stamping and forming operations, Also, you 
yet true strip gauge tolerance and just the right working 
quality to help you keep production costs in line. 

Follansbee Cold Rolled Strip, in widths and gauges you want, 
can feed a continuous supply of uniform quality steel direct 
from the coil to your automatic presses. Check with your 
Follansbee Steel representative for prompt service in adapting 


hie product to your special needs, 


” FOLLANSBEE STEEL CORPORATION 


GENERAL OFFICES: PITTSBURGH 30, PA. 
Polished Bive Sheets and Coils Cold Relied Strip 
Seamless Terne Roll Roofing 
Seles Offices-—New York, Philadelphia, Rochester, Cleveland, 
‘ Betrot, Milwaukee. Seles Agents — Chicago, Indionapolis, Kon- 
sas City, Nashville, Los Angeles, San Francisco, Seattie; Toronto 
a and Montrecl, Conada, Plents—Follansbee, West Virginie 
FOU ANSBEE METAL WAREHOUSES 
Pitteburgh, Pe. Rochester, N.Y. Wellingford, Conn. 











the oil industry these d 
duction continues to i 
profits increase. But th 
employees required is 
fewer men are to do m 
should share in the gr 


their labor.’ 





pro 












LABOR BRIEFS 













Unemployment in /unc 
higher than in May, ac 
merce and Labor Depts. | 
postwar year, unemplo\ 
400,000 in the sam 
school graduates are ent 
force. This year, employn 
000 from May to Jun 
. 


A three-month reprieve 
Alexander Smith, Inc., ca 
Yonkers, N. Y. (BW 
which is shutting down { 
ing members of Local 
Workers Union (CIO), as 
to come back and finish 
on the looms, then di 
ment. They are to get 
rates. 

. 
The Federal Wage-Hour |! 
tects even a worker wh 
part of his time in work 
interstate Commerce | 
stance of a ruling by the 
Appeals in New Orleans 
a truck driver employed 
Co. of Donaldson, Ga 
Ps 


Plans to merge al! oil 
umons into one strong 
(BW ~Feb.27°54,p1 +3 
blow. Members of the ‘ 
Petroleum Union at the V 
and Casper (Wyo.) refin 
ard Oil of Indiana vot 
ingly against such a m 
3 


Unions are thinking twic« 
ing surplus funds in ba 
and private businesses 
that an employer, the St 
of Bausch & Lombh Cx 
rights in refusing to 
union (Local 678, Unit 
Instrument Workers of 
after the union had set 
wholesale optical busin 
"54,p1 34). 
2 

Strike activity is still run 
war low. In May, 500 
230,000 workers, 1.75-mi 
of lost time. That was ab 
strikes, 300,000 worker 
lion man-days lost, but 
is still low. 
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To the kangaroo, ability to absorb shock comes save costly repairs. Spongex mats at the base of 
naturally. And so it dees to Spongex cellular sliding poles, cushion fast-moving firemen to a 
safe stop. Spongex, in ejector seats, cushions shock 


materials. 
Under carpets and in shoes, Spongex absorbs _for pilots catapulted from jet planes. 


shock and puts feet at ease. As athletic padding and Shock absorption is but one of the many functions 

gym wall lining, Spongex protects players from — of Spongex cellular materials. Others are insulation 

injury. Covering auto instrument panels, Spongex _— sound and vibration damping, flotation, sealing and 

protects passengers from sudden stops. cushioning. If you have a problem involving one 
Spongex marine fenders on boats cushion blows, of these, please write us. 


== gt 7S SSPONGEX 


OOOO ; 


Rug cushion < : cellule walercials 


Landing mat 
THE SPONGE RUBBER PRODUCTS COMPANY 


— 17 Derby Place, Shelton, Connecticut 
wains Canadian Sponge Rubber Products, Lid., Woterville, Que 



































BILLION-DOLLAR BANK CLUB: Mid-1954 Edition 
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DEPOSITS 





Percent in 

Cash, Gov'ts 
1953 9984 
42% 42% 
55 5&5 
48 «81 
64 63 


57 63 
57 86 
72 76 
54 §1 
74 
58 

73 

60 

64 

59 


58 
56 
56 
52 


Percent 
in Loans 


1953 3984 
54% 53% 
43 490 


48 45 
34 «31 


56 47 
46 48 
31 27 
52 54 
29 «27 


43. 41 
26 26. 
42 35 
43 41 
45 47 


46 45 
48 43 
39 «4 
47 47 


(billions) 
Dec. 31, dune 30, Ronking 
Bank 1953. 19688 1952 9964 
Bank of America (S.F.)... . . $7,744§ 7,596 1 
National City Bank (N.Y.).. 5,538 §,458 2 
Chase National (N. Y.)..... 5,062 §,174 
Manufacturers Trust (N. Y.).. 2,699 2,741 


Gvuarenty Trust (N. Y.) 2,52) 2,859 
First National (Chi.) . 2,621 2,518 
Continental ifinois (Chi)... 2,537 2,397 
Bonkers Trust (N.¥.) 1,908 1,900 
Security-First (L.A.) 1,875 1,888 

1,748 


Chemizal Bank & Trust (N.Y.) 1,816 
National Bonk of Detroit,.. 1,700 1,657 
Mellon Nationol (Pitts). :.. 1,580: 1,694 
1,657 1,614 
1,536 . 


1,324 
1,299 
1,278 
1,198 


S| 
27 


—_ — 
al 
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Irving Trust (N. Y:). 
. Bank of Manhattan YN. YJ. 
Cleveland Trust . 

American Trust (5.F.)...... 
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Doing Better Than You Could Expect 


Instead of dipp! 
from January to June, 
the 18 biggest banks climb 


Some of the gains in profits come from sale of securi- temely well. 


ties, but most banks did better this year than in 1953. 


* 


depo 
Chase, Man 
Irving in N 
Los Angel 


I'he six banks 
Guaranty, and 
Security-lirst in 


As the table shows, the nation’s big- time around the end of this month. 


gest banks—those with deposits exceed 
ing $1-billion—didn’t do at all badly in 
the first half of 1954. Other big com 
mercial banks have followed their trends 
if not their dollar voluine 

These trends lead into sunshine—or 
at least something that look; 
hke it. For example, in the season when 
deposits normally shrink, banks 
are showing increases. And dozens of 
banks boosted their first-half carnings 
in spite of a that 
slowed the demand for loans and cut 
the interest rates. 

True, many banks profited largely by 
tuking plumper capital gains on the sale 
of securities. But many other banks 
carned more money than a year ayo even 
without counting the results of securi- 
ties transactions, And over-all, the banks 
still have their expanded portfolios as a 
cushion for the future. 

* Outlook for Banks—Bankers agree 
that last-half earnings depend on the 
pace of trade and industnal activity. 
Seasonally, a rise in commercial, indus- 
trial, and agricultural loans is due some 


very much 


many 


business recession 


70 


The important question is a matter 
of degree: How much will loans go up? 
Optimists among Wall Street bankers 
say a bank may have to scurry a bit for 
a share of the loan business but that any 
alert bank should be able to get enough 
money out on loan. 
Skeptics say, however, 
for loans will remain dull. They f 
no new economic boom (BW —TJul.10 
"54,p26). They are inclined to doubt 
the staying power of the defense pro 
gram and the home construction 
two main props of business toda . 
Moreover, with the government pur 
suing an ¢asy-money policy, these skep 
tics wonder if interest rates will hold at 
present levels. The New York prime rate 
has already been whittled from 34% to 
3%, and many think it will go still lower 
(BW —Jul.10°54,p41). 
¢ Performance Counts—In pointing the 
way into the new country ahead, the 
midyear statements of the Billion 
Dollar Bank Club become an important 
signpost. This is what they show 
Deposits have been holding up ex- 


that demand 


ITCSCC 


splurge 


in Pittsburgh 
Loans ar 
ago but higher than in 195: 
Earnings of most banks 
gains from securities sales in 
accounting for the improve: 
¢ Without Securities—fven 
cluding capital gains from 
ties, however, 
an improvement in prohts 
Among these are Securit 
Los Angeles, with net operat 
of $2.31 a share this vear con 
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Glidden Technical Service men find NU-PON 
panel in perfect condition after 1% detergent 
immersion test, a standard for establishing 
resistance of finishes to soaps and alkalies. 


a 


“A 


New NU-PONS Provide Superior 4 
Alkali, Corrosion and Moisture Resistance! 9 


Remarkable resistance qualities. Superior durability. Excellent oe [Xx 
adhesion to various metals. These are the extras which have made Sie 
NU-PON Primers and Enamels production favorites on the finishing ‘ 

lines of America’s leading appliance and home laundry manufacturers. 


NU-PON Primers are used wherever metal 

protection is required, and permit economies be- 

cause NU-PON Primers can be flow coated, spray teat together The th 
dipped or sprayed in film-thicknesses as low as Sila the ceaditiod slkyd fi 
0.0003". NU-PON Enamels provide one-coat or een nee See ee 

top-coat beauty, plus maximum chemical and cor- -—_— pees ine 
rosion resistance. Use NU-PONS together for : : 
lasting product beauty and production savings. 


THE GLIDDEN COMPANY 
INDUSTRIAL FINISHES DIVISION 
11005 MADISON AVENUE « CLEVELAND 2, OHIO 


| 


SALES OFFICES AND FACTORIES: Sen Francisco, Los Angeles, Chicnge (Nubian Division—1855 North Leclaire Ave.), a pes egy homey we 


Minneapolis, New Orleans, St. Lovis, Cleveland, Reading, Atlanta, and Toronto. again and again without det¢ 
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: Howard Johnson’ 


i Did ft This Way 
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This inexpensive “three-pack” 
combines attractive design (tied-in with 
other products in the line), strong visibility, 
convenient counter and shelf display, 
easy consumer handling, larger unit sale, 
and friendly remembrance advertising. 


It is made for HOWARD JOHNSON’S 
by National Folding Box. 


Can a change in packaging sell your product 
more profitably? Can it save production 
time and costs? For most manufacturers, 
continuing package evaluation has 

proved exceptionally rewarding. 


You can get authoritative appraisal of your 
present packagé — and, if they are needed, 
dependable recommendations for 

improved design or construction — simply by 
asking a National representative to call. 


Wational 


FOLDING BOX COMPANY, 


INC. 


SUBSIDIARY Of FEDERAL PAPER BOARD COMPANY, INC. 


SALES orvices 


408 LEXINGTON AVE. KEW YORE 17. 8. ¥. 149 NEWBURY ST, BOSTON 16, MASS. 1201 CHESTNUT ST.. PHILA 7. Pa 


FOLDING BOK PLANT; BOGOTA, 8.4, NE HAVEN, CONN; VERSAILLES. CONN., PALMER, Wass., STEVeENYRLE ono 


PAPER BOARD MILLS: BOGOTA. W.3. MCADING, PA, WHITE WALL. MD) NEW HAVEN, VERSAILLES MONTVILLE. CONN 
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tural loans is about due to be thrown 
out of whack. In the first week of Au- 
gust, they may be distorted by what 

appens to $800-million of Commodity 
Credit Corp. certificates that are car- 
ried in ps figures. 

If the government decides to pay off 
these maturing certificates, the Fed’s 
business loan Ses will take a sharp 
dip just when they should be seasonally 
rising. Only if the CCC issue is re- 
placed by another issue of exactly the 
same size will the FRB figure continue 
to be significant. 
¢ Loans Down—Meanwhile, commer- 
cial, industrial, and agricultural loans of 
Federal Reserve banks that report 
weekly are, in the latest week, down to 
a shade under $21.9-billion. That's be- 
low a year ago but above 1952. 

Some bankers saw cheer in the fact 
that this total was only $14-million be- 
low that of a week earlier. And the en- 
tire decline was accounted for by a $14- 
million decrease in Chicago—much more 
than accounted for by a $26-million 
drop in such loans in New York. 

ther regions of the country con- 
tinued to do better,loanwise than those 
two leading cities. Dallas, for example, 
showed a $19-million increase in the 
same week, 


Canada Shuts Brokerage 
That Broke SEC Rules 


The agreement between U.S. and 
Canadian authorities to police the cross- 
border activities of brokers is beginning 
to bear fruit. In recent weeks, the On- 
tario Securities Commission put out of 
business the Toronto brokerage firm of 
Reilly & Co. 

Over a 10-month period, a Reilly 
salesman had made some 1,300 phone 
calls to persons in the U.S., attempting 
to sell four different Canadian stock 
issues. The catch was that none of the 
shares was qualified for sale in the U.S. 
under the rules of the Securities & Ex- 
change Commission. Yet Reilly's busy 
telephoner rang up sales that OSC de- 
scribed as “substantial.” 

In putting Reilly out of business, 
OSC made no suggestion that there 
was anything wrong with the stocks 
being sold, or that Reilly had in any 
way been Bypping its American cus- 
tomers. The whole point was that the 
Toronto firm’s sales were violating the 
U.S. rules for securities. And last year, 
OSC and SEC finally reached an agree- 
ment to enforce each others rules. To 
get the pact, SEC agreed to relax the 
rules governing the registration of Ca- 
nadian brokers and stocks in the United 
States. Since then, more than 70% of 
the applications for registration of Ca- 
nadian securities have been approved by 
SEC. 
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This announcement appears for purposes of record only. 


Not a New Issue July 7, 1954 


$60,000,000 


The Baltimore and Ohio 
Railroad Company 


Collateral Trust 4% Bonds, Series A 


Due January 1, 1965 


Glore, Forgan & Co. 























This advertisement appears only as a matter of record, 


NEW_ISSUES 


Commonwealth 
Oil Refining Company, Inc. 


AC tion ized to construct and operate an oil refinery in the 
(A Corporatin® ree mmonwenith of Paste Wilco.) 


$12,500,000 Notes Due 1961 


Units of ‘ 
$10,000,000 6% Sinking Fund Debentures 
Due December 31, 1966 
and 


200,000 Shares of Common Stock 


(Par Value 10c Per Share) 


326,200 Shares of Common Stock 


(Par Value 10¢ Per Share) 


Arrangements have been completed for issuance of the Notes in 
installments prior to December 31, 1955, Direct placement of the 
Units and the Common Stock has been completed. 


The financing was negotiated by the undersigned acting as 
financial advisor to and agent of the Company. 


The First Boston Corporation 


New Yor Boston PitrssurcH Cuicaco 
PuHiLaDeLpuia CLeveLtanD San Francisco 





























Still Too Much Oil 


A month ago, the oil industry dis- 
covered it had a bad case of indigestion 
~too much supply, too jittle demand 
(BW—Jun.26'54,p25). It promptly 
reached for the bicarb—imports and 
domestic production of crade were cut, 
gasoline “ng wars flared widely to 
ease the glut. 

The trouble is, after a month of 
treatment the patient seems to be 
making no progress to speak of. Wall 
Street has been able to detect no im- 
provement at all, and it is swinging to 
the belief that the period ris for 
a cure is going to be a lot longer than 
either its own experts or the general 
public believed. 

You get the picture clearly in the 
recent price action of oil stocks gener- 
ully. the chart above shows how the 
= has fallen swiftly from its ear- 
ier leadership in the 1954 bull market 
to a spot —s the laggards. 

. To be sure, there has 
been no panic dumping of oi) vhares. 
But Wall Street insiders say that in the 


4 





_ few weeks various pro investors 
ave been reducing their oil holdings— 
notably the open-end investment trusts. 
At the same time, there has been a 
steep drop in the aggressive buying that 
had marked the Big Board’s oil post. 
Both factors have weakened the market 
values of the group. 

Last week Standard & Poor's stock 
index of crude producers had lost about 
a third of the 24.5% gain for 1954 
that it had boasted at the end of May. 
The integrated oil companies were 
faring almost as ill; their average had 
lost more than a quarter of the 25.1% 
gain for 1954 that it had before June. 

Not all oil stocks have suffered 
equally. Yet, of 38 oils picked at ran- 
dom, only one was holding to its 1954 
high. ¢ others were down in a 
range from 3% fo 18% from their 
peaks for the year. 

The same list of 38 stocks revealed 
another significant weakness. Despite 
all the 1984 strength of the industrial 
averages and the big part plaved by 


the oils in the upsurge, actually only 
half of the 38 oils this year were able 
to exceed earlier registered highs for 
the 1949-1954 bull market. \WVhat’s 
more, the 19 that didn’t make it are 
now averaging about 19% below the 
highs they set in 1952 or 1953. 

¢ Fund Selling—There is a genera) fccl- 
ing that the investment trusts have gone 
in rather heavily for liquidating their 
oil holdings, though it’s impossible to 
measure the degree very accurately. The 
trend has probably been slowed, as one 
shrewd trade observer points out, be- 
cause the trusts “are so heavily in oils 


that they have acquired an immobility 
that prevents them from moving as 
fast as they might like.” 

Some market figures and findings 


tend to confirm these guesses. Take the 

studies of Harold Clayton, who keeps 

close watch for Hemphill, Noyes & 

Co. on the individual issues that lose 

or gain “nia each week. Clayton 
i 


recently listed 51 representative Big 
Board stocks each of which, up to Ju.y 
2, had shown losses from three to 


eight consecutive weeks; 16 of them 
were oil issues. Moreover, four of these 


oil issues had been listed among the 
favorite 50 holdings of the investment 
trusts at the close of 1953, according 


to a survey by Wall Strect’s Vicker 
Bros, (BW—Mar,27'54,1 49) 

Clayton found that Continental Oil 
common had dropped for four straight 
weeks; six months before it had ranked 
eighth among the trusts’ Favorite 50. 
Gulf Oil, down for five weeks, had 
been in 12th place. Ohio Oil, 30th in 
the favorite list, had dropped for eight 
weeks; Standard Oil (Ind.), the 42nd- 
place holder, had been off for five 
weeks. 
¢ Frozen In?—Plenty of Wall Streeters 
~and especially the hard core who scorn 
the investment trusts—have been eyeing 
the action in Amerada Petroleum 
Corp. for the light it casts on the idea 
that the trusts can get frozen in to a 
stock. At the end of 1953 Amerada 
had been the top favorite of the trusts 


for quite a while. They were holding 
around 495,000 of its shares, or nearly 

16% of the total outstanding 
The Street believes that for many 
trusts Amerada has produced more pa- 
rite—or 


per profits than any other fav: 
any 10 others, some say. And the 
Street has been intrigued by the ap- 
parent reluctance of many trusts to 


translate this paper profit into cash, 
by selling high and then buying low. 
Since 1951, it is pointed out, the 
equivalent of today’s Amerada shares 
have shot up from $80.50 to $235, 
then down to $141.50, then up to 
$197. Right now they are around $178. 
The doubters are asking whether the 
trusts haven't held so much Amerada 
that they couldn't take advantage of 


these swings. 
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Wherever 
you go... 
wheels by 


Kelsey-Hayes 


You probably see or ride on wheels every day that 


were made by Kelsey-Hayes. This statement could 

have been made at any time during the last 45 years. 
Starting with wheels for carriages, down to the smartly 
styled, expertly engineered wheels you see everywhere 
today, Kelsey-Hayes has earned contiaual leadership 
through constant improvements in wheel performance. 
Thus, the term “Wheels by Kelsey-Hayes” has 

come to mean wheels of the highest quality. 


Kelsey-Hayes Wheel Co., Detroit 32, Mich. 


KELSEY@ HAYES 


World’s Largest Producer of Automotive Wheels 


Wheels, Brakes, Hubs, Brake Drums, Special Parts for all Industry . 9 Plants—Detroit and Jackson, Mich 
McKeesport, Pa. ... los Angeles... Windsor, Ont., Canada ... Davenport, la. (French & Hecht Farm implement and Wheel D 





The belt that's built like a 


Marvels of engineering are the great 
suspension bridges that span our rivers 
and bays. Particularly amazing are their 
slender cables that carry the enormous 
weight. Secret of the strength of these 
spidery cables lies in their multiple 
strands, eac h spun from many high tensile 
steel wires a prim iple now utilized in 
the world’s most eflicient V-belt. 

Here's how it began: Early in World 
War II, failure of fan and generator belts, 
through excess heat and stretch, was 
knocking out army tanks faster than 
enemy guns, To keep the “V” in victory, 


the G.1.M.—Goodyear Technical Man— 


was consulted. After many tries he took 
a hint from the bridge engineers and built 
the first belt sinewed with steel cables. 
Even stronger than a bridge cable 
~on a comparable size basis — was the 
endless, airplane-type cable used by the 
G.T. M. to create this superstrong belt. It’s 
called the COMPASS V-STEEL Belt. It 
is highly resistant to heat and does not 
stretch. It’s the belt 


“lithe giant” drives of all 


designed for the 
industry — 
drives that carry heavy loads at high 
speeds over small pulleys and short 
centers. On such drives it delivers up to 


twice the horsepower of ordinary belts. 


COMPASS Y-STEEI ilso 


f LO.000 feet 


operate 
at specds ranging 
per minute with ar inimum of 
maintenance 

Proved over 5.000.000 times on all 
\SS V-STEEL 


Belts may well be er to vour 
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problem drives. The G.T. M. can tell you. 
Just as he can tell you how to get the 
most out of rubber in every imaginable 
industrial use. You can contact him 
through your Goodyear Distributor or by 
writing Goodyear, Industrial Products 
Division, Akron 16, Ohio. 


ou 

a YOUR GOODYEAR DISTRIBUTOR 
you with Hose, Flot Belts, V- Belt 
for him in the ye wf ¢ 
tory under ‘Rubber F f 
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‘ High quality stainless s 
and strip steel . . . for the proc 
you make today and 1 
product you plan for tom 


McLloutw Sree. Corporarion 
DETROIT, MICHIGAN 


Vanufacturers of Stainless and Cart 





Municipals Outstrip 
Corporate Bond Sales 


Municipal bond dezlers are breathing 
a little easier lately as their inventories 
are whittled down, but their counter- 
parts in new corporate issues are some- 
what less cheerful. 

The heavy backlog of municipals has 
been thinned out as increasing amounts 
of investment money have moved into 
the market since the Federal Reserve 
lowered reserve requirements for mem- 
ber banks (BW —Jul.10°54,p41). This 
influx of money has lessened the strain 
of marketing a record $805-million of 
new bonds floated in June. (The June 

ure boosted the six-month total to 
$3.7-billion, and makes 1954 look like 
a cinch to top last year’s 12-month rec- 
ord of $5.5-billion.) 

The increased demand has brought 
an upward shifting of prices. The New 
York State Thruway bonds, which went 
on the market four weeks ago at 1003, 
were bid up to 1043. Other issues have 
been edging up more slowly, and most 
observers look for a leveling out through 
the summer slack period, or at best only 
a slight further hitch upward. 
¢ Syndicate Flops—Dealers in corpo- 
rates have not been so fortunate. Un- 
sold balances were pushed up to $75- 
million by the failure of many under- 
writing syndicates that ran afoul of de- 
termination of investors not to accept 
what they consider unrealistically priced 
offerings (BW —Jun.5’54,p56). 

The syndicate marketing the Pan- 
handle Eastern Pipe Line 34s priced 
at 99% to yield 3.15% was broken up 
last week with a large chunk of the 
$35-million total still unsold. In the 
open market the bonds quickly fell to 
984 yielding roughly 34%. 

Another large issue still in syndicate, 
the Columbia Gas System $40-million 
offering of debentures, was reported 
meeting plenty of resistance at a 3.4% 
yield. 

To ‘make the corporate securities 
dealers even unhappier, there is a heavy 
wad of new becedl and preferred stock 
offerings just over the horizon—$677- 
million worth will hit the market in 
the next few weeks according to The 
Investment Dealers Digest, Wall Street 
“trade” publication. Last year, the total 
of corporate bonds and preferred stock 
issued for both July and August was 
$708-million. 


Fee Boosts Studied 


The American Stock Exchange— 
which did not follow the New York 
Stock Exchange’s 18% hike in broker- 
age fees last November—now has a 
scheme of raising revenue without an 
across-the-board fee increase. Most im- 
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portant of the proposals made by a 
special ASE committee were: 

¢ An interest charge on customers’ 
debit balances. The rate, said to be 
higher than call money, would be re- 
duced as the size of the debt rose, 

«A minimum charge to the cus- 
tomer of $1 (or 1¢ per share) on trans- 
fer of stock from “Street name” to the 
customer's name. 

¢ A minimum charge of $1 to the 
regular customer who neither purchases 
nor sells securities in a month. 

* A charge of half the full commis- 
sion rate for such services as handlin 
subscriptions, tenders, conversions, an 
redemptions. 

John J. Mann, chairman of the Ex- 
change, also said that the committee 
had worked to “determine the extent to 
which member firms were extending 
free services . . . and to ascertain the 
feasibility of adopting a . . . schedule 
of fees to be charged for such services.” 





FINANCE BRIEFS 





“Piggyback” : Interstate Com- 
merce Commission has given the green 
light to trailers-on-flatear service for 
roads using their own trucks. The 
Erie, Pennsy, and four other roads have 
already begun or are ready to start the 
service. Alth ICC ss piggy- 
back rates in face of truckers’ protests 
(BW—Jun.26'54,p62), it said it would 
continue its investigation. 
. 

Lease-back deals on several large outlets 
of Dominion Stores, Ltd., have been 
arranged by Metropolitan Life Insur- 
ance Co. The Ontario and eastern 
Canada outlets will be rented back to 
Dominion Stores on a long-term basis. 
pore mc is also negotiating to buy 
other Dominion Stores buildings, now 
under construction or planned. 


* 
U.S. rails shelled out $1.38 in dining 
car operations for every dollar of revenue 
in 1953, according to the Assn, of 
American Railroads, Costs, says the as- 
sociation, do not include hauling the 
cars or overhead. 

a 
Small steel companies are still being 
pinched by slower business and risin 
costs (BW—Jul.3’54,p59). Directors 
Lukens Steel Co, deferred action on 
current quarterly dividends, but said the 
board would consider payments at a 
later meeting. The company has paid 
a regular quarterly dividend of 25¢ and 
a 50¢ extra dividend sines $952. » « 
Scullin Steel Co. earnings fell to $1.09 
per share for first half 1954 from $3.43 
in the 1953 period. Last month the 
company halved its 60¢ quarterly divi- 
dend, and estimates second-quarter 
losses will bring further cuts. 








Small change 
compared with the 


HEAT I’m stealing 
from their furnaces 


No piker, this BTU Burglar! The heat 
he steals in a single industrial furnace 
can run jnto billions of BT U's each 
year, It’s like having several thousand 
dollars stolen right out of the safe 


Typical example: One of the six 
malleable annealing ovens in a mid- 
west plant was rebuilt with lightweight 
B&W Insulating Firebrick. Then, a study 
was made of fuel costs. A savings 
of 36%, $1,071.50 per year, on this 
one oven showed that about $6,429 
worth of fuel per year had been 
wasted—a sum easily turned from 
loss into profit by switching fo Ba W 
insulating Firebrick. 

Heavy furnace linings waste your fuel 
dollars two ways: They soak up and 
hold a lot of heat which is lost when 

the furnace is cooled; and they conduct 
and lose too much heat through the 
walls. Lightweight insulating firebrick, 
containing millions of tiny air cells, 
heat up and cool quickly, absorbing 
and storing very little heat. Also, they 
resist heat flow, keeping it in the 
furnace to do productive work 

The lighter the insulating firebrick 
the more you save. The lightest you 
can buy are BAW Insulating Firebrick 


This simple way to cut costs deserves 
the immediate attention of those 
responsible for furnace operations in 
your plant. For detailed information, 
write to B&W, or contact the B&W 
Refractories Engineer in your locality 
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‘ischbach (right) 











son Jerome look over laminous ceiling, studying how to step up work { Manufacturers 
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AND OUT: At office (left) Fischbach goes over Sax 
to current job (the sign is sentimental; he used it 


BUSINESS WEEK 


Trust into building a month early. 
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ON THE JOB: Fischbach talks with fore- 


man abeat request for a speedup. 
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Harry F. Fischbach is one of 
the biggest in the electrical 
contracting business, His first 
job was a one-family house; 
his latest the coming Socony 
Bldg., one of New York’s 
tallest in years. That’s what an 
electrical contractor is—an 
electrician who knew how to 
get big. 


A Ship or a Skyscraper 
—He Wires It for You 


One warm spring Friday afternoon 
in the late 1930s, Charles R. Miller, 
Jr., director of purchasing for the 
Carnegie-Ilinois Steel Corp., leaned 
forward in his chair, looked across his 
desk at tall, confident-appearing Harry 
F. Fischbach (pictures), and said, 
“You're the biggest liar I’ve ever had 
the pleasure of meeting.” 

Fischbach had just submitted, as an 
electrical contractor, the low bid for 
$4.5-million worth of electrical work at 
Carnegie-Illinois’ big new Irvin Works, 
near Pittsburgh. Miller didn’t know 
him well, but then the steelman didn’t 
know much about electrical contractors 
in general, because his company’s par- 
ent, U.S. Steel Corp., had never used 
a contractor for electrical work before. 
Steel firms had always used their own 
electricians, 
¢ Skeptic~Low bid or not, Miller 
wasn’t going to commit himself right 
away. Here was a man who had never 
before handled a job of that size, hadn’t 
even been inside a steel mill until a 
few days earlier. Yet he was blandly 
saying he would have a 60-man crew 
on the job at 8 a.m. the following 
Monday. 

Miller said that was impossible: The 
tools had to come from New York, the 
Jocal union had to be talked into pro- 
viding six crews over the weekend, a 
field office had to be set up—with lum- 
ber yards about to close. 

Fischbach said he had thought about 
all that. Two truckloads of tools were 
waiting in New York for his phone 
call. The local union had 60 telegrams 
ready to go out. A local lumber vard 


could have carpenters at \ 
field office the next mornin 
¢ Convinced—But, Mille: 
suppose Fischbach flop 
body’s going to be out that $4 
and I’d rather it wasn’t u: 
had the answer to that, too. | 
could cancel his contract at 
He would ask only (1) th 
notice before a cancellation 
payment of $1 for all wor! 
to the time of cancellation 
Would Fischbach put that 
contract? He would and did 
men were at work that Mond 
job was finished in about | 
Fischbach—and many othe: 
contractors—have been 
mills ever since. At U. S. Stee! 
Fairless Works, near Philadelph 
—Jan.23'54,p60), his firm, | 
Moore, Inc., handled all e| 
in the sheet and tin mil! 
bar mill—a $5-million job 


I. Success Story in Lights 


Irvin 
that 


vou 


The story of the 
tract and the steps 
Irvin to Fairless tell 
Harry Fischbach and th 
ates—and a lot about th 
picture in the electrical 
business, too. 

Fischbach's job today 
you compare it with th 
he took on the Irvin job 
go back a couple of di 
to the time when he 
started. For one thing 
construction now than 
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your private eye”’ 
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To check your 
car’s location 


With speed of light 
its answers fly 





Among America's most progressive industries ore 
the railroads. For instance, take the postwar 
advances in tracing. On Union Pacific, the loca- 
tion of your freight shipments are tabulated in an 
amazing system of punch cards and teletype UNION 

machines, which electronically report directly to PACIFIC 

Union Pacific offices across the nation. RAILROAD 


Your shipments can be pinpointed as they move, 
helping you to quickly work out your distribution 


problems through your Union Pacific representative. 





(Offices in 70 cities throughout U. S. A.) 





UNION PACIFIC RAILROAD 


years. And electrical cont 
earned for themselves a m 
sas in the constructi 
, 
mellower Fischbach of tod 
in the position he occupi: 
dustry. 
¢ Covering Ground—Righit 
bach has at least a dozen n 
jobs going on over the 
spends a good third of hi 
from one city to another, 
buildings where his men 
or discussing contracts 
prospect. Last month he tr 
10,000 miles, mostly by 
In a few months his cr 
work on a new $4-million t 
operation in New York 
Socony Bldg. on East 
This year will be the bis 
company’s 36-year histor, 
¢ Easy Strength-A man 
much on his mind needs s 
—and that’s what Vischba 
haps he has even an Over-< 
that compels him to fis 
the new jobs coming uy 
if he misses out, says on 
men, “he can forget it : 
minutes.” 
He’s a big man—over ¢ 
200 Ib. of trim strength, \ 
ray and sparse at 63. Peo; 
Fim say he takes advantas 
sometimes—“looking dow 
he’s trying to make 
though he’s quick to 1 
he’s a good listener in ¢ 
his company men, and | 
keeping people with hi 
seem at ease with him, but 
ful call him Harry 
Under pressure, he 
even harsh under great 
there’s less-of that than 
be, though. Men who hay 
since the early days find a 
quality in him now (son 
for him sav it was alv 
didn’t get to the surfac: 
«Coming Up—Fischbac! 
calls those earlier days 
of a man who has had 
coming up from nowh 
of importance, and whx 
of his experiences 
Born im Rumania, h 
country and in Austria 
about 10. Then he anc 
his father had died—cam 
and settled on the lo 
He went to school for a « 
then got a work permit | 
his age, went to work f 
He was wiring hous 
14. His only formal t 
field was an abbreviat 
motors and dynamos, wh 
up at night at New Yo 
Hi h School 
A 1918, he launcl 
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LOOK AT a. FEATURES 


Lightweight 

A standard 3% H.P. 
industrial engine weighs as 
much as two and one half 
Power Products industrial 
engines of 3% H.P. 


Oo ORE yewemEREE TK ar oor. sae ct rengneanet, 


LOOK AT 


“Pump and motor weigh 
only 25 ibs,” reports a 
leading pump manufacturer. 
" This is typical of the kind 
of amazing lightweight 
products these engines moke 





Compact 

A unique design mokes 
this engine amazingly 
compact. A comparison of 
overall dimensions shows o 
saving of 72% in size over 
the standard engine. 


E RESULTS 


“Only 41 ibs., and usable 
anywhere, at any angle.” 
Grain auger manufacturers 
are among the many who 
hove found it possible to 
revolutionize their products 
with these engines. 


HE PRICE 


Despite these odvantages, these engines ore actually from 
6 to 17% lower in price than other available engines of 


comporable horsepower. 


Look to the Power Products industrial Engine 
for your products. 


¥ 


25 Ibs. 
31/2 H.P. 


These NEW Power Products 
industrial engines can revolutionize 
your portable power equipment 


No other engine available today can match the weight 
savings of these new Power Products industrial engines 
Not just “a little lighter” these engines actually cut forme 
engine weights in half. 

If you make or sell any portable power equipment 
know how important weight is to your customers. You 
want to save pounds — but with the weight saved by thes 
engines, it is actually possible to revolutionize the entire 
product — get rid of wheels and carriages — save extra 
weight and, more important, save dollars. 

These new Power Products engines are the result of 
incorporating, in an industrial engine, the features proved 
in the famous Power Products engines produced for lawn 
mowers and chain saws. The resulting engine is lighter 
in weight — requires less effort to start — is easier to 
service than any other industrial engine now on the market 


POWER PRODUCTS CORPORATION 


2000 WN. 12th Street Grafton, Wisconsin 
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THIS IS AN 
ENTIRELY NEW DEVICE 
FOR WEIGHING 


electric scale replaces lever-type scale 
several hundred times larger 


'@ The pressure cell in the man’s hand is the 
heart of the electric scale. This eleven-pound 
cell is capable of weighing 50,000 pounds. 
It is comparable to 3500 pounds of levers 
used in an equivalent lever scale. 


Compare eleven pounds to 3500 pounds of 
levers! 

Republic Steel is now weighing with these 
pressure cells a ladie of molten steel while 
pouring ingots; a coil of strip steel while 
it's moving across the floor; a 20,000 pound 
red-hot ingot immediately after stripping 
from its mold. All weight information is 
available at a distance from these processes, 
safe for human operators, 


REPUBLIC STEEL 


Electric weighing offers great advantag 
It has low installation cost. The pit for | 
platform structure can be a fraction of th: 
size required for lever-type industrial scales. 
It has great ruggedness and portability. B 
its main advantage is that we can now we 
huge tonnages in locations where they co. 
never have been weighed before. 


Republic adapted this weighing process 
the steel industry in 1946. Now these sca 
are a regular part of Republic's advan: 
methods for controlling quality. The grea 
production efficiency from electric weig! 
ing is reflected in Republic's better ste: 


WORLD'S WIDEST RANGE 
OF STANDARD SYEELS 
AND STEEL PRODUCTS 


GENERAL OFFICES * CLEVELAND 1, OHIO 





a” 'n, 
REPUB 


Thousands of steels and 

products of steel and of 

other metals now bear 
the Republic name. 


Do you know these? 





ALUMINUM WINDOWS 


Republic's Truscon Steel Division sells 
aluminum awning and casement types. 
Both are manufactured in modular 
dimensions. They feature highest 
quality construction, strong, rigid sec- 
tions, good weathering, easy operation. 


KEY-CONTROL LOCKERS 


An exclusive product of Republic's 
Berger Manufacturing Division. Key- 
Control is the first dle-free steel 
locker. The key serves as the handle. 
Door pre-locks when key is removed, 
locks automatically when shut. If you 
forget, a Key-Control Locker “remem- 
bers” that contents deserve full-cime 
protection. 


PLASTIC 


ABNOR 


METAL 
TUBE 
DEKORON-COATED 

(Plastic Armored) Electrical Metallic 
Tubing and Rigid Steel Conduir— 
Republic's ductile, electrical steel race- 
ways, covered with polyethylene, 
resist atmospheres where extremely 
corrosive conditions would chew up 
standard products. Saves thousands of 
dollars in replacement costs. 


* * * 


Republic Steel Today: 


ore mines here and abroad; lake and 
ocean-going ships; coal mines; furnaces 
and huge steel mills, North and South; 
steel fabricating plants across the 
nation god in Canada; sales offices 
in principal cities; PLUS 70,000 men 
and women working together to pro- 
duce steels and steel products to help 
build and protect a stronger America. 
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business. Since then, he has fired just 
one man~has rehired a number who 
left, then wanted to come back. 

He landed his first big contract in 
the 1920s—on the Holland Tunnel, the 
first job of its kind in the world. As 
later at the Irvin Works, the vehicular 
tunnel engineers were wary of his low 
bid. “You've never done a tunnel job 
before, have you?” they queried. “No,” 
Fischbach retorted, “but neither have 


ll. Wires in the Wall 


The electrical contracting business 
has grown up pretty much in the same 
way Fischbach did. Unlike the archi- 
tect, who enjoyed professional status 
years before electricity was shot through 
a wire, or even the general contractor, 
who usually sports a civil engineering 
degree, the electrical contractor has 
picked up his knowhow on the job. 

The younger men, who have come 

into the aster in the past 15 or 
20 years, have brought professional 
degrees with them. A middle group~ 
men in their 50s—picked up degrees 
at night school. But those of Harry 
Fischbach’s generation had only a 
handful of electrical engineering schools 
to go to when they were in their late 
teens. Most of them never got there. 
Instead, they began as electricians’ help- 
ers, maybe wiring a gas-lit house. 
* Hooking In—l'ischbach stil] plays 
down the need for an electrical en- 
gineering background, though most of 
his men now are graduate engineers. 
He says: 

“Our job is to get power from one 
place to another. Say there’s a motor 
over here that has to be hooked into 
a power supply over there. We don’t 
have to know how the motor works. 
Our job is to put in the wiring~and 
not waste a lot of time doing it.” 

That’s a “nutshell” explanation of 
what an electrical contractor docs, but 
it may not always be so simple as 
Fischbach makes it sound. 

Take a big office building. The elec- 
trical contractor’s responsibilities begin 
where the power company leaves off. 
‘The company brings its cable to the 
building, gives the contractor a meter 
cabinet, which he installs, and hooks its 
cable into the meter cabinet. 

It’s the contractor’s job to install 
duct work to carry the cable to various 
parts of the building; to install the 
cable, transformers, lighting fixtures; 
and to hook them in. It is not ex- 
clusively his job to determine how much 
power is needed for a building, or for 
any room in it; he and the architect 
usually work out these problems jointly. 
¢ Men—On a building such as the five- 
story affair now being built by the 
Manufacturers Trust Co. in New York 
(pictures, page 80-81), the contractor 


has three 10-man crews at work. As a 
job, that’s on the small side, Each crew 
has a foreman, and there's a supervi 
over all three. All these men are mem 
bers of Local 3 of the International 
Brotherhood of Electrical Work 
They're not members of the Fischbach 
organization—but they're likely to turn 
up on another Fischbach job when th 
one’s done. 

The contractor doesn’t have on 
his own men on a job all the tim 
The Fischbach engineer at the Manu 
facturers ‘Trust may be on hand a coup! 
of hours each morning, have three 
four other jobs under hi ng. But h 
has given full time for weeks to planni 
each job before it starts 


lll. Low Bids, High Stakes 


The engineers do a lot of close figu 
ing on costs before a Fischbach bid 
submitted. Fischbach likes to kee; 
away from the sure thing of cost-ph 
work, and prefers lump-sum contract 
That’s partly because he’s basicall 
gambler, and gets a personal satisfacti 
out of bidding low on a job, then 
showing up ith a tidy profit. Some of 
his competitors claim he will even 
deliberately underbid to get his foot in 
a door, and cash in on follow-up jol 

The biggest part of Fischbach’s work 
is on a lump-sum basis. H 
subcontract ol electrical wo 
Socony Bldg., for exampl 
of a little over $4-million (gener 
tractor is Turner Construction 
For that he will buy the electri 
equipment, install it, pay for tools 
labor—and hope to have something 
over for a profit. 

° Unique—There was one cost plu f 
though, that made a big chapter 
the Fischbach history. That was v 
ing troop carriers on the West ( 

in the early part of World War I! 

The general contractor was trying 
carry through every part of ¢! 
but he got tangled in the elect: 
wiring, and the government's estimat: 
of 236,000 man-hours per ship stretch 
into l-million on the first ship. Th 
the contractor got Fischbach to tal 
on the wiring. He broke down th 
into simple components that the 
ers, many of them unskilled wome 
could perform easily—such jol 
ting cable to specified length 
circuit boards. 

The result was: Man-hou 
each ship went down to 17 
Fischbach collected a 2% bon 
dition to his 7% fee. 

e National and Local—Another guiding 
Fischbach principle is blending with 
the local landscape. His decentralize: 
organization puts him in 12 parts of 
the country with subsidiaries 
branches. 

Outside the New York headquarter 
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Wouldn't be much harmony 
if everyone playod as he 
pleased. Timing and 

team work are needed — 

in a band, a bail game, 

or @ business. Stromberg 
equipment times every 
working minute accurately, 
keeps the business 

team together. 


STROMBERG 


JUNIOR 
Keeps payroli time for thousands of firms. 
Complete in every deta! and 

priced within reach of the smallest. 




















he has eight district offices and three 
subsidiary companies: Fischbach & 
Meore of Texas, Inc., Vischbach & 
Moore, Inc., of Georgia; Fischbach, 
Meore & Morrissey, Inc., Chicago. 
That’s more than twice as many local 
setups as his biggest competitors have. 
It prevents him from being tabbed as 
an out-of-town outfit when somebody 
starts to talk about “keeping the money 
at home.” 

Fischbach can claim, for example, 
that his 15-year-old ‘Texas company 
headed by Robert E. Moore, who holds 
down the second half of the parent 
company’s title-is as much a part of 
Texas as the next outfit. 

In states where he has no permanent 

ofhce, Fischbach will frequently team 
up with a local electrical contractor in 
what's called a joint-venture bid (BW 
Jun.26°54,p175), probably as a 50-50 
deal. The local frm might supply tools 
and labor, Fischbach the enginecring 
details and continuous general super 
vision. 
. Spreading the Risk—Some contractors 
shy away from joint ventures, but Fisch- 
bach wants to spread his total volume 
over as wide a geographic area as pos- 
sible. If times are slack in one plice, 
others will help balance out 

His idea seems to have stood up 
ove, the past three years of sharp rises 
and sudden dips in activity. In 1951, 
Fischbach’s jobs totaled $22.6-million. 
In both 1952 and 1953 they came to 
$24-million. This year’s estimate is 
between $24-million and $25-million 
¢ Complaints—To some of his com 
petitors, however, Fischbach's wide 
reach is the subject of almost as bitter 
complaints as their charges of deliberate 
underbidding to get in the door. ‘They 
call] him a traveler: In the construction 
industry that means he will go anywhere 
to compete for a job. To the local 
contractor who stays in his own back- 
yard, the word is almost synonymous 
with horse thief. 

The anti-Fischbach feeling seems to 
run hottest in sections of the West, 
where he’s known only by name, not 
as an individual. 
¢ Shaving—Pischbach readily 
there have been jobs that he has bid 
under his estimated break-even point 
to get. One case was the U. N. Secre 
tariat building. After weeks of work, 
his engineers said the job could just 
barely be done for $1.5-million—with 
ne profit margin. In contractors’ lingo, 
the U. N. was a “monument.” Fisch 
bach shaved another $125,000 off the 
bid—said it was worth that much just 
to be able to say the job was his. 

But Fischbach put one of his top 
engineers, Harry C. MacNary, on the 
job, and when the chips were counted, 
the estimated loss had been wiped out. 

In the East, such hardboiled tactics 
don’t cause much resentment. Many 


idmits 


big contractors work that 

almost all electrical contract 
Fischbach personally. Some 
done more good for the ind 
harm to competitors. 


lV. Hand at the Power 


Today, Fischbach spends n 
time keeping old customers 
ing after new ones. He rel 
for detailed, administrative 
oldest son, Jerome, 38 (wh 
president last year when 
moved up to chairman of t! 
and on his chief engineer, 
Small. 

But he keeps his finger 
goes on all through the or; 
In last month's travels, he 

¢ Talked with general 
in Washington, D. C., ab 
governinent building at | 
Md. 

e Looked over the M 
Center in Denver where hi 
working, got excited about 
office. 

e Visited a laborator 
Francisco that his firm is wi 

e Went through the 
Motor Co. plant in San Jose 

¢ Talked with his son 
who runs the Los Angeles off 
color TV studio contracts 
his grandchildren in Bever! 
has four children, 16 gra 
and the role of father and 
is one of his favorites) 

¢ Stopped off at Pho 
Dallas, and Chicago, then 
New York to talk with Je: 
idea for an office in Denv 
« Many Parts—Besides his 
family, Fischbach fills a 
others not strictly in the lir 
any head, He’s one of 
a the contractors’ side 
Industry Board of the E| 
dustry in New York—10 
Local 3 make up the oth 
made a sizable cash contri 
ward the union’s housing p 
under construction in Queer 
He’s also on the board of th 
Technion Societv—Technion 
engineering school in Israel 

One role that Fischbach 
close-mouthed about is th 
spends helping other peopl 
their troubles and their ditt 
some describe him as th 
Baruch of the electrical 
industry,” say he helped a 
small companies get started 
¢ On the Go—But he does 
down for long. Two day 
rushed back to New York 
Denver office idea, he was off 
plane—this time to look 
venture job, a flood cont: 
near Louisville, Ky. 





BUSINESS WEEK © July 


\ 


, witch 








THERE’S ONLY ONE 


THAT’S 








eee FOR YOUR NEW 


,o ot’s in the Get South 


There’s only one spot in that big ring that this 
marble shooter must hit if he hopes to win. 

And there’s only one spot in the nation that is best 
for your new plant. We believe investigation 
will show that it’s in the Gulf South, the 
dynamic, expanding portions of Texas, Louisiana, 
Mississippi, southern Alabama and northwest 
Florida served by United Gas. Visit the 

Gulf South . .. investigate its many advantages 
... then move to that one best spot, 


MILD CLIMATE 
Favorabie year-round weather means greater pro 
duction. Plant heating costs are minimized. More 
outdoor recreation improves employee efficiency 


INDUSTRIAL WATER 
Adequote rainfall, together with natural and man 
made reservoirs, assures a dependable water supply 
in hundreds of locations. 


TRANSPORTATION 
Unhampered by long stretches of inclement weother 
Gulf South transport provides uninterrupted access to 
domestic and foreign trade centers. 


NATURAL GAS 
Reasonably priced natural gas for fue! or processing 
is available throughout this area served by United 
Gos. For specific information write Industria! Devel 
opment Division, P. O. Box 1407, Shreveport 


UNITED GAS CORPORATION © UNITED GAS PIPE LINE COMPANY @ UNION PRODUCING COMPANY 
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} Divide huge bays with 
fire walls. 


























Isolate hazardous 
operations. 


4 


Eleven months ago, fire leveled the 
Hydia-Matic transmission plant of 
General Motors Corp. at Livonia, Mich. 
(BW—Ang,.22'53,p28)—a plant that was 
rated a model of fire prevention. 

Ever since, General Motors has been 
operating on the lea that 100% safety 
is not enough. Swiftly and competently, 
over its whole cnormous area. the 
world’s bigyest auto maker has been 
moving toward what one executive 
called 110% protection. 

* Inspossible Fluke—Thic loss at Livonia 
was so huge--$35.6-million book value 
at the plant. an estimated $250-million 
in lost auto production elsewhere—that 
most businessmen are 50 impressed by 
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The world's biggest industrial fire loss led General Motors to; 











2 Blanket entire plant 
with sprinklers. 
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5 Ventilate 
non-combustible roofs. 


GM Fire Safety: 100% Is Not Enough 


the size that they forget what a freak 
blaze it was. Actually the fire-fighting 
equipment, the training of employees, 
and the plant itself were all as uz-to- 
date as management could make them. 
The building was only four years 
old; every requirement of building code 
and underwriters had been complied 
with. 

John J. Cronin, vice-president in 
charge of the manufacturing | staff, 
describes the freakishness of the fire this 
way: “If GM set out to duplicate the 
sequence of events at Livonia, we 
couldn’t accomplish the timing or re- 
sults if we tried 10 times or 100 times. 
We saw the impossible happen.” 

































3 Install secondary 
sources of water sup: 




























































6 fire fighting equipmeni. 
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¢ Pluperfect—The very the GM 
operation accounts for the tanding 
stress on fire prevention | es, 
the new stepped-up prog: lhe cor 
poration has 120 plant U.S. 
cities, six more in Canad 
25 assembly and manufa opera 
tions in 19 other 
What's more, many of t 
have built-in hazards iwman 
thinks cf GM’s doings g pra 
tically synonymous with st In fa 
most of the plants are lent on 
combustible materials to legret 
The menace of fire is « t; som 
where in the farflung ent 1 bla 
breaks out on the av f onc 
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every two hours. That such fires very 
rarely splash into the news is evidence 
of the excellence of GM’s fire precau- 
tions. 

Still Livonia happened. And, quite 
apart from the money loss, GM was 
annoyed by the failure of its extensive 
preparations. The company was even 
more irked by what it considered to be 
the unfair criticisms from many quarters 
after the fire. So, to make sure there 
would be no recurrence, GM reviewed 
its whole fire program, with an eve to 
beefing it up. 

The book of precautions had many 
pages written long before Livonia. 
Since 1951, when there was a serious 
fire in the Allison Div., dozens of ex- 
perts had been painstakingly refurbish- 
ing still earlier plans. Even the earliest 
reports had gathered no dust; the whole 
picture was of a dynamic study under 
continuous review. 
¢ Corporation-Wide—Most of the rc 
ports on Livonia underscored the enor 
mous indirect production loss that 
resulted from putting all the automatic 
transmission eggs in one basket. GM’s 
reflex was to give protection priority to 
other plants that were the only source 
of a critical product. There were quite 
a few of them: Saginaw Steering Gear, 
Guide Lamp, Harrison Radiator, Delco- 
Remy. Indeed, so many operations 
were critical that the company finally 
decided to make the priority corpora 
tion-wide. 

Very little has been said publicly 
about the progress of each plant—or all 
the plants collectively—toward the new 
standards. Nor has anyone said 
much about cost. GM’s only comment 
has been that a chunk of the $1-billion 
capital expenditure planned for 1954- 
1955 has been allocated to fire-protec- 
tion. 
¢ No Split-Ups—A significant aspect of 
the revitalized fire-prevention policy is 
the clean bill of health given to the 
mammoth one-story assembly plants. In 
spite of the eggs-in-one-basket criticism, 
GM does not plan to split up these 
large plants into two or three little ones 
The reasons: Splits would entail di: 
proportionate work forces, prohibitive 
cost of duplicate tooling, difficulties 
in maintaining quality control, increased 
transportation costs. 

After weighing all the factors, GM 
has no qualms about the trend toward 
very large, one-story plants with flat 
roofs. It considers such plants ideal 
for progressive machining and assem 
bly, and it does not consider a larg 
expanse under one roof to be a danger 
in itself. Ample proof of GM’s con 
viction is the purchase of the 4.4 


million-sq. ft. open Willow Run plant, 


BUSINESS WEEK © July 17, 1954 





89 


When youre looking 


for.a material 


with 


unusual INSULATION 


STRENGTH .. 


MICQITG is basic! 
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MICARTA keeps powerful electrical forces in check. It is « 
insulators known. MICARTA is tough in other ways, too. It 
and corrosion. It takes repeated shocks without effect. A 
hard-working versatility at extremes in temperatures. Hoy 
lightweight material benefit you? Use the coupon for th 


In the Electrical Industry 
Micarta is serving in applica- 
tions like panels, terminal blocks 
and coil forms. 


Sie, AS 
al a Sy D 


Westinghouse Electric Corpor 
Micaata Division, Attention: L. A 


Sir: (Please check one) 


["] Please have your representotiv 


[_] Please send me compiete f 
on MICARTA 


Nome 
Company 
Address 


City... 














Locate in the area proved by ts 


~—where chemical plants have poured | -_ 
a stack of dollars over 59 miles tall! 





















































In the Valley of the Ohio-—the 
“American Ruhr’'-—is a newly- 
deveioped resource-rich section 
which has attracted companies 
from the ‘Blue Book"’ of American 
industry. Here the chemical indus- 
try alone, with supporting utilities 
and other related plants, in the 
past ten years, has invested 
$750,000,000. on new plants, astack 
of dollar bills over 59 miles tall! 


Here is found the economic atmos- 
phere essential to profitable pro- 
duction, particularly in chemical 
and related fields. 


EFFICIENT TRANSPORTATION. The area is 
well covered by the Baltimore & 
Ohio with service lines feeding vital 
markets of the Nation. 


SKILLED LABOR. Plenty of America’s 
native sons and daughters pro- 
vide an unusually etabie pool. 
Turnover ia unbelievably low. 


AMPLE POWER. Nine modern plants, 
able to produce more than two 
million kilowatts, serve the area. 


ABUNDANT COAL. Some of the world’s 
greatest bituminous deposits lie 
in and near the area. 


GAS RESERVES. Pools lie on the west- 
ern side of the valley and in 
Marshall County, West Virginia — 
an estimated 25 billion cubic feet. 


Here, too, are vast oil reserves, 
some of the finest salt and brine 
deposits in the Nation, and an 
exceptional supply of ground and 
surface water. Any chemical com- 
pany interested in a plant site 
knows the Ohio River Valley offers 
great plant location potentialities. 
The plants operating there now are 
















































Write or phone 
our Industric! Development 
representatives at: 


proof, Ae we have done for them, New York 4, Phone Digby 4-1600 
our Industrial Development Staff Baltimore 1. Phone LExington 9-0400 
will prepare in confidence and Pittsburgh 22. Phone COurt 1-6220 


Phone DUnbar 2900 
Phone WAbash 2-2211 


Cincinnati 2. 


without cost or obligation, a plant 
Chicago 7. 


location study drawn to your 
specifications. Ask our man! 


“a 
Owtonrs 


}) BALTIMORE & OHIO RAILROAD 


Constantly doing things — better! 
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not the complete 
to fire protection 


STORY starts 


where Hydra-Matics are n 
duced. 

But GM 
acreage of such plants 
divided by fire-wall barri 
of thumb is that no open 
exceed 250,000 sq. ft. (At 
entire 1.5-million sq. ft 
structed.) 

Similarly, 
by fire-break parapets int 
exceed 100,000 sq. ft. 

Fire walls need not int 
efficiency of production 
continue te flow through 
try ways. Nor will G 
overhead conveyors; the 
through protected openi: 
like such conveyors beca 
take up overhead wast 
clutter the floor 

While GM doesn’t 
the shape or height of 
giving a lot of considerat 
location of hazardous op: 
jobs as paint mixing, st 
mable liquids, and acety! 
are being moved to sepa 
or at least next to an out 
they can be isolated bv f 
the rest of the plant 
being taken to insur 
materials are not used n 
as cafeterias and restrco 
ployees might be trappe« 
¢ Water Supply—A hug 
GM feels, is not the co: 


does feel tl 


roofs are to 


Mi 


to fire protection. It has | 
that all of Lake Michiga 
been dumped on the 


plant, once the blaze wa 
way, and destruction w 
as complete. But suffi 
the right time can ust 
trick. 

That’s why GM is in 
plants hay it least tv 
water supply. Secondary 
be capable of meeting 
demand. In communiti 
are not sufficient, 590,0 
are being erected. Eacl 
maintain an adequate nu 
by diesel-powered pump 
per minute capacity 

Enough vard hydrant 
not less than 24-in. out 
installed so that two 
laved on any interior 
building that is not prot 
pipes. Hydrants are bei 
roofs, along with enoug! 
every inch of space 
¢ Sprinklers—In all th 


BUSINESS WEEK « 


...@ huge water supply is 


answer 


‘a 


on p. 88 


sub 

rule 
hould 

i, the 
unob- 


livided 
i0t to 


th the 
i] will 
ted en 
minate 
} pass 
meers 
| 
ony 


don't 


ilte I 
if 
the re 
Such 
fl im 
ration 
Iding 
\ he rt 
from 
ilso 
irdou 


places 
I 


cm 











, 
PI 
’ 


whe cpm 


>< 


DAY’S MACHINES—for the packaging, 
labeling and case-sealing of your 
product—are modern miracles of speed 
and efficiency. This kind of equipment is 
available in a wide range of models— hand 
operated, semi-automatic or fully auto- 
matie—to match the speed and size re- 
quirements of each manufacturer. Typical! 
of this fine, modern equipment, are the 
machines, shown above, made by the 
A-B-C Packaging Machine Corporation 
of Quincy, Illinois. 


We—at Arabol—operate on the belief 
that there is only one adhesives formula 
that can serve you best in any particular 
mF pone whether your equipment is 
old or new, standard or custom-made, or 
if your adhesives are applied by hand. 


The cost of fine adhesives is low—by 
far the least costly part of your whole 
operation. Thus it follows that you can- 
not afford anything but prescription ad- 
hesives, made to order for your individual 
requirements. This is especially true when 
you consider how important is the func- 


deserve 


tion of the adhesive—how the failure of 
an adhesive can effect your total invest- 
ment in the making, packaging, labeling 
or shipping of your product. 


Our experience includes adhesives for 
every type of case-sealing, packaging and 
labeling machinery—including the most 
modern. In 69 years of pioneering, more 
than 10,000 adhesives forrnulas have been 
developed in our five laboratories. 


Somewhere near your business, there is 
an Arabol plant or warehouse ready to 
serve you. We invite the opportunity to 
submit samples for you to test in your 
own plant—under your particular work- 
ing conditions—for your specific require- 
ments, whatever their nature. That is the 
one kind of testing that assures you of 
satisfactory results. Your inquiry to De- 
partment 12 will bring a prompt response. 


THE ARABOL wmFoe.co. 


69 

YEARS 

OF 
PIONEERING 


... @ nationwide organization serving major users of industrial adhesives 


EXECUTIVE OFFICES: 110 E. 42nd ST., MW. Y.17,0.Y. CHICAGO « SAN FRANCISCO «+ LOS ANGELES « ST. LOUIS 
ATLANTA © PHILADELPHIA * BOSTON «+ PORTLAND, Ore. « ITASCA, Tox. » LONDON, Eng. 
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In Pennsylvania Dutch ¢buntry, the hex sign on the barn 
is mighty important. The farmer has confidence in its 
power to protect against evil. In the business world, 
customers betieve in, and rely on, the name of the 
manufacturer. For instance—to people in metalworking, 
woodworking, rubber and plastics, the R. D. Wood name is 
a sign of real value in hydraulic presses . . . good presses 
that turn a profit for them year after year. To you as a buy- 
ing influence, the 150-year-old Wood name can mean a lot, 
too, Eeonomy and efficiency in production, for one thing. 
If you like, we'll send you a descriptive catalog. 


RnR. D. WOOD COMPANY 


PUBUC LEDGER BUILDING ¢ PHILADELPHIA 5, PENNSYLVANIA 
Representatives in Principal Cities 


MAKERS OF HYDRAULIC PRESSES AND VALVES, FIRE HYDRANTS 
CAST-IRON PIPE, GATE VALVES, GAS PRODUCERS, ACCUMULATORS 
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oT. for less than you can yourself! 
Our plants produce over 10 million 


in the temper, hardness and micro- 
finish our customers require—to 
tolerances in tenths. What’s more, 
we can make them faster, beller, and 
Sor less than you can yourself. 

Let us quote on your require- 
ments. A letter outlining your needs 
plus a sample part or blueprint will 
receive prompt attention. If you 
desire more information, we'll be 
glad to send our Condensed Cata- 
logue which illustrates many more 
of the parts we can produce quickly 








and economically. 
THe TORRINGTON COMPANY 
Specialties Division 
H 5 Field Street, Torrington, Conn. 
Makers of Torrington Needle Bearings 
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STORY starts 


area where parts are p 
cessed, or assembled, is 
sprinkler covered, except 
where water might caus: 
or might do serious dan 
electrical installations. 
20% of Livonia was prot 
matic sprinklers.) 

GM is tending toward 


spray heads that shoot wat 


deflectors, as contrasted v 


—. conventional spr 
y 


especis in danger area 
tanks or quench tanks 
will be installed in fire 

entry ways, to cover conv 
moving through. 

The verdict is not yel 
roof vents. (At Livonia 
when power failed, and 
the interior forced out 
It’s certain that some 
necessary. GM is recomn 
tors or gravity-type vent 
plants until a study nov 
completed. Officials are 
to say unanimously that 
being tested meets the m 
fications. 
¢ Extinguishers—GM_ is 
of emphasis on mobile fi: 


that can bring a whole bat! 


ment to play on any pla 
still have a sufficient n 
proper types and sizes of 
The carts are just mor 
protection. 

While no order callin 
ing carbon tetrachlorid 


appears on the books, G) 


gradually replacing them 
ing them, with nontoxi 
or dry chemical extingui 

Further precautions i 
ladders available cxclusi 
fire-fighting. Lead seals 
to prevent use of the 
purpose other than fir 
. tracting—The Li 
blamed in part on neglig 
contractors. That’s wh 
lations will bear down | 
group. ‘Temporary build 
ing new construction ha 
50 ft. away from perma 

No contractor's flamma 
to be stored within a p 
ing, whether under 
completed. And all com! 
is to be removed from | 
end of each workday. N 
debris must be rernoved 
week. Tarpaulins must b 
A member of the GM 
staff must be present w! 
or cutting is done. 
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Big Screen Tube for Color TV 


CBS-Hytron announces 19-in. screen. 


Motorola will 


use it in a set priced down to $895. 


Last week, CBS-Hytron, the elec- 
tronic-tube making division of Colum- 
bia Broadcasting System, Inc., said it 
had overcome one of the three big road 
blocks to color television. The company 
announced mass production of a big- 
screen color picture tube. 

A day later, Motorola, Inc., followed 
up by taking the wraps off a new color 
TV model using the CBS-Hytron tube. 
The set’s basic price is $895, the lowest 
yet. 

Using a 19-in. screen, the tube has a 
total picture area of 205 sq. in. C. F. 
Stromeyer, president of CBS-Hytron, 
says the Newburyport (Mass.) plant is 
ready to run full tilt with a monthly 
capacity of 10,000 tubes. Chances are 
that the demands from set makers will 
have CBS-Hytron hitting that output 
by September. 
¢ Price~Since last December, when the 
Federal Communications Comnhission 
approved compatible color, the manu- 
facturers have been stuck with a multi- 
colored lemon—a marvelous product 
that it couldn’t sell. The lack of a big 
picture tube oar to the now 
popular 2!-in. black and white has been 


only one reason for the consumers’ re- 
sistance to color. The $1,000 price tags 
on the sets have been another drag. To 
make that worse, there haven’t been 
enough color programs on the networks 
to make it worth the cost. (This fall, 
however, the networks will offer more 
regularly scheduled color shows.) | 
CBS-Hytron’s announcement also 
carries a whale of a lot of prestige value. 
It means that CBS has been able to 
jump the gun on the other tube manu- 
facturers in the big-screen race. RCA, 
the leading competitor, won’t have a 
19-in. tube ready until this fall when it 
introduces its new color model. 
Already CBS-Hytron has some of the 
top set manufacturers written up in 
the order books: Capehart-Farnsworth 
Corp.; Motorola, Inc.; and Westing- 
house Electric Corp. Pacific Mercury 
Television Mfg. Corp., and Warwick 
Mfg. Co., the two principal ro 
for Sears, Roebuck & Co., will also use 
the tube in their sets. CBS-Columbia, 
the set-making division of CBS, will of 
course have the tube in its models that 
are slated for production in August. 
« Availability—““This tube,” says one 


Portable Stand Tests Jet’s Might 


Jet engines generate such terrific 
power that new methods are needed 
to measure their output, particularly 
when they have been installed in air- 
planes. The National Advisory Com 
mittee for Aeronautics has just re- 
leased photos of one of the latest 
developments. It’s a portable stand 
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designed and built by Bristol Engineer- 
ing Corp. Here a McDonnell Banshee 
is mounted on three separate flexible 
platforms. As the engine is put through 
its paces, special hydraulic-clectrical 
equipment measures thrust output up 
to 20,000 Ib. within 200 Ib. accuracy 
on many types of jets. 


Sensational 
Kodak 
Discovery 


The Verifax copying method 
lets you make 3 copies of any 
letter or other office record in 
1 minute for less than 4¢ apiece 


Such speed and economy are pos 
sible because Verifax copying is 
completely different, completely 
new. You make your copies on 
an inexpensive print paper. And 
you make at least three of thes 
photo-exact copies—instead of 
one—from each sheet of V: 
Matrix Paper. 


rif ix 


The only equipment needed 
is the low-priced Kodak Verifax 
Printer . . . just $240. An invest 
ment that will soon be paid off 
by your retyping saving e| 


Operation is so simple that 
anyone in your office can make 
these dry, legible, photo-exact 
copies after a few minutes’ in 
struction. No adjustment in pi 
ent room lighting is required 


Verifax copying saves wherever 
there’s paper work 
=MAIL COUPON TODAY-— —— 


Eastman Kodak Company 
Industrial Photographic Div. 
Rochester 4, N. Y. 


Gentlemen: Please send free ‘ 
folder and names of near-b 


Name 





Company 





Address 





City. — ae 
Price quoted subject to 


change without notice. 








Now... Food 
stays 
Fresher Longer 
with 
dbpc antioxidant 


(di-tert-butyl-para-cresol, also known 


M** food products are susceptible 
to deterioration through oxidation, 
especially those containing fats and 
oils, such as lard, shortening, and other 
cooking agents. Spoilage due to oxida- 
tion may occur during manufacture or 
afterwards, manifesting itself as a 
change of texture, color, odur, or flavor. 
The result is unnecessary waste -- of 
money, time, and product 

Stability of food may be increased, 
however, by the addition of very small 
amounts of dbpe antioxidant. dbpe 
gives better protection at lower cost— 
effectively inhibits deterioration and 
reduces waste. Aw little as I part in 
10,000 will do the job! 





-Koppers Chemicals 


SALES OFFICES: NEW YORK - BOSTON + PHILADELPHIA - ATLAWTA 
CHICAGO - DETROIT - LOS ANGELES 





dbpe also effectively protects prod- 
ucts used in connection with foods, 
such as waxed paper, meat casing, and 
coated paper board. In addition, it in- 
hibits oxidation in various inedibles, 
including petroleum products and 
vegetable oils. 

dbpe antioxidant is only one of the 
many synthetic chemicals produced by 
Koppers. Others include Polystyrene, 
Phthalic Anhydride, Divinylbenzene, 
Styrene Monomer, and Resorcinol. For 
further details, write: 


KOPPERS COMPANY, INC. 
Chemical Division, Dept. BW-7174 
Pittsburgh 19, Pennsylvania 











Westinghouse official, “is a big 
economical, better performer | ny 
other tube that is current; 
Mass availability has been the 
problem for set makers, espec: 
ume producer such as West Ise, 
the first company to begin m m 
bly. The set makers former! to 
scramble for the meager outp f the 
smaller 15-in. picture tubes. \\ they 
did get them, the tube qua r 
times caused a higher-than-a’ ite 
of rejects at the testing c1 the 
assembly line. 

CBS-Hytron is bullish about 
of the coming picture tul ket 
Stromeyer predicts that th tr 
will produce between 50,000 
large-screen tubes this yea BS 
Hytron, he feels, will account f ou 
80% of that output. 

What's more, the compan t be 


pinched for added capacity the 
market suddenly start to boom. Right 
now, its big tube-making pla Kala 
mazoo, Mich., with a daily « rf 


5,000 black-and-white tub rh; 
completed. The plant is d 
flexible production, and 
from black-and-white to « tubes 
without any difficulty 

¢ Bigger Than Big—F or a set T 
turer, the CBS “205” tube h ge 
picture than other 19-in. typ t use 
a glass envelope of the sam« [wo 
CBS developmeits have help ez 
out this larger screen. The ur- 
face of the screen allows 43 sq ore 
than a fiat one. And by pr the 
phosphor screen directly on t en- 
velope’s face, CBS uses m f the 
available surface. A couple ot type 
have a separate viewing screen inted 
inside the envelope, which « wn 
the picture’s size because the aCe 
wasting. 

There are a few other ad 
the manufacturer and the ner 
The simple screen assembly 
chance of electrical and ical 
damage than the complicated itels 
inserted kind. It pretty w ite 
“pin-cushioning” distortion g in 
of the picture's four sides tube 
weighs 31 Ib., is about }2 nter 
than other 19 in. models. 

CBS-Hyvtron is charging t nue 
facturers $175 for the “205.” } pro 
duction will eventually lowe: t price 
but for the time being cons will 
still have to fork out between | 
minimum and $1,000 for a Even 
so, they will be getting a big; ture 
for about the same price as t resent 
smaller ones. 

Industry experts have a t tirne 
forecasting the ultimate cost for a color 
set, or when it will drop to a | iable 
level. Frank Stanton, presid f Co 
lumbia Broadcasting Systein, ! feels 
that eventually “ . a $5 t is a 
reasonable practicality.” 
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Products of a new die casting 
machine (right) are closer to 
being finished than in any other 
casting method. This aluminum 
end for a cable spool just needs 


waste trimmed away, top and 
bottom. The machine is a step 
toward the . . . 


Next Stop: Big Aluminum Parts 


You will be driving an automobile 
with an aluminum engine one of these 
days. The machine that could turn it 
out has been flexing its powerfu! muscles 
for the past couple of weeks in a spe- 
cially built plant in Toledo, Ohio. 

The machine’s developer, _ the 
Doehler-Jarvis Div. of National Lead 
Co., has had it working on a compara- 
tively easy job: turing out wheel- 
shaped pieces of aluminum (picture) 
for cable reels. Later on, it will take 
on tougher assignments: producing 
automobile door frames, instrument 
panels, and, eventually, engine blocks. 
¢ Husky and Willing—Dochler-Jarvis 
boasts that its new toy~a 250-ton die 
casting machine—is the largest ever 
built. Because it is so big, it can do 
things that automobile manufacturers 
have been wishing for since the early 
days of mass production. 

Take the engine block, for example. 
The company says its new machine 
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can cast 30 blocks an hour, and they 
will be closer to the finished product 
than other casting methods could ever 
make them. 

To the auto manufacturer, that’s 
good news. It means that much of the 
machining that is required on sand-cast 
blocks of today will eventually be elimi- 
nated. 

That's the big advantage of die cast- 
ing over othe; casting methods. Be- 
cause the molten metal is poured into 
a pair of smooth metal dies, which are 
forced together under high pressure, it 
comes out with smooth surfaces, closer 
to the tolerances of the finished prod- 
uct. 

With sand casting, on the other 
hand, the molten metal goes into a 
pair of sand molds. When it cools and 
is removed, it shows the roughness of 
the sand molds, and machining to be 
done on it. 


« No Overnight Change—The Doehler- 


Jarvis development is good n 
aluminum industry too, 
represents a step closer to th 
switch-over from cast iron to a 
However, it does not meai 
auto companies are sudden) 
junk the cast iron engine. | 
place, it has taken Dochler-] 
years to produce this first mac! 
will take many machines Jik: 
any sizable quantity of autom« 
can be produced by die castis 
one machine could produce on 
1,200 engine blocks per week 
working shift—hardly enoug) | 
an auto manufacturer. 
¢ How It Began—Five years a 
tomers began asking Dochiler-) 
large aluminum casting 
the company’s biggest dic 
chine could produce. Ong 
facturer—at a guess, Kaiser 
company if it could build 
that was big cnough to 
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These @ hands can’t be replaced 
Give them the best protection . . . 


JOMAC WORK GLOVES 


Your workers’ hands are your best too!]— 
deserve the best protection. And Jomac 
Gloves, with the twisted loop construction, 
provide it. Thousands of springy loops in 
cach glove cushion the hands against rou 

surfaces, sharp edges, and bruising shocks 
~prevent injuries that mean lost time and 
money. Send for our catalog. Ask about a 
trial order. JOMAC INC.,, (formerly C. 
Walker Jones Co.) Dept. A, Phila. 38, Pa. 
Plants in Philadelphia, Pa. and Warsaw, Ind. 


JOMAC 


INDUSTRIAL GLOVES 
otwear ordinary gloves by 700% 
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Get the best 
variable 
speed 

drive 





meer reliable varivble speed drive mode 


@ ULTIPSATE in SIMPLICITY ond COMPACTNESS 
-—a@ stroight line extemion of a sioaderd induc- 
tien mater — of available without motor. 

@ UNLIMITED SPEED RANGE — from ony desired 
moximum speed te tere, including reverse, with- 
out stepping moter 

@ UNMATCHED ACCURACY — of speed setting 
ond +e-sotting and speed holding 

@ NO PERISHAGLE PARTS . cuch as belts or 
tubes, requiring period.« replacement. 

@ PROVED PERFORMANCE — Fifreon years sotis- 
factory vse of standard equipment 

@ LOW COST ~~ «@ better job for less money. 


GRAHAM TRANSMISSIONS, INC 


hw © MENOMONEE FALLS Wi MSIN 








blocks. At that time, several auto com- 
panics were experimenting with the 
aluminum block idea. But they had to 
make their blocks by sand casting or 
some related molding method. This 
was costly. 

Dochler-jarvis knew that aluminum 
die castings could compete effectively 
with cast iron—both in weight-saving 
and in cost—if the aluminum castings 
could be mass-produced. 

The company also knew that, with 
half of its civilian production going 
into the automotive field, it had a good 
starting point. And the big auto com- 
panies at that time were all talking 
weight-saving. This, of course, has al- 
ways been a point in aluminum’s favor. 
Where a cast iron piece may weigh 
200 Ib., the same piece in aluminum 
weighs only about 50 Ib. 

That’s what made Doehler-Jarvis de- 
cide to plunge into the giant machine 
idea. It teamed up with engineers 
from Kaiser Aluminum & Chemical 
Co.; together, the companies worked 
out the plans. By February, 1953—al- 
most four years later~Doeliler-Jarvis 
was ready to put the machine together. 
¢ Installation—The machine required 
all that planning, plus about a year in 
construction, because it was so big, and 
so hungry: 

¢ A new building had to be put up 
to house it. 

¢ Two 12,000-Ib. furnaces had to 
go wu ae to the machine, because it 
gobbled up more than 2,250 Ib. of 
seid every hour. 

¢ The castings that it would turn 
out would weigh 75 Ib. each. Up to 
that time, 20-Ib. aluminum castings 
were just about tops. That meant that 
the normal method of hand pouring 
for each shot had to be changed. 
Dochiler-Jarvis designed an automatic 
pouring ladle that’s electrically heated 
and temperature-controlled. This as- 
sures proper metal temperature 

¢ The back end of the machine 
had to slide back and forth to take care 
of the various die heights. Special hy- 
draulic cylinders had to be added to 
move this heavy machinery 

¢ The closing pressurc—to keep 
the two dies together during casting— 
had to be about 2,000 tons. To get 
such a high locking pressure, the design- 
ers had to specify a hydraulic cylinder 
62 in. in diameter. 

¢ To get the high pressures that 
the big machine requires, Doehler- 
Jarvis had to build a separate hydraulic 
system that can produce pressures up 
to 3,500 Ib. per sq. in. 
¢ Potential—In showing off the new 
machine, Frank J. Koegler, general man- 
ager of National Lead’s Doehler-Jarvis 
Div., made no bones about its basic 
purpose: “It is with aluminum that we 
are primarily concerned in this project. 
We have learned, while developing the 





large die castings now in 
in the automotive indusi 
can make aluminum di 


compete with those usual in 
cast iron.” 
Although it is designed f 


t} 


aluminum, Koegler says 
chine can be adapted to p in 
castings weighing up to 2 
five times as large as anyt 
been diecast up to now 
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British Comet air disasters ive 
been caused by metal fat Last 
week, the House of Comm told 
that the three crashes had | d 
to these possibilities: m tiguc 


caused by constant expansi n- 
traction of the pressurized 
dental build-up of exce ur 
during refueling. 
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More titanium for supers: ift 

Dow Chemical Co. will b du 

tion of the metal from it t 600 
| 


Ib. a day to five tons a mid 


1956. 
° 

For sale: Atomic reacto: abl 
Babcock & Wilcox Co.'s at nergy 
division has put two small rs on 
the market, one for around 000; 
the other, $150,000. The mall 
for commercial power, but V says 
they're just right for un ind 


research organizations. 





Pipe for the Atom 


Seamless steel pipe will 


from this furnace, just 
the Selas C Corp. of Ameri iladel- 
es he company says it’s the first 
S. furnace capable of | ig 16- 
in. diam., heavy-wall pipe. ‘Whe furnace 
will be set up in a steel mi Phoenix- 
ville, Pa. 
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“WE'RE SURE LUCKY, DAD!” 


ES, Bossy, if it weren't for a first-rate fire depart- _net cost protection for your home and busines 
ment, our house would have burned down!” Dividend savings paid to Hardware Mutuals 
You can depend on your fire department for prompt _ holders, which currently run up to 35% 
action that helps save life and property. But only action $120,000,000 since organization. 
on your part can save you from financial loss caused by fire. Hardware Mutuals policy back of the policy) 
Be sure you have adequate fire and extended | s prompt, fair handling of all claims 
coverage insurance—both on your home and ft, % many other advantages. For additi: 
place of business—with a sound, nationwide iy mation, call Western Union, ask for O; 
organization like Hardware Mutuals. Ask your Saggg7 Bow ov 37 and request the name and address of y 
Hardware Mutuals representative about our /ow ont Hardware Mutuals representative. D 


total tf 


’ 


insurance for your AvTomMosiLe...Home... BUSINESS 


Hardware Mutuals. 


Stevens Point, Wisconsin - Offices Coast to Coast 
HARDWARE MUTUAL CASUALTY COMPANY - HARDWARE DEALERS MUTUAL FIRE INSURANCE COMPANY 





JUST PUBLISHED | 
A Cost Seving catalog of 3 
Electric Motor Control 


at i 
{ ne teen e a me 
EEN tas terre 


YOU SAVE 


with the right control for the job. 
Now with in- een sizes in the 
magnetic starter line, you buy and 
pay ouly for the capacity you need. 
The new catalog includes drum 
controllers designed for your re- 
quirements. These dcrable, econom- 
ical controllers are for manual op- 
eration of reversing aod multi-speed 
motors. Also time tested, depend- 
able pressure switches for air com- 
pressors and water syscems. 


WRITE TODAY 


for this new catalog to belp you save 
money when buying Electric Motor 
Coatrol. Furnas Electric Company, 
1121 McKee St., Batavia, Ilinois. 
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Free book describes over 2,000 
select businesses, farms and income properties for sale or 
trade directly by the owners chroughour the 15. and Alaska 
MONEY MAKING OPPORTUNITIES --from $3,000 to 
$1,000,000- retail, whise., induscrial piants, fw:rories, ranches, 
citrus groves, large and small. Contains interesting business 
articles, valoable advice, viral infomation, prices, terms, 
earnings, leave, rent, names ond addresses so you can deal 
direct with owners, No salesmen will call. No commissions 
to pay us, All you do is write—but be save co say what bind 
Of business of income property you might 
wish « buy and where you want wo locate 

Write for free BOOK NO. 90 «<=> 


Notional Business & Property & 








* are business opportunity advertising in 
ch bee eh ee 8 6 Rees wal 


. . . . . . . . . . 
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New Cash Register Does Seeithing 


National Cash Register Co. came up 
with a clever new register last week that 
may squelch many arguments at super- 
market check-out counters. The new 
register makes its own change, speeds 
up other register chores, and makes 
routine calculations more accurately. 
NCR has added a few extra keys for the 
new jobs that the machine is designed 
to do. 

The new register works this way: A 
customer stacks her bundle of groceries 
on the check-out counter. ‘The check- 
out clerk tallies the purchases item by 
item, just as on any other cash register. 
The total comes to, say, $14.85. This 
amount shows up in the usual spot at 
the top of the register. 

Then the clerk takes the customer's 
$20 hill, punches a special key that 
registers it. The $14.85 figure drops 
out of sight. In its place goes $20, with 
a little sign that says “amount ten- 
dered.” When the clerk pushes a key 
marked “change,” the machine quickly 
figures out the difference between $20 
and $14.85, and registers $5.15 opposite 
another little sign marked “change.” 

Like most modern cash registers, 
NCR's new machine gives a receipt 
with every purchase. In addition, it 
lists the amount given in payment, 
and any change due the customer. It 
eliminates hazy recollections, provides a 
permanent record for both merchant 
and customer. 

The machine also figures out refunds 
on returned bottles and deductions for 
credit coupons on certain purchases. 
Discounts or markdowns can also be 
recorded anc subtracted by the register. 
These show on both the customer's 
receipt and on the machine's sales 
record. 

One reason NCR has pushed ahead 
with the change-making register idea 
is the increase in payroll check-cashing 
at supermarkets when the customer 
picks up the weck’s groceries. In a 
survey of 28 stores in Texas, for ex- 
ample, it was found that about 3-mil- 
lion checks were cashed in one year 
totaling $129-million. 

Supermarkets, of course, approve of 
this new American habit, but realize it 
causes a slow-down at the check-out 
counter. 

NCR figures that its new register 
will speed up this service, because it 
will figure change on a check for $87.3 
just as nimbly as on a $20 bill. 

NCR says that the new register will 
range in price from $1,390 to $1,785 
or about $125 to $300 more than 
NCR's conventional higher-cost ma- 


chines that can’t make chan The 
cheaper ones, says NCR, w just 
as smart as the ones with t igher 
price tag. 

Storekeepers who have old 
won't be able to convert n to 
change-making, NCR says, b: e the 
change-making gadgetry can't built 
into older registers. 

e Source: National Cash Re; 
Dayton, Ohio. 


We: ” 
A “Finger” on the Pulse 

A light, easily portable electronic in 
strument for hospitals, dev d 
Gillmors, Inc., electro-mec! 
strument manufacturer, ke 
stant check on the patient's p 
during and after major surg 
tions. 

By maintaining a conti 
automatic check, it helps d 
anesthetists to detect heart 
immediately. It is also mo 
to pulse beats than doct: 
and registers even the weak: 

The instrument, called the } 
is not intended to replace t! 
cardiograph—the instrument 
observe and record heart 
Rather, it is an aid to the 
during an operation—where 
cardiograph would not be 
can be used in a remote | 
hospital, say the recovery wa 

The instrument has an 
pickup, about the size and 
wrist watch, that is attach 
patient’s wrist. From it, a 
runs to a small case with di 
indicator. 

The electronic pickup 
beat of the patient's arte: 
signal that is amplified to 
visible signal at the case. W! 
beat is present, a meter ne 
back and forth, synchronize: 
pulse beat. 

The case contains a 6-\ 
There is an on-off switch an 
switch for increasing or dé 
sensitivity to pulse beats. | 
can be attached to the pati: 
foot, knee, wrist, or head 

Boston City Hospital ha 
instrument successfully f 
weeks, in several heart and 

William Gillmor, direct: 
and development at Gill 
says that 100 Palpatrons » 
able within the new fev 
price will be about $125 
e Source: Gillmors, Inc 
Ave., Hicksville, Long Island 
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WHY IT PAYS TO BUY STEEL FROM WAREHOUSE 
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You don’t get trapped with big steel stocks! 


| 


WHEN YOU BUY STEEL FROM A large steel inventory has many disadvantages. It ties up your capital, it 
WAREHOUSE, YOU GET: takes up excessive space in your plant, and if product specifications are changed 
you may be caught with it. You can avoid all three situations by letting 
U.S. Steel Supply act as your warehouse. We will stock the steel you need, cul 
@ LOWER SPACE COSTS it to your specifications, and ship it to your plant or job site in the quantities 
you need. Your U.S. Steel Supply salesman can work out a convenient stee! 


stocking and delivery schedule for you. 


© LOWER INVENTORY COSTS 


© LOWER TIME COSTS 


@ LOWER CAPITAL INVESTMENT 


er aa U. Ss. STEEL SUPPLY 


© FEWER INVENTORY LOSSES DIVISION 


General Office Warehouses 
208 So. La Salle St., Chicago 4, Ill. and Sales Offices Coast to Coast 
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© A thermostat 


in every room. 


® Circulation of filtered warm 


air is continuous. No 
hot-cold heating cycles. 


SELECTEMP HIGHLIGHTS 


THERMOSTAT IN EVERY ROOM. Tempera- 
tures can be varied in every room to fit 
the personal preference of the guests 


MODULATED HEAT Air circulation is con- 
tinuous. Both temperature and volume of 
ait are automatically modulated, as required 
to offeet heat loess from roum. 


PLTERED, CIRCULATED AR. Individual 
room eir circulation prevents transmission 
of odera or bacteria from other rooms. Air 
ia cleaned by a spun glass filter in each 
room unit. Piltered outside alr can be 


introduced if desired. 


BOUER LOCATION. Does not require cen 
trally loeated beating plant. Boiler can be 
placed in any desired location, with proper 
distribution of heat to every room 


LOW POWER COST. No electricity required 
to operate circulating fano. Non-electric 
thermostats; po wiring needed. 


LOW INITIAL COST. Nu other syetem can be 
oo enslily installed in either new or old 
conutruction. Small soft copper tubing 
(i inch LD.) carries steam to individual 
room heater anit. Return lines are }4 inch. 
Substantial savings in instalation costs 


LOW PUBL COST. Temperature easily 
reduced in unused toome. Eliminates over 
heating. 


AUTOMATICALLY BALANCED. No special 
adjustments of dampers, valves or orifices 
required to balance heating system. Each 
unit continuously regulates heat needed 
for each room. Autumatically compensates 
for external heat sources such as fireplace 
ot eolar heat, without affecting tempera 
tures of “her rooma, 


IRON FIREMAN 





MODULATING ZONE HEATING 





REVOLUTIONARY NEW 
HEATING SYSTEM 















Units, only 18° high, are recessed in wall 


FOR BUILDINGS OF ALL TYPES 


Office buildings, motels and hotels, 
apartment houses, schools, 
hospitals, institutions and homes 





OCCUPANTS of each room can set their own 
thermostat, at any time, for the exact temperature 
they prefer. They get heating comfort at its best. 

MANAGEMENT can install SelecTemp econom- 
jeally in new or existing buildings, and enjoy excep- 
tionally low fuel and operating costs. 


Here is the ultimate in heating comfort. Accurate 
control of heating in each individual room has \ong 
been the goal of heating engineers. Now, with the 
Iron Fireman SelecTemp system, this is practical 
and economical. Every room or office has its own 
compact heating unit and individual thermostat. 
The same low pressure steam which carries heat to 
each room unit from a central oil, gas or coal fired 
boiler, operates a steam turbine-driven fan that 
continuously circulates filtered warm air. Each unit 
continuously modulates its own heat output, auto- 
matically adjusting this output to compensate for 
changes in outdoor temperature, wind conditions 
and heat from the sun. 

Overheating, underheating and unnecessary heat- 
ing are eliminated. Rooms temporarily unused can 
be kept at low temperature and reheated very quickly 
with resulting fuel savings. 

No other heating system can be so easily and 
economically installed in old or new buildings. Wiring 
#8 not needed, since no eleciricity is required either 
for thermostats or circulating fans. 

Before deciding on any heating system it will pay 
you to get the facts about this outstanding develop- 
ment which thousands of people are now enjoying. 
Send coupon for free 8-page illustrated catalog and 
full information, 


| Send for free catalog 
IRON FIREMAN MANUFACTURING CO 
5028 W. 106th Street, Cleveland |), Obie 
In Canada: 80 Ward Street, Torontw, Ontario. 
Name 


Address 
City 


State 








NEW PRODUCTS BRIEFS 





A magic eye for pipeline » de 
veloped by Gulf Oil's res in 
Pittsburgh. With it, you k inte 
a line, tell what is passi gh at 
any given moment. 

. 
A low-cost corn picker, he 
hooked into the combin irmet 
uses for harvesting wheat test 
now at the University « in 
Champaign. The machin ich 
ear as it is being harveste 
to be safer, more effici nore 
economical than anything mat 
ket. 

. 
Aluminum for roofing: | Quaker 
State Metals Co., Lancast has 
introduced cross corrugat: Linum 
roll roofing and siding, « that it 
can be handled more qui easily 
than other roofing mate: 

© 
Painless dentistry: The ( Cor 
42-26 28th St., Long Island N. Y 
claims that its new dental ibrat 
29,000 times a second and t hurt 
The actual drilling is don ibra 
sive liquid that is dripped edge 
of the drill. The Col Presby 
terian Medical Center, N ee 
trying it out. 

a 
A paper that thrives on wat een 
introduced by Dewey & Al emical 
Co.'s shoe products divisi t keeps 
90% of its tensile strengt! r it is 
soaked in water. 

* 
Handi-Steel Mill is a do-it elf as 
sortment of 94 pieces of 1T-Size 
steel items for repair, | ind 
construction use. It’s bein duced 
by Electro-Hercules Steel 1448 
East 49th St., Cleveland 3 

a 
A small magnet in a rubb: slips 
over dangling appliance « lamp 
the plug to toaster or ¢ r tid 
storage. It's available fi from 
Cord Caddy Mfg. Co., P 
Fort Lauderdale, Fila. 

o 
A screened aluminum enclosure—about 
4 ft. by 6 ft.—has been int: ed bi 
Aluminum Enterprises 17815 
Cliff, Detroit 12. It is m for out 
door dining, entertaining And it 
is portable enough (120 Ii taken 
apart, carried on the roof Car 

» 

Conveyor gate: For the plant t must 
route a roller conveyor t Cor 
ested areas, Alvey Cony Co 
St. Louis, has designed | gate 
unit that lifts like a drawb When 
closed, the unit is part of i eyor 
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RYAN 


it lives fast and dangerously! 


To keep our air and ground defenders’ shooting sharp is 
the job of the Firebee, America’s new high-performance 
pilotless jet plane. A product of Ryan Aeronautical Com- 
pany’s advanced aeronautical engineering, the Firebee was 
developed zs a joint project of the U.S. Air Force, Army 
and Navy. It is now being manufactured for use by all 
three services. 

The Firebee carries no human pilot, 
yet this remote-controlled target plane 
has phenomenal performance like a 
modern fighter. It is launched either 
from the ground or from a “mother” 
plane and is recoverable by a highly 
efficient parachute system that lowers 
it gently to the ground. 

Design and development of the 
Firebee demanded the highest level of 
scientific talent and technical ability —in the aerodynamic, 
structural, mechanical, metallurgical and electronics fields. 
In this latest proud accomplishment, Ryan drew on rich 
experience gained through its 31 years in the forefront of 





aeronautical progress. 

Because Ryan is specialized, ingenious and versatile . . . 
because it is an integrated company with superior abilities 
in many specialized fields, Ryan is better prepared to ac- 
complish the unique, difficult technical engineering and 
production assignments of today’s high-speed air age. 


ECIALIZED 
mar x INGENIOUS 
& VERSATILE 


i nts 
nced-type Aircraft and Compone 
oaiae maida Engines and Components 

Exhaust Systems for Aircraft 
Electronics a pee 
3 “ (i 
eae vals Design and Manageme nt 
Aircraft and Power Plant Research 
Metallurgical Engineering 
Thin-Wall Ducting 
Firebee Pilotless Jet Planes 


Pioneers in Each * Leaders in All 


RYAN AERONAUTICAL COMPANY ¢ Factory and Home Offices, Lindbergh Field, Son Diego 12, Coll 


OTHER OFFICES: WASHINGTON, D. C.; DAYTON, OHIO; SEATTLE, 


WASHINGTON; NEW YORK CiTy 

















American Broadcasting Co. 


Columbia Broadcasting System 
Mutual Broadcasting System 


National Broadcasting Co. 


TOTAL 


1950 1951 
$166 $147 
30.2 32.9 

7.3 7.7 
27.7 25.3 


$81.8 








$80.6 


Bete: Publishers Iatormetion Mureov (ened. on seo-tine enue 


TV Cuts Still Deeper Into Radio 


What is going to happen to the 
radio aeBBiaa o The question arises 
again as nctwork radio goes through 
another of the successive crises that 
have rocked it ever since television 
became a majer force. 

The extent of the damage that tele 
vision is inflicting on network radio 
shows up in the figures compiled by 
Publishers Information Bureau (above). 
These figures have to be used with 
care, sinve they are based on one-time 
gross rates and don’t begin to take into 
account all the deals, cut-rates, and bas 
gains that the networks give to adver 
tisers. So the total overstates network 
time sales. 
¢ index—However, these figures are an 
index. They shew a drop of about 10% 
in rsdio time sales in a year's time 

Meanwhile, uetwork time sales for 
television, according to PIB, rose more 
than 40%. The figure this year for the 
January-May period is $125.5-million 

There's a second thing to remember 
about these figures. They apply only 
to network sales. When vou look at 
radio as a whole, the picture brightens 
Local and regional radio is doing fine 
in fact, better than ever. In 1952, for 
example, the most recent year reported 
by the Federal Conymunications Com 
mission, a decline of 10% in network 
radio revenue was offset by a gain of 
11.7%, or $25-million, in loca) adver 
tising. 

* The Pinch—It is network radio that 
is hurt, and it is might-time radio that 
is hurt the most. ‘Television has grabbed 
off the lucrative evening audience, with 
the result the radio ucts have had to 
keep lowering their rates. Late next 


102 


month the networks are going to cut 
the rates for evening time again—the 
third round of cuts in four years 

Columbia Broadcasting System a few 
weeks ago led off with a rate reduction 
that the others will have to follow. CBS 
told its affiliates that they would have 
to agree to taking a 20% cut in com 
pensation for evening radio tin 

The broadcasting industry hates CBS 
for this, particularly since it will have 
to follow suit for competitive reasons. 
Rival National Broadcasting Co. 
charges that CBS is “depreciating the 
value of America’s basic communica 
tions medium.” But it grudgingly 
admits that it will come along. A 
spokesman says, “We'll meet CBS dol 
lar for dollar.”” But since NBC’s rates 
were slightly lower to start with, the 
cut in its case will come to something 
in the range of 8%. 
¢ Two Schools—Why did CBS lead the 
yarade again? On the face of it, it’s 
ard to see why. NBC’s losses in radio 
revenue since last year are much greater 
than those for CBS, which on the 
whole didn’t do badlv from 1953 to 
1954. Judging from the PIB figures, 
it should have been NBC that led off 
And there is some opinion along Madi 
son Avenue that in cutting rates CBS 
simply showed that it recognizes mor 
clearly the changed status of radio 

But NBC has a different word for it. 
It calls the CBS move “desperation.” 

Accarding to William H. Fineshriber, 
Jr., vice-president in charge of the NBC 
radio network, this is the year when 
NBC is finally going to score off CBS 
for the first time since the great talent 
steal of several vears ago pushed CBS 








Network Radio Revenue: Down, Down, Do 
For the yeor through May (in millions of dollars) 





1952 1953 
$16.4 $13.2 
25.0 26.0 

8.6 9.5 
20.5 20.7 


$70.5 $69.5 $é 













PULiINESS WHeE 


ahead of NBC. Fineshrib« 
last fali CBS was 20% ahe 


in over-all volume. This year 


—on the basis of business on t 


now—NBC will be 3079 
CBS on fall business. Hi 
“The weaker gets hit first 
the weaker net and we’ 
CBS is going to be blood) 

CBS stoutly denies any 
“{ don’t know what the 
about,” says John J. Karol 
dent in charge of CBS net 
sales. He points out that 
month mark, CBS billings 
by more than 60%. As f 
says Karol, “Daytime is s 
evening is shaping up bett 
expected.” 

e New Tacks—Obviously, 
tle is shaping up for sun 
radio network business 

Just this week, CBS 
basic policy on selling ra 
time. Up until now, CBS 
none of the NBC app 
has been to sell sponsors sy 
grams rather than the pr 
This is part of the general NI 
zine” concept, which it first 
television. 

As recently as May, CBS 
ing about its policy “of 
tisers network facilities on 
basis for their own prog 
than as spot aunouncen 
related programs.” 

This week, with some fa 
announced that it would s 
of radio time. Its first olf 
Amos & Andy Music Hall 
weekday nights from 9:30 ¢ 
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At this point...... 
your employee’s 


At 95°, efficiency drops 50% 


Recent hospital studies show mental efficiency drops 20% at 85°... . 
50°% at 95°. Multiply this by your payroll, for the months you need 
air conditioning, and you have a serious profit drain. The solution? 
Call your local Westinghouse Air Conditioning Dealer. He can air 
condition an office, floor, or your entire building. The cost? Figure it 
this way. A 20%, efficiency increase saves you | out of 5 hot weather 
payroll-dollars. In a short time, Westinghouse Air Conditioning will 
actually show a profit. Telephone your Westinghouse Air Conditioning 
Dealer for a free estimate. No obligation, of course. He’s listed in the 
Yellow Pages of your phone book. 


WESTINGHOUSE AIR CONDITIONING 
saves you af least 1 out of every 5 
payroll dollars you spend during 

the hot summer months. 


WESTINGHOUSE AIR CONDITIONING 





i ddis'es sure... ns Westinghouse 








is selling 20 segments th 
week at $2,500 each. Oth 
be offered on the same b 
Meanwhile, American 
Co. is taking a new ta 


ming. It has decided th 


s N@ 
H-P-M FASTRAVERSE Paves a shoot for the audience | 
Double Actian Press with 3 all want to look at a flick 
Hydraulic Cushion a anes Sh iP It is stressing music and 
; ’ We tl 


In the fall it will be th 
Carrying news and musi 
8 p.m. and 10:30 p.m 

The techniques being 
shed an interesting light « 
by which the radio ind 
to sell itself to adverti 
cooked up a “weekend 
whereby an advertise: 
minute news spots spi 
weekend. 
¢ Against the Trend—|! 
Mutual Broadcasting S\ 
in the past few years al 
light on the state of n 
casting today. Mutual 
bucked the downward tr 
(table), is having its sec: 
in 20 years. Here ar 
reasons: 

It is a grassroots mn 
than 500 stations, man 
in small towns that in tu 


television arcas. Mutual 
very flexible network; it 
practically any kind of 
sponsor wants. 

¢ Up in the Air—Wher 

the future of mn twork rai 
very serious question tod 

Program quality ha 


the networks have lost 
their evening shows. Thi 
reached the point wher 


have decided to take th 


own hands. Recently a 
Cal S 0 if HP-M % stations calling themsel 

tions Assn. began holdin 

see whether they could 


for i 
@ Drawing, forming, coining, embossing, the gaps left by the with 


ti 


flanging, sizing, trimming, die straightening nets. In general, here’ 


OSA, which will event 
36 stations, will set up a 
to create or buy radio pro; 
production profits on all metal working will be put on taps and 
by the stations when th: 
network programming 
the time on these 36 stati 
cushion, double action, double action advertisers m a pac kage 


H-P-M all-hydraulic FASTRAVERSE 


presses are the sure way to increase 


operations. Here ts actually 4 presses in 1 
t 


single action, single action with 


with cushion for universal application Skeptics say that thi 
has been tried before a1 
But in any case, this d 
symptomatic of the tim 


radio business wonder 


HPM)  THE-HYDRAULIC PRESS MFG. COMPANY [caiman 


Talk to an H-P-M engineer today 


on MOUN AD, OHIO, USA plenty of radio station 
+ Ad ——- along nicely without net 
1000 MARION In fact, between 1947 an 


A PEW OF THE HUNDREDS OF USERS OF ford * General Electric * Westinghouse * Goodyear total aa 
HP ALL-MYDRAULIC PASTRAVERSE PRESSES Generel Motors * Het Point © Hughes Teo! * Modine otal number of radio stat 
Admire! * Alla-Chatmern * Avvericen becomotive et aeons s ag cvtnae nary —— tion jumped from about 
Seeing * Sriggt * Budd Wheel * Buick * Douglas North American © Cidemobile * Oliver * U. 5. Stee! 2 600. Affiliated stations 
Caterpitiar tractor * Chevrolet * Chrysler © Goodrich Pratt & Whitney © ® Copper & 2 © Seed na 

Consetiduted Vultee © Curtins-Weight © Frigidaire fyen * Thompson © U.S. Rubber © Timken increased from about 90 
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Control knob and component parts for Automatic Electro 
lux cleaner malded by Mack Molding Co., Arlington, Vt. 


PLASTIC DIAL TUNES IN A NEW SELLING POINT 


You turn this plastic dial knob on the 
new Automatic Electrolux vacuum 
cleaner to adjust the cleaner for the dirt 
condition of the locality in which it is 
to be used. When collected dirt threat- 
ens to lessen air flow, an automatic 
“brain” stops the motor and ejects the 
paper dust bag, sealed and sanitary. 
Put in a new self-sealing bag, and the 
cleaner runs with full power. 

The knob and its component parts 
that set the automatic “brain” are 
molded from Baxexrre C-11 Plastic, an 
acrylonitrile-styrene copolymer. This 
plastic has good impact strength, with- 


FACE AND COVER for electric clock are 
Bawexvrre C-11 Plastic, an acrylonitrile-styrene 
copolymer. Finely detailed, tough, brilliantly 
colored, they combine structural and decora- 
tive functions. Molded by Telechron Dept. of 
General Electric Co., Ashland, Mass. 


stands heat, and is resistant to oil and 
most chemicals, 

Bake.iTe C-11 Plastics are readily 
molded into intricate, accurate working 
parts. Their dimensional stability is 
excellent. They can be sawed, milled, 
drilled, tapped. They have excellent re- 
sistance to soaps, detergents, most acids, 
alkalies, foods, and fruit stains. 

That's why so many industrial and 
consumer items can be improved in de- 
sign, sales and service through their 
use. Learn how they can fit your prod- 
uct by writing Dept. XP-61. 


EXTRA~STRONG CLUB HEADS are carved 
from densified wood produced by forcing 
BAKELITE Resins into wood cells. 
They resist moisture, temperature change, 
shrinking, cracking. Need no coating. Made by 
Albert 8. Liebers Co., New York 7, N. ¥. 


BAKELITE 


TRADE-MARK 


C-11 PLASTICS 


TRADE (8) MARK 


BAKELITE COMPANY 
A Division of 
Union Carbide and Carbon Corporation 


30 East 42nd Street, New York 17, N. Y. 


In Canada; Bakelite Comp 
Division of Union Carbide Canada 
Belleville, Ontario 


TRANSLUCENT CEILINGS made from 
formed Bakerrre Rigid Vinyl Sheet pan« 
suspended below fluorescent fixtures, diff 
glareless light throughout room. Light w 


mits easy removal for cleaning. Ma 
Daylight Ceiling Co., San Francisco 7, ‘ 
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DIFFERENT: Parking space w Dutch 
shoppers, too—but for bikes as 1S Cars, 








EUROPE’S FIRST modem shopping center—L-shaped Lijnbaan in downtown Rotter LEISURELY: It wouldn’t be Europe with- 
dem, Holland--goes back to old market square idea, remodeled on latest American pattern. out a sidewalk eating place for relaxation. 


The Shopping Center: 


| 


One of Europe’s oldest indis 
ing ideas—the marketpla trav- 
eled back across the ocean land, 
all dressed up in its mode: TT 
style as a shopping center. 

Lijnbaan (pronounced 
completed last fall in the 
devastated Rotterdam, is t 
erm shopping center to 
Europe. It was regarded 
gamble by many merchant 
to the traditional Europ: 
man’s dislike and distrust 


New and old meet as modern i = smacking of a cooperativ: 


shopkeeper buys raw herring £ a comparatively small 
lanch from roving fishmonger. ns 106 BUSINESS WEEK 
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NEW DEVICES: Shops can be only two stories high, so some 
are divided into as many as five levels to make best use of space. 


Back Where It Started 


retailers were willing to take a chance, 
and put in most of the $7-million it 
cost to build, 
¢ Climbing Aboard—Now 66 separate 
retailers, representing some three dozen 
different categories of consumer goods 
and services, have set up shop along 
Lijnbaan’s L-shaped plaza, and many 
more are clamoring to get in. The chair 
man of Lijnbaan’s loosely knit mer- 
chants’ association cstimates that the 
center will reach well over $10-million 
in gross sales this first year. 

This fall, one of Europe's leading de 
partment store chains, the Bechive, 
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plans to start work on a new branch 


just outside the Lijnbaan plaza. New- 
est member of the Lijnbaan Assn. will 
be a movie house, which started break- 
ing ground this month. 
¢ Comparisons—In the interchange of 
marketplace or shopping center mer- 
chandising back and forth between Eu- 
rope and the U.S., Lijnbaan has picked 
up a lot of American retailing ideas, 
adapted others to its own particular 
needs 

It has added some new thoughts of 
its own that may well influence U.S. 
centers. 


VARIETY: Lijnbaan shops featur: dtr 
goods, sell everything from organs . 


- ++ to toys and dolls for the kids, who 
find the bright new displays irresistibl 


The big convenience of Lijn! 
that it is located right downt 
like American suburban 
course, with cars less plentiful 
rope, a shopping center in th 
wouldn't be so practical. How 
itect Victor Gruen, who plann 
land in Detroit and some of th 
suburban centers in the U.S 
this point: Crowded Ameri 
town districts might take a | 
Lijnbaan’s setup, where al! 
traffic is barred from its plaza 
one thoroughfare crossing th 
of the L—thus giving it 


cent 













HAS YOUR LIGHTING 
KEPT PACE WITH PROGRESS? 


You're always ahead with Sylvania 
Fluorescent Lamps because of 
Maintained Brightness 





















Sylvania’s processing technique 
now enables the interior coating on 
a Sylvania Fluorescent Lamp to 
maintain a higher degree of bright- 
ness for a longer period of time than 
ever before. This longer-lasting 
brightness represents a bonus of 
light worth more than the cost of 
the lamp itself. 

And remember, Sylvania Fluo- 
rescent Lamps offer you an assur- 
ance of complete satisfaction or 
your money back.* 












* Try 24 Sylvania Fluorescent Lamps 
of any popular type. If, in your opinion 
they don’t give more light and maintain 
color and brightness for a longer time 
} «than any other brand, send them back 
with your signed Certificate of Assurance | 
| and your money wil! be refunded. 





















customers a fecling of sp 
safety. 

Outside the plaza, Lip 
American-style parking 
four times as much spac 
itself. This includes secti 
buses and motor-scooters, 
bicycles—an example of 
European needs. 
¢ Start—Many of the 
differences between Lijnt 
U.S. shopping centers 
in the story of how the R 
ter developed and grew 

Lijnbaan, which mea 
was the dream of the late |! 
man, director of the Hi 
Steamship Line, and an a 
J. H. tlensen. Noting 
Rotterdam merchants w 
finding suitable location 
torn city, Bouman and H 
to sell them on the idea 
modern center as part 
downtown area. Unlike 
chants who rebuilt thei 
they were before (BV 
p46), the 66 merchants f 
the new idea. Lijnbaan F\ 
formed to handle the fina 
ing buying the land from | 

¢ Organization—After th 
underway, the retailers 
own Lijnbaan Assn.—whi 
the center, pays for ma 
imsurance, sponsors Co 
licity and promotion. 

About half the merchant 
leased their shops from th 
but unlike most America 
chants, the rest bought t! 
right. 

The association has le 
who can set up shop in t 
most of its American cou 
example, it has seven sho 
because Hollanders do 
ing). But building restr 
posed to keep the store 
uniform; they must be 
two stories high, and nx 

¢ Hopes—Lijnbaaners f 
lines of goods and use A: 
methods. Member merc! 
are striving for a more r 
atmosphere than usual! 
European stores. The 
complete line of quality 
furnishings, sporting go« 
struments, photograph 
supplies. ‘There are also 
rants, pharmacies, clea 
ments. 

At present most of th 
are specialty shops. Th 
Bechive department st 
the estimated 30,000 cust 
its lower-priced goods » 
area. 

Lijnbaaners feel thei: 
a boost to European ret 
and throughout the cont 
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Ebp ELECTRIC 


APPLIANCES 


".«(40u Can Say that again 
180 times ie minute! 


People who have something important and 
interesting on their minds... and want othe: 
people to know about it... rely on modern 
duplicating equipment. 


Clean, accurate copies—180 per minute—flow 
automatically from these machines, powered 
with quiet, dependable Emerson-Electric 
Motors. 


Emerson-Electric specializes in building 
motors for equipment with a reputation for 
dependability. It has done so for 64 years, 
and offers standard motors in ratings from 
1/20 to 5 h.p., and hermetic motors 1/8 to 
20 h.p. 


Look to Emerson-Electric if you are looking 
for the right motor to power your product 
efficiently, dependably. Your inquiry is invited. 


THE EMERSON ELECTRIC MFG. CO. 
St. Lovis 21, Mo, 


Write for these 
Emerson-Electric 
Motor Data Bulletins 


Manufacturers requiring motors . 
1/20 to 5 h.p. can profitably use these reference 
guides. Specifications, construction and 
performance data are included for these movors: 
C) M434- O Gop itor-Stert = () M434-E Oll-Burner 
C) M434-B S — C) M434-F jet Pump 
C) M434-C Int C) M434-G Blower 
() M434-D Fan- Sy 
















FTC Tries Double Standard 


‘Rule of reason’ makes exclusive dealing out for big 


Harley-Davidson—but O.K. for smaller Maico . . . Fish industry 
loses tariff plea, but wins fast-growing frozen product. 


The new Republican Federz] Trade 
Commission keeps refining the new 
turn it's giving to the antitrust laws. 
Latest section to get a treatment is 
the Clayton Act's ban on exclusive 
dealing contracts that lessen competi- 
tion or tend to create a monopoly. 

A couple months ago, the commis- 
sion threw out a finding against Maico 
Co. Inc., the “fourth, fifth, or sixth” 
largest maker of hearing aids (BW 
Dec,26'53,p100). A hearing examiner 
had said the company was violatin 
the law because it had a substantial 
share of the market, had exclusive con- 
tracts, and had been increasing its 
volume of business. Under previous 
FTC rulings, the examiner said, this 
was enough to rule against Maico. 

The new conmmnission said no. From 
now on, FTC said that exclusive dealing 
violations would require more than just 
a showing that a manufacturer held a 
“substantial” share of the market. FTC 
ruled Maico should have the chance to 
show that its agreements stimulated 
rather than lessened competition, and 
that FTC lawvers should show actual 
injury to competition—such as fore- 
closure of markets—as a result of such 
agreements. 
¢ Matter of Size—Last week, FTC 
served notice that while exclusive deal- 
ing contracts may be legal when signed 
by smaller companies--perhaps like 
Maico—such agreements can be illegal 
when signed by the largest manufactur- 
ers in an industry. 

In a $-0 decision, FTC ruled illegal 
the exclusive dealing contracts signed 
by the Harley-Davidson Motor Co. 
with some 800 independently owned 
franchised dealers. 

Harley-Davidson, with 1949 sales of 
over $13-million, is the largest U. S. 
manufacturer of motorcycles. The con- 
tracts held illegul forbid Harley-David- 
son dealers to sell motorcycles, parts, 
accessories or oil! made by competitors. 

FTC Commissioner Lowell Mason, 
who also wrote the Maico decision, 
carefully noted that the law does not 
rohibit all exclusive dealing contracts. 
t does not prohibit such agreements 
by a small business trying to break 
into a market, he added 

But the agreements in the Harley- 
Davidson case were held by the largest 
domestic manufacturer, and effectively 
tied up a large dealer organization 
Access to these dealers, FTC held, is 
almost essential in order to seli motor- 
cycle parts, accessories, and supplies. 


9 


¢ Other Angles—Mason did not rest 
the decision on size alone. In addition, 
there were specific —we that: 

¢ Competitors have lost business 
and been nee saath from selling to 
Harley-Davidson dealers; 

e Sales of a competitive light- 
weight motorcycle, Servicycle (made by 
Simplex Mfg. Co.), fell off 75% when 
Harley-Davidson forbade its dealers to 
continue selling Servicycles; 

¢ Competing manufacturers of ac- 
cessories have lost business and, at best, 
continue in business only on sufferance 
of Harley-Davidson. 


Fish Stick Tariffs 


When President Eisenhower last 
week turned down the Tariff Commis- 
sion’s request for higher tariffs and 
= restrictions on imported ground- 

sh fillets, he focused a spotlight on an 
important new development in the fish- 
ing industry. That development is the 
frozen fish stick. 

Frozen seafood has for several years 
played an increasingly important part in 
keeping fishermen afloat. Today, ac- 
pa to U.S. Fish & Wildlife Serv- 
ice, frozen seafood accounts for about 
60% of the total fresh and frozen fish 
market. About ten years ago, it ac- 
counted for maybe 15% to 20%. The 
frozen product has especially helped in 
opening inland markets where previ- 
ously fresh fish had been a rarity 

About a year and a half ago, the fish 
stick came along. This is a precooked, 
breaded oblong, made of groundfish 
fillets (usually cod), which needs only 
heating up to be ready for the table. 
Companies such as Birds Eye Div. of 
General Foods Corp., among others, 
helped put this product over with a 
bang. 

In 1953, the first year in which the 
fish stick made an appreciable dent on 
the market, U.S. output of frozen fish 
sticks came to 7.5-million Ib. In the 
first quarter of 1954, it was 9-million 
Ib. The number of processors jumped 
from around 13 to nearer 70, and Fish 
& Wildlife Service now estimates that 
total output for 1954 may reach 50- 
million Ib. Demand is growing so fast 
that many plants can’t keep up with it. 
+ Im From the viewpoint of the 
New England fisheries, though, this 
caused less rejoicing than you might 
expect. The catch is that most of the 
fish sticks are made from imported 


groundfish fillets, frozen int 
The Tariff Commission rep: 
in 1939 imports of groundfi 
came to only 9.4-million Ib. | 
they were up to 47.3-million 
year, they were up to 89 
Whereas domestic processors 
plied 95% of the home 
groundfish fillets in 1939, b 
they supplied only about 50 
wanted higher tariffs and quot 
imports. 

With a boom in 4sh sti 
way, President Eisenhower f 
tariffs weren’t the answer 
ably,” he said, “{fish] consumpt 
increase by almost 50% wit! 
years as a result of the new 
Furthermore, he noted that 
ports came from such friend 
as Canada, Iceland, and No: 
placate the home fisheries, the | 
O.K.'d a bill that will put som 
lion a year into marketing, | 
and other types of research for | 
three years i the fishing ind 





MARKETING BRIEFS 





Network control over T\ 
ming hits sponsors again. ‘ 
Broadcasting System is droppi: 
tric Auto-Lite’s show Suspens: 


Reasons for the move: low rat 


the show and the network’ 
exercise its own judgment 
shows to run. The same think 
behind NBC’s dropping of ‘|! 
of Firestone (BW—May22’54 


* 
Department stores are fight: 
discount houses. In Detroit 
son’s new ad campaign annot 
eryday” prices on branded ha 
25% to 50% off. Some of 
are fair-traded merchandise 
says this is “not a price war,” | 
an indication that “we will n 
dersold.” 

a 
A smoking habit survey ru 
York’s radio station WOR 


the swing to king size and filter-tip 


arettes. The study shows 
one in 10 male New York sn 
use filter tips, compared wit 
25 a year ago. More than a 
men smokers now use plain | 
and nearly 40% of the won 
e 

The ball-point pen market 
grading, Parker Pen Co. } 
after successful market t 
“Jotter” at $2.95 (BW—Jan 
For the heavy fall selling sea 
is introducing 51 Jotters at $8 
cap) and $5.00 (steel cap 
tom Jotter at $3.95. New fi 
ger cartridge, supposedly lasts 
as long as that in averag 
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New trend in retailing: 
Hand-high displays of CORRUGATED board 


tomatoes and heavy machines 
packed in corrugated. How 


benefit? H 


Retailers have been on the receiving 
end of so-called ‘‘disposable” display 
material for years. But up until recently, 
far too much of it has been disposed 
of far too quickly—junked, that ts 
Now comes a new kind of low-cost 
display made of corrugated board thae 
retailers are using and are glad to get 

Skillfully tying the advertising 
message to the product itself, these 
displays reach right out and grab the 
shopper's attention. 
product right where her hand is 


making it easier than ever to ‘take 


one.”’ This powerful merchandising 


They put the 


cechnique has led to an upsurge in what 
the economists call “impulse buying.” 

Because they're corrugated, these 
displays are strong enough to stand 
erect and support quite a weight load. 
Retailers like them because they look 
neat and they save the cost of building 
extra shelves or bins. 

The strength and economy of cor- 
rugated board is stimulating a parade 


of new uses. Such varied items as 


ways can you 
with your regulas box supplies 
One reason for the q 
economy of today’s cor 
is che constant progress in ¢! 
that make it 
ing this progress ever since 
began in 1902. Samuel 


Co., Camden 4, N.J 


Langston h 


| LANGSTON (7 Container Machinery 








BUCKET COURTESY THE HOME INGURA 


Not A Drop In The Bucket Today 


Colorful buckets like this were the sole fire fighting equipment for the protec- 
tion of homes and business firms just a few decades ago. But today’s execu 
tives have at their command the engineering skill and vast experience of an 
entire industry that is dedicated to the prevention and reduction of fire losses 

To reach management men charged with safeguarding company person- 


nel, equipment, production schedules and prefits, many leading sellers of 


fire protection equipment and systems advertise in Business Week. They 


choose Business Week because it is the one magazine that goes straight to 
the heart of their sales problem—to the executives with the authority to 
initiate important buying action. The result: advertisers of fire protection 
equipment and systems consistently place more pages in 
Business Week than in any other general-business or news 


magazine 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS WEEK 


A McGRAW-HILL PUBLICATION 
330 WEST 42D STREET, NEW YORK 36, N. Y. 


These Advertisers of 


Fire Prevention Equipment & Systems 


Reach Their Major Markets 
Through Business Week. 


W. D. Allen Manufacturing 
Automatic Sprinkler Corp 
Blaw-Knox Co 

(Automatic Sprinkler Div 
C-O-Two Fire Equipment C 
Combustion Control Corp 
The Gamewell Co 
Globe Automatic Sprinkle 
Grinnell Co., Inc 
Walter Kidde & Co., Inc 
Pyrene Manufacturing C 
Red Comet, Inc 
Rockwood Sprinkler Co 
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The West has gone into the final showdown at Geneva with more unity 
than the Communists expected. 

American and British positions on Indo-China are much closer than 
they were during the first phase of the Geneva Conference. 

What’s more, Premier Mendes-France is taking a firmer stand than he 
once did against the Communists. 

So there’s little chance that Geneva will produce the kind of separat 
Communist-French deal that Molotov and Chou En-lai were shooting fo: 


Thus, if 0 sotiieanane epuem, a8 8 promi ays went be 4 complete 
disaster for the West. 


In Paris, by midweek, Dulles, Eden and Mendes-France had agreed to 


* Insist on bard guarantees for the security of Laos and Cambodia. 

* Refuse any partition of Vietnam that doesn’t sid the southern part a 
chance to resist Communist control. 

* Make sure that the cease-fire procedure doesn’t give the Communists a 
chance to upset arrangements made at Geneva. 


This closing of ranks within the West came only after the U.S. and 
Britain had moved from positions each had previously held. 
You could see the makings of the rapprochement in the report Churchil! 


gave Parliament last week on his White House talks with Eisenhower. 

On the one hand, the U.S. has accepted the long-held British view that 
partition of Vietnam cannot be prevented. 

On the other, Britain has become more nervous than it was about Com- 
munist expansion in Southeast Asia. Apparently London now sees that 
neutralization of Laos and Cambodia, as proposed by Chou En-lai, would 
simply open the way to further Communist penetration. 


Mendes-France also has shifted his position in the past few days. 
When he talked with Chou En-lai two weeks ago, the French premic: 
was all set to make a deal that contained no firm guarantees for the protec 
tion of non-Communist areas of Indo-China’ 
Now he is ready to go along with the U.8.-British stand and take o 
tougher line with the Communists. 
Since his talks with Chou, Mendes-France has come to realize that: 
* Paris can’t assure the safety of French forces in Indo-China without 
belp from the U.S. and Britain. 
eA capitulation in Indo-China would increase the Communist-backe: 
nationalist threat in North Africa to a dangerous degree. 


If Western unity holds, the Communists can’t possibly get all they 
expecisd from Geneva. 


Of course, Red China already has reached its original goal—contro! 


' over northern Indo-China. And that’s quite a victory. 


But Moscow hasn’t been able to reach its Geneva goals. Molotov aimed 
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to use the conference to (1) draw France definitely away from the Euro 
pean Defense Community; and (2) produce a defeatist government in Franc: 

So at midweek you couldn’t be sure whether the Communists wou! 
agree to settle. | 

However, the odds were better than even that they would. Otherwis: 
the war might go on indefinitely in Indo-China, probably on a much larg« 
scale. 

In that case, Red China would be inevitably faced with the prospect o: 
a direct clash with the U.S. 


af Things gre reaching a dangerous pass for France in Morocco an: 


Tunisia. 
Nationalist terrorism is mounting. And there’s growing Communi: 
penetration of the nationalist movement in both areas. 
Stelen surplus, U.S. and British weapons are being smuggled in‘ 
Tunisia and Morocco from Libya. 


The Mendes-France government will try to reduce the pressure b 
giving conceasions to the nationalisis—freeing their imprisoned leader 
giving more local autonomy, promising eventual independence. 

But it may be too late for tactics like these. 

The nationalists may take concesssions as a sign of weakness and i: 
crease their pressure. 

At the same time, French colonists in North Afriea will fight conce: 
sions to the bitter end. 

aw @ 

Washington is beefing up Thailand's armed forges as the last line « 
defense in Southeast Asia. 

A new military aid agreement signed this week will give the Thais 


$3-miilion military highway, a jet fighter squadron, more convention 
arms, and roughly double the present number of U.S, military technician 


U.S, officials insist that Thailand is in good shape now. Poverty is 
extreme and Communist influence is small. 

But the atmosphere could easily change if the Communists win too » 
% victory in Indo-China. Then the Thais might decide that Communis 
was sure to sweep all Asia. 


Don’t louk for any fast growth in Britain’s trade with Red China. 

A Communist trade delegation has been in London for two weeks tr 
ing to dram up business, but without much success. 

On the one hand, the Chinese have little to offer that the British wa: 
Tungsten, for example, is not on their trading list. The Russians have th 
ail tied up. So there’s no way Peking can pay for increased imports fro 
Britain except by using the sterling it earns from exporting food to Ho: 
Kong. 

Then, there’s another obstacle. Much of the industrial equipment &: 
China wants from Britain is on the banned list. Without a drastic chan 
in Western embargo policy, there’s no way Peking can get what it rea 
wants from Britain. 
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Practically every 

basic raw chemical 
awaits industry... / 
in “TREASURE CHEST” land 


4 


here are enormous stores of raw chemicals in “Treasure 

Chest” land ... practically every chemical man needs to 
make the things he uses. Already names like Monsanto 
Westvaco, Anaconda, Stauffer and Kennecott are delving into 
these riches. But so far only the surface has been scratched 
Here in “Treasure Chest” land—the vast Utah, Idaho 
Wyoming and Colorado area served by Utah Power é 
Light Co.—-you’ll find: 


Every major basic raw chemical. Largest steel mill west of the 
60% of USA phosphate reserves. Mississippi river. 

214 different minerals. Intelligent and stable labor force, 
One-third of the nation's copper. Sound diversified economy 
Largest proved uranium reserves Healthful climate and low 

in the nation. humidity. 

Greatest concentration of Gateway to the rich, far west 
non-ferrous metal mills, smelters, market where America is 
refineries in USA. rowing the fastest. 

Low-cost power, water, fuel. © Plus... plenty of “elbow room 


@ Write, wire or telephone for AREA RESOURCES BROCHURE 
A Treasure Chest in the Growing West.” Inquiries held in strict 
confidence, Address W. A. Huckins, Manager Business Develop 
ment Department, Dept. 2, Utah Power & Light Co., Sait Lake 
City 10, Utah. 


UTAH POWER & LIGHT CO. 


A Growing Company in a Growing West 





GUATEMALA 


EL 


HONDURAS 


SALVADOR 


‘COSTA RICA 


More T 


Last week, rebel chieftain Carlos Cas- 
tille Armas was trying out his sea legs 
at the helm of Guatemala’s new anti- 
Communist government. as provisional 
president. In the U_S., executives and 
the 68,500 stockholders of the United 
Fruit Co. were recovering from the 
shock of a stiff antitrust citation, filed 
against the Boston company July 2. 
Others in the U.S., and other Latin 
Americans, were realizing for the first 
time the extent of U.S. responsibility 
for affars in the tiny nations of 
Central America (rap, above). 

The Guatemalan revolt and the anti- 
trust action highlight the political and 
economne aspects of that responsibility: 

¢The overturn in Guatemala 
would hardly have been so successful 
without strong support from the U.S. 
government. Even after the Commu 
nists had fled or sought asylum, it was 
the U.S., through its ambassador im 
Guatemala City, that hammered out 


SIN 


116 


an Bananas an 


the final settlement between rivals for 
power, in consultation with other Cen 
tral American leaders. From now on, 
the U.S. has served notice that it will 
work even more closely with Central 
Americans to eradicate the Communist 
virus in early stages of infection. 

¢ The United Fruit Co., largest 
economic enterprise im Central Amer- 
ica, is almost exclusively U.S.-owned 
and operated. A breakup of the firm, 
asked by Justice Dept. antitrusters 
(BW—Jul.10°54,p128), would have im- 
portant effects on the four Central 
American countries in which it operates, 
indeed throughout the entire area. 
There are political implications, too— 
for Unifruitco is a prime focus of anti- 
Yankee and Communist sentiment. 
* Business Stake—Future problems of 
Central America aren't solely a State 
Dept. and fruit company concern, how- 
ever. American business last vear sold 
close to $250-million worth of goods in 


the six countries. The la 
census revealed total 
private, direct 
America at some $750 
half of this is accounte 
fruitco holdings. 
There’s a broader asp 
stake in Central Ameri 


the world are six sover 


dependent on one coi 
trade; moreover, they 

and a showcase for econ: 
cal development--or lac} 


the U.S. back stoop. Aft 


the Free World will b« 
tral America for signs 

the Communist Wor!d 
opportunity to imped« 

¢ Contracts—Up te 15. 
provinces that made u; 
General of Guatemala 
independence, the nati 
Central America had 

in the Spanish conqu: 
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then, they have evolved as diverse, 
fiercely independent nations. 

Panama is tied tightly to the U.S. 
by the golden cord of the Canal; though 
it is still largely undeveloped, U.S. 
presence there has meant stability and 
better living standards than most neigh- 
bors enjoy. Honduras is poor, the only 
true “banana republic.” Four others 
depend on coffee as the main export 
crop; Panama depends on the Canal. 

E] Salvador, though tiny and over- 
crowded, can thank a foresighted oli- 
garchy for using coffee earnings to spark 
considerable economic progress. Costa 
Rica is a democracy; Nicaragua is mak- 
ing progress under the personal rule of 
a salty dictator. Guatemala is the most 
powerful—and the most troubled, the 
only American republic with a personal 
brush with Communism. 

The 10-million or so persons of Cen 

tral America don’t even have a com- 
mon tongue: In some countries, Indian 
dialects are spoken by more inhabitants 
than Spanish. Illiteracy ranges as high 
as 75%. 
« How to Build?—What the six na 
tions do have in common is varying 
degrees of poverty, overwhelming trade 
dependence on the U.S. That plus a 
growing demand for better living and 
political expression. 

U.S. government officials and busi 
nessmen ruefully agree that Central 
America is Uncle Sam’s underdeveloped 
baby. But their ideas for rearing it to 
economically healthy political maturity 
are vague~sometimes cynical, some 
times idealistic. You hear two main 
themes. 
¢ Skeptical—Many old Central Ameri 
can hands tend to nostalgia for the 
“good old days’ and glumness about 
the future. They blame U.S. empha 
sis On prosperity for all and on U.S. 
style democracy for the growth of ex 
treme nationalism and Communism in 
the area. 

They claim to be convinced that 
few of the six nations have the eco 
nomic or human potential to support 
modem, diversified economics and 
democratic political systems. Point 
Four, they say, gives wretched but re 
signed Indians wild hopes of an eco 
nomic new deal without the wher« 
withal to realize them. 

The U.S., these observers believe, 
should adopt very limited objectives in 
Central America. Their argument runs 
like this: We must be happy with mill 
tary dictators for fear of something 
worse. We must convince Central 
Americans of their economic limita 
tions. We must root out the Com- 
munist weed with quiet tenacity all 
the time, not in an occasional spring 
cleaning as in Guatemala. 


¢ Hopeful—Official American policy 
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New low-priced office typewriter 
wins enthusiastic approval of 
Bridgeport Realtor... . . . . 





OLIVER KNIGHT, President of Knigh« 
Realty Co., says: “The low-priced, com 

pact Remington Office-riter is tailor 

made for the busy real estate office. The 
11-inch carriage handles our forms with 
ease and the clear printwork gives us 
the legible carbon copies we need.” 


Here’s why you'll find the extra advantages of convenient, 

d . e size and low price. 
Office-riter in so many busi- yc 

. ‘ A demonstration will convince 

ness and professional offices: this unique new typewriter dese: 
1. The Remington Office-riter has an _ place in your office, Call your d« 
11-inch carriage with a 10-3/10 inch Remington Rand Branch Office 
writing line .. . the longest writing line Ask about convenient terms 
of any 11-inch carriage machine now 
manufactured. The Office-riter can han- e 
dle letters, forms, statistical reports, in- 
voices .. . everything from the smallest em | ngto Nn 


size card to a sheet 11-inches wide... 


with ease and convenience. 

2. Exclusive Miracle Tab makes it easy e 
; * 

to set up the Office-riter for all tabular ° 

work .. . billing, invoices, listings and 

statements. 


3. The Office-riter makes up to 10 good 
carbon copies, cuts clean stencils. A Product of Memtagion. Mand 


4. The Office-riter has a full standard MAKERS OF THE REMINGTON 


keyboard, clean, sharp printwork and QUIET-RITER, STANDARD, NOISELESS 
every feature needed to meet all the typ- : ; 
ing requirements of your office PLUSthe AND ELECTRIC TYPEWRITERS. 
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RAY-O-LITE Awninas 


v sif only 


Oat Sun ig if 


enrer your home 





of the sun, for with RAY-O-LITE trenalu- 
cent awnings, your rooms can be pastel- 
bright and cheerful ali year ‘round. 
RAY -O-LITE awnings will give your home 
a “house-time” of protection and a life- 
time of colorful beauty! 
Yor Business 
and Commercial 
establishments 
Ray-O-Late Awnings 
command attention! 


RAY-O-LITE 


RAY-O-LITE CORP. of AMERICA 
Department BWI 

696 Greenwood Ave. N.E. 
Atlanie 6, Oa. 
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you plek up @ roll 


el a es, 


You can be @ professional draftsman” in min- 
utes (so can anyone in your office.) 
Everything you need to make an accurate, 
professionally drawn graph is pre-printed on 
selt-sticking acetate tape! Lines, dotted lines, 
bars, people, coins, autos, — everything’ Merely 
Be your dote—roll on whatever you want. 
resto! A professional graph, <vithout profes- 
sional help, time or cosvs 
Write today for all the details on this revo- 
lutionary graph-making method! Chart-Pak 
materials also available for organization and 
a~ flow charts, and office layout 
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and many nonofficial Americans—reject 
this kind of cynicism. The U.S. aims 
at building democracy from the grass 
roots through technical help and de- 
velopment — loans Better farming, 
health, sanitation, and education, the 
policymakers believe, will gradually 
create a base for democracy. With con 
stant prodding, the dictators will be 
forced to grant more freedom 

* Beginnings—The State Dept. claims 
some success for this policy, at least on 
the economic side. Diversification of 
coffee and banana economies—some of 
it incidentally midwifed by United 
Fruit ventures into fibers, palm oil, 
cacao—is proceeding slowly. A sudden 
growth in small manufacture for home 
neéds has taken place. 

Moneywise, U.S. assistance in Cen 
tral America adds up to only a few 
millon dollars, plus occasional small 
loans from the Export-Import Bank. 
¢ Unifruit~Many persons look to pri 
vate Yankee investment to help bring a 
new order in Central America. They 
cite United Fruit policies of recent years 
as an example of what can be done. 
For all the Central American gripes 
against the company, they say, it has 
opened jungles that never would have 
been opened, tackled projects that gov- 
ernments could not afford. 
¢ Apologists—F'ew Washingtonians out- 
side the Justice Dept. expect the anti 
trust suit against Unifruitco to come 
to much-for the reason that they don’t 
sec how the banana business can be 
run any other way. It’s risky. Bananas 
are pathetically vulnerable to a host of 
ylagues, storms, other disasters. You 
have to be big, well-integrated and 
well-heeled to ride the bumps. The 
alternative to United Fruit, these groups 
say, might well be a string of small, 
nationalized or seminationalized banana 
companies in various countries cach one 
wide open to trouble 
e Critics~That’s not to say that there's 
no criticism of Unifruit policies. Many 
believe the company has been too nig- 
gardly in promoting social works, pro 
gressive personnel policies, and above 
all some measure of Central American 
participation in the company. By and 
large, they feel that the company hasn't 
consistently followed a policy of sup- 
porting inevitable reforms 

Its bigness in relation to the coun 
tries in which it operates (right now, 
Unifruit assets are about twice the value 
of all the gold and foreign exchange 
holdings of the six governments) hands 
it big responsibilities 

The Justice Dept 
a strong case against Unifruitco’s mo 
nopoly of banana growing and selling 
And the antitrusters tell you that the 
company Can survive as a smaller entity. 
But whether the U.S. will push the case 
to the point of divesting Unifruitco of 
several of its growing companies, or di 


maintams it has 


vorcing such functions a 
shipping, is an open qui 
¢ Changes—W hatever 
clear that Unifruitco » 
on more and more loca! 
oration in Central Ame 
spect, it has two strik 
with. Central Ameri 
ernment Icaders on do 
sheer bigness if nothing 
As 4 minimum, man 
cials think the fruit 
get out of some of the 
way, tramway, shippin 
tions, port facilities, et 
incidental to banana 
arc a svmbol of what 
Americans 
octopus grip on their afl 


re gard a 


pany may be willing t 
holdings. ‘There's ne 


welcome other U.S. in 
tral America 
¢ Opportunities-A =m 
vestor population in Ci 
would make life easier 
and the U.S 
tribute to economic a! 
bility. But there aren't 
vestment opportunitic 
There's room for 
tural production for 
small, but probably p 
and for expansion of sn 
tries. Large-scale, ther 
developed mineral res’ 
temala is of most 
firms), potentially 
stands, opportunities for 
¢ Shortages—But everyt! 
port to unstable politi 
ook. Despite U.S 
World Bank loans, t 


many arcas noncxist 


gove Thi! 


ubiquitous DC-3. Th 
Highway is incomplete 
ica. Until recently, th 
hardly any trans-isth 
roads are small, anitquat 
Except in EF] Salvad 
evervwhere—and unpt 
power shortages hobb 
21 Salvador is just f 
Lempa Hydro works t 
some power to neighb« 
¢ Atmosphere—F inal! 
face the problem th 
Americans, including 
the outside businessmar 
uct of the davs of dolla 
Yankee marines 
Iliteracy and povert 
tile soil for Commu 
ground as a result of 
revolt And exceptu 
Costa Rica, none of t! 
can nations scems hk 
with a viable demo 
future; businessmen 
dealing with militar 
tral America, and can 
are benign and progr 
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Ory products — keyed to basic human needs 


New swing to Color and Style! 


Whether you're club champion or a 125-stroke 
duffer, you probably play the 19th hole today 
in casual clothes more colorful than ever 
before. Shoes are no exception. Look around 
and you'll see blue suedes with white welting. 
You'll see high-wall weltings in contrasting 
colors. And you'll see another of the many 
ways that Dewey and Almy Chemical Company 
serves industry. 


Our vinyl shoe welting, Darex StyleWett, 
enables shoe designers to add just the right, 
sales building touches of color and style to 
their lines. What’s more, our research labora- 
tories have recently announced ONtTiTE, an 
exclusive pre-primed cementing surface that 
permits ordinary shoe adhesives to create a 


ten-times stronger bond between welting and 
outsole. 

The development by Dewey and Almy of 
Darex StyleWeit with OnTiITE was an out- 
growth of our combined experience with shoe 
components ,., and adhesives . . . and organi 
chemicals, plastics and processing machinery. 

Look below now at the varied and growing 
list of Dewey and Almy products . . . for it is 
more than possible that this background of 
experience in many fields can help solve a 
manufacturing or merchandising problem that 
is troubling you. 

CRYOVAC bogs for Food Perkoging’ +” Sede Lime * flowed-n 
Gasket Am peraters * Chemicol Products 


for the Soeaiee Induste * Meteorological Balloons * Textile 
Printing Products ¢ Orgonke Chemicals 


DEWEY and ALMY 
Chemical Company 


Cambridge 40, Massachusetts 


Offices or Subsidiaries in principal U. $. cities ond in Buenos Aires, Copenhagen, London, Melbourne, Milan, Montevideo, Montreal, Naples, Paris, So Poulc 











. as temporary quarters for newcomers only such facilities as the old 
But Scotland wants new industries so much 
So IBM's crowded assembly lines will 


TRADITIONAL base for River Clyde 
economy--but none too sturdy—has been 
shipbuilding. The area coald offer... renting them at low rates 


factory (two views above) 
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IBM’S new plant in Scotland 
(left, right) is both a base for 
IBM sterling area expansion, 
and another string for the 
Scots’ industrial bow. Scot- 
land is offering easy terms to 
supplement older, crowded in- 
dustry facilities (lower pic- 
tures) with such big, modern 
plants. 


IBM Dons Its Tartans 
For Big Foray Overseas 


Early next month, IBM United King- and electric typewriters and 
dom Ltd. moves into its new plant in electric accounting machine 
the glen of Inverkip, 20 miles down the a year, 

River Clyde from Glasgow. For Inter- But it is only since 195] 
national Business Machines Corp., in Britain has been know 
IBM-UK’s American parent, Inverkip before that it was the | 
represents a sturdy base in Scotland for ‘Time Recording Co. Ltd. An 
an ambitious foray in the markets of in the past few years that IB) 
Britain and the sterling area. Ltd., 40% owned by Brit 

For the men of the nearby towns has set its cap for a maj 
Greenock, Gourock, and Dunoon—the scheme. 
significance is local and personal: The The decision to manufact 
IBM plant is a harbinger of better tinges. ain came shortly after Woh 
The canny Scots who sold IBM on the In 1945, IBM World Tra 
idea of Inverkip, and then raised the parent of all IBM oversea 
plant themselves, believe now that the wound up a license agr 
job of insulating the Virth of Clyde Tabulating Machines Co, Lt 
shipbuilding are: against a one-industry had given the latter exch 
depression is almost complete. facturing rights for IBM 

And they am: congratulating them- systems. ‘That freed IBM 
selves on luring one more American to go ahead with plan 
company~a big fellow, to boot—to Scot- sterling area production « 
land, which is now home to a majority The search began immed 
of U.S. companies that have built Brit- don, where IBM had a smal! 
ish plants since the war. was ruled out by the Briti 

¢ Old But New—International Business ment as already too crowd 
“~~, i Machines isn’t a newcomer to Britain; areas offered to make it 
, it has had a sales office there since 1908. while to move in—Manch 
- + « move next month from old Greenock [BM has been assembling and repairing Wales, and Scotland 
factory to ultramodem plant across hill in time-recording gear (punch clocks, mas- _¢ Selling Scotland—Scott 
Inverkip Valley (top pictures). ter clock systems) in London since 1948, Estates, « privately run 
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Your Market 
in New 
Construction ? 


ig Construction products 
and services are sold 
easier, quicker and at 
jess expense by firms 
and salesmen who use 
Dodge Reports. 
Send for free booklet, 
“Dodge Reports, How to 
Use Them Effectively.” 
No obligation, of course. 


~Ad 
) ap 


.¢ 


DODGE REPORTS 
TAKE THE FIRST STEP IN EVERY SALE 
Dept. 8 549, 19 W. 40th St., New York 18 ] 


Timely, accurate construction news 
service East of the Rockies 
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BUILDER: J. H. Macdonald, of Scottish 
Industrial Estates, built new Inverkip plant 
that IBM will move into next month. 


British Board of Trade, said it would 
build a plant to IBM specifications and 
rent it at a quarter of normal rates— 
with a 20-year option to buy. South 
Wales and Manchester offered the 
same. It boiled down simply to a case 
of salesmanship. For Scotland, the 
job fell to the Scottish Council, pri- 
vately managed and financed, and pat- 
terned after any good Chamber of Com- 
merce in the U.S. 

In 1949, Lord Bilsland, who heads 
both Scottish Industrial Estates and the 
Council, came to New York to sell 
Thomas J. Watson personally. He 
made his point. Watson sent an IBM 
team to Britain with instructions to se- 
lect a site and start dickering for the 
factory. Heading the team was a Scot 
by birth, J. G. Johnston, IBM World 
Irade Corp. vice-president in charge 
of manufacturing. 

Johnston is glad the decision fell as 
it did, even though it does smack of 
Scots collusion. But he can cite dollars- 
and-cents reasons for picking Scotland. 
The labor force is skilled, plentiful, 
with somewhat lower wage costs than 
those prevailing in England. There's 
room to build and expand. Land is 
cheap. Hydro energy resources are de- 
veloping, promising cheap and abund 
ant power, There's all kinds of trans 
port—particularly waterways and ports, 
which will carry the 50% of IBM pro- 
duction destined for export 
¢ Deal—Here’s how IBM's deal with 
Scottish Industrial Estates works out: 

The company bought two adjoining 
farms—130 acres in all—just over the 
hill from the Clydeside city of Green- 
ock. Then SIE, which will own the fac- 
tory at the start, bought 12 acres of the 
land from IBM. (IBM kept the rest for 
the future.) SIE then supplied tem- 
porary quarters—44,000 sq. ft. of 


cramped plant space in ¢ 
time torpedo factory 
could set up an assemb! 
a nucleus work force 
120-121). 

SIE offered to build th 
IBM-UK wanted-—120,( 
start—in a standard unit 

uivalent of $560.00 
which feels it’s in Scotla: 
haul, wanted extras. Th 
cost another $140,000; a 
to put up the additior 
As it stands now, SIF wi 
of the plant to IBM-UK 
sq. ft. per year—compared 
ard commercial rate in | 
haps 77¢. That, needless 
of the most attractive pl 
in the world. 

Indeed, it’s so attracti 
the plants that have 
can’t face the thought 
SIE. IBM-UK, however 
will pick up its option 
piration, For one thin 
made tentative arrangen 
duplicate plant right al 
one at Inverkip—perh 
1956. 
¢ Room—The impendi 
verkip comes just in tir 
IBM's space in the « 
Greenock is about to bi 
lines, accounting machi 
chine shops, drafting, f 
into half the space neede 
outsider, it looks hope 
But to IBM men, it’s an 
bly svstem—and in tw 
weekend, the whole affa 
over to Inverkip 
¢ Plans—Once product 
IBM plans are specifi 
work force of 500 will 
yearend, over 800 by t 
year. Production can be 
in the space available. T 
ordered $200,000 wort! 
and means to spend a: 
over the next 12 mont! 

Aside from electric t 
UK will make six to 
automatic accounting 
kip. The immediate ta 
the number of smalle: 
nents made on the spot 
40% of all parts ar 
the simpler items su 
the complex parts mad 
British parts come 
four IBM plants on 
Germany, France, It 
lands. 

e Markets—IBM peo 
plans are ambitious—! 
them by citing a vear’ 

and an export 
monthly. Accounting 
parts are gomg to 25 
sterling area, Latin A 
and Japan; electric ty 
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Venturafin Vertical Unit Heater. Capacities: 58,400 to 560,000 
BTU at 2 pounds steam pressure and 60° F. entering air. 


Venturafin Horizontal Unit Heater. 18,000 to 357,500 
BTU at 2 pounds steam pressure, 60° F. entering ai 


Gunouncing 


the new American Biower 


Venturaftfin Unit Heaters 


At last—a horizontal heater that's truly quiet. . . a vertical 
heater with heat-flow control! Both in a wide range of sizes! 


They're here, now! New Venturafin Unit Casings on Venturafin Unit Heaters are 
Heaters — quiet operating, efficient, easy to ruggedly constructed of heavy-gauge furni 
install . . . yet priced with the lowest! ture steel, die formed for perfect fit and 
freedom from rattles; finished in gleaming, 


Horizontal models have separate coil sys- 
“asy-to-clean baked enamel. 


tems for either steam or hot water. Extra 
heating capacity of exclusive serpentine hot- 
water coils lets you install smaller units in 
many cases! Heat transfer is efficient, eco- 
nomical — thanks to seamless copper tubing 
with non-ferrous fins. And louver panels may 


djusted to deflect heat up or down! 

be adjusted d ; I AMERICAN BLOWER CORPORATION, DETROIT 32, MICHIGAN 

CANADIAN SIROCCO COMPANY, LTD., WINDSOR, ONTARIO 
Division of American Radiator & Standard Sanitary Corporation 


Visit your American Blower jobber, today! 
Inspect the new, lower priced Venturafin 
Unit Heaters; then try them on your next 
installation! 


Vertical models feature American Blower’s 
Equitemp Air Diffuser — lets you tailor heat 
flow to the job! Anemostat or vane-type 


diffusers also available. AMERICAN @ BLOWER 


Serving home and industry: MAERICAM-STANDARD - AMERICAN BLOWER + CHURCH SEATS & WALL TILE + DETROIT CONTROLS © KEWANEE BOILERS » ROSS EXCHANGERS » SUNBEAM AIR CONDITIONERS 











MMERM 
Be BOND ~~ 


is America’s most used bond paper 







Secretaries say it...i... . types better! 


They turn out neater, easier-to-read letters—with less effort. 
And the erasure-proof surface takes clean corrections easily. 










Businessmen say it ........ looks better! 








Executives like the distinctive look Hammermill Bond gives a 
letter... the way its brilliant new blue-white invites readership. 








Printers say it........... prints better! 


Printers know they can count on Hammermill Bond for sharp, 
clean results every time, because this famous paper has had 
superior printing qualities for 42 years. 















You con obtain business printing on Hammermill papers wherever you 
see the Guild shield on @ printer's wind MM i write on your 
business letterhead tor a free sample book showing Hammermill Bond 
in white end colors. Hummermill Paper Company, 1455 fast Lake Road, 
frie 6, Pennsytvania. 


MMERM) 
WA "BOND 


FOR OVER 40 YEARS... 
AMERICA'S MOST USED BOND PAPER 


















































more. In the home ma 
businessmen are just 

mechanize their account 
* Reactions—Some of ft! 
is transferring itself to the 
of the Greenock-Gouroc! 

Until SIE. moved in 
of diversification, the ar 
most entirely on shipbui! 
fered accordingly. In t 
employment by far ex 
ment; there was a ma 
the south. Now with th 
of several light engineer! 
with IBM, unemployment 
in history. 

As a matter of fact, s 
timer industrialists in th 
see SIE ventures “raisin 
labor supply.” SIL m 
are often all the incentiy 
for a worker to quit b 
with a venerable firm in 
able buildings. SIF is < 
figures that a balanced 
industrial community 
one better off. 
¢ Many More—Throug 
SIE and the Scottish 
spent nearly $100-millio 
rent fuctories—$6-millio 
rick-Greenock complex 
size from a 1,200-sq 
term for a single unit in 
plant) to a more than 
job for Massey-Harri 
(page 125). Among th 
cruits to Scotland are s« 
petitors and  colleag 
Corp., National Cash R 
ton Rand 

Though the program 
try to Scotland is paying 
dends—and contrnbutin 
Britain’s present prosy 
the Council aren’t read 
They have plenty of pl 
of money, plenty of 
manufacturer. And aft 
the economics of Scotla 
scenery, too. ‘The maj 
straight from peaceful 
the summer sun sets f 
midnight and you can 
golf at 8 p.m.; and S$ 
salmon and trout as 
in the British Isles 
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Ferguson Quits the Farm 


Inventor pulls out of Massey-Harris-Ferguson to work 
on nonfarm machines. One possibility: a new auto .. . SIMCA 
quickens growth by taking over French Ford. 


Harry Ferguson (right), the doughty 
North Irishman who throughout his 
life has been blazing the trail in trac 
tors and farm implements (BW —Jan. 
17°53,p76), is apparently getting set 
to try his hand in the auto field. 

Last week Ferguson sold out his 
financial interest—some 1,805,000 shares 
worth more than $14-million at current 
market prices~in Massey-Harris-lergu 
son, Ltd., Toronto, the farm machinery 
combine formed last vear by the merger 
of Massey-Harris and Harry G. Fergu- 
son, Ltd. Ferguson is also severing his 
management connections with M-H-F. 
He has served as chairman and manag- 
ing director handling the designing of 
the company’s farm implements. 
¢ Runabout—lerguson says he’s quit- 
ting tractors to devote his time to non 
agricultural inventions. It’s reported 
that a new car is high on his list. What 
he has in mind is a runabout especially 
adapted to the farm—a combination of 
car, Jeep, and utility wagon. Prototypes 
have already had a road tryout, but 
final designs haven't been settled on. 

Ferguson’s new car, which he thinks 
will revolutionize road transportation, 
reportedly includes a rear-placed ait 
cooled engine, four-wheel drive, a trans 
mission system climinating hand gear 
change, new suspension and breaking 
svstems. It will also have interchange 
able parts where possible. 
¢ Where?—One big question still un 
answered is where Ferguson will make 
his new car. Auto people don’t think 
he is likely to do his own manufactur 
ing. Britain’s Standard Motor Co., Ltd., 
is the most likely candidate, since Fer 
guson already has connections with it. 
(It has been making his tractors since 
1946.) And two years ago, Sir John 
Black, then deputy chairman and man 
aging director of Standard Motor, said 
Ferguson's car would be made entirely 
by his company. 

However, Ferguson might run into a 
hitch at Standard now. There have 
been many changes in the company’s 
hierarchy, among them Black’s depar 
ture in January, after he was involved 
in an auto accident. 

Then, too, Standard, like other 
British auto makers, is now operating 
at capacity and might not have facili 
ties to spare for a new operation. Some 
people think Ferguson might lick this 
problem by spreading the work—have 
several manufacturers make the car’s 
components. That’s the scheme he used 
when he introduced his one piece 
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HARRY FERGUSON 


tractor-agricultural implement hookup 
25 years ago. This was the invention 
that first brought him fame in the farm 
equipment field. 

For his part, Ferguson hopes to 
match—in transportation—his achieve- 
ments in agricultural implements, “I 
promise it will not be long,” he says, 
“until the farmers of the world have 
really low cost transport for themselves 
and their goods over good roads, bad 
roads, and where there are no roads, 
over their land.” 


e 
SIMCA Gobbles Ford 


The trend toward consolidation 

among car makers, now strong in the 
U.S., is spreading abroad. In France, 
SIMCA §S.A.F. took over Ford Motor 
Co.’s subsidiary in what was described 
as a merger, but in reality is an absorp- 
tion (BW—Jul.10°54,p126). As its part 
of the deal, Ford got a minority share 
in SIMCA. 
* Fastest Growing—SIMCA, nominally 
French but in fact an affiliate of Fiat 
of Italy, is France’s newest and fastest- 
growing car manufacturer. It was or- 
ganized in 1934 to produce Fiat's line 
in France at a time when growing 
French protectionism threatened to ex- 
clude Fiat from the market. 

The company first made its name 
with the tiny SIMCA, which originally 
sold for less than $300. Recently it 


NEW luiney 


sate-l-lube 


‘PROTECTS BEARINGS 
CUTS MAINTENANCE 


When the oi! level rur 
safe-Q-lube unloads the 
Lack of air signals the op: 
Safe-Q-lube also operate {} 
Patented Loadless Startin 
protects motor and drive 
ing overload. And safe-Q-lul 
with 62% fewer parts for 
maintenance . longer 
There are two new Ouiney 
for a complete line of 
sizes from | to 90 CFM 

Write Dept, 

W .56 for 

Jall details, 
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Business Can of “um! 


Make your business trip to the Orient 
a luxury liner vacation! Meals by 
world famous chefs! Deck sports, out- 
door swimming, movies, dancing! 
Complete shopping and service facili 
ties. Air-conditioned staterooms and 
salons. Conduct your business en 
route: typewriters, daily stock quo 
tations, radio communication — al! 
av 
S. S. PRESIDENT WILSON $.S. PRESIDENT CLEVELANG 
Sailings Every 3 Weeks from San Francisco or 

Los Angeles to Hawaii + Yokohama 

Hong Kong + Manila + Kob« 
Free folder — See your Travel Agent 


AMERICAN 
PRESIDENT LINES 


311 CALIFORNIA ST., SAN FRANCISCO 4 












LOCATE YOUR PLANT 
neon Americar Moat Modo Poit 


LONG BEACH Colitornia 
























SHIPPING FACILITIES 


“The Port of Leng Beach” is the 
apt title of this 48-page description, 
in picture and word, of America’s 
Most Modern Port. Here you will 
find the world’s largest and longest 
pier, the world’s largest clear-span 
cargo transit shed, America’s first 
shore-based harbor radar, 34 deep- 
water berths, 7 modern transit 
sheds, new bonded warehouse, 17 
miles of municipal railroad tracks, 
bulk loader, and dozens of other 
aids to speed your shipments 


























12 OTHER REASONS FOR 
LOCATING IN LONG BEACH 







“industrial Long Beach”, in 44 pro- 
fusely illustrated pages, tells the 
12 reasons for locating your plant 
in the Long Beach area. Included 
are rich market area, large labor 
pool, low taxes, profit-making cli- 
mate, better living, cheap and ample 
gas, abundant water supply, low 
electric rates, the Port of Long 
Beach, other transportation savings, 
available raw materiais, and eco- 
nomic stability. 

















Write for these free brochures. 
This invitation is extended by the 
City of Long Beach and its Board 
of Harber Commissioners. 


CHAMBER OF COMMERCE » DEPARTMENT OF INDUSTRY 











200 East Gcean Boulevard, Long Beach 2, California 
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Reynor oof (.032” Corrugated) 


preferred for low cost and lowest maintenance 


Figured as of some months past, American indus- 
try has successfully used more than 45 million 
square feet of Reynoroof...for both roofing and 
siding. In many cases, lower applied cost has been 
the primary reason. But always Reynoroof adds 
important maintenance savings to initial economy 
...fustproof, corrosion-resistant, with no need for 
painting. And high radiant heat reflection (up to 
95%) is an important advantage ...cutting the 
cost of year-round temperature control. Write 
far literature. 


DESCRIPTION: 


Reynoroof Industrial Corrugated, 48” width, 
embossed finish. 

Reynoroof Industrial Corrugated, 35” width, 
mill finish. 

032” thickness (22 U.S. Std. Ga.). 

Lengths 5’ to 12’ in 6” increments. 

Weight approx. 56 Ibs. per 100 sq. ft. 


Also Reynoside, ribbed embossed siding, ribs 4” or 
8” o.c., 1” deep. Lengths up to 14’ 514”. 


A complete installation serv- 
ice is available. For name of 
nearest jobber-erector, call 
the Reynolds office listed 
under “Building Materials” in 
classified phone books of 
principal cities. Or write to 
Reynolds Metals Company, 
Building Products Division, 
2021 South Ninth Street, 
Lovisville 1, Kentucky. 


SEE “MISTER PEEPERS,” starring Wally Cox, Sundays, NBC-TV Network. 


REYNOLDS es) ALUMINUM 


BUILDING 


PRODUCTS 





THE BULL MARKET: | 
How High. Is Up This Time? | 
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but Nobody Is Scared 


+ 


ago, everyone knows that it has me 
w vith no sustained setback at all 

¢ New Features—Another factor of con 
fidence is the widespread belief that 
things are very different now from bad 
old 1929. This difference may even! 
ually prove less strong than is claimed 
now, but it has already had marked cf 
fects. 

One big difference is that so far th 
1949-1954 bull market has on th 
whole--and particularly of late—been an 
investment affair, in sharp contrast to 
the bubbly market that blew up 
years ago. The new market has becn 
sparked by professional investors buying 
for keeps; the old one was stricth 
quick-buck gamble 
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Another difference lies in available 
vields. In this market, stocks still offer 
i higher return than any other invest- 
ment. In 1929, stocks finally had an 
erage yield lower than that of good 
grade bonds. 
¢ Two-Way Street—In one feature, 
though, it’s probably the same old mar 
ket: It isn’t likely to be any more of a 
one-way street than it has proved in the 
Smart investors ar¢ keeping that 
learly in mind despite all the current 
exuberance of priccs. Even some of 
the Wall Streeters most bullish for the 
long term are getting around to think- 
ing that, for right now, the market has 
reached the pomt where a really sizable 
reaction might set in without warning. 


past 





RUST... CORROSION... 
CONDENSATION DRIP 
. with Triple Duty 


wo} )aip 


The Improved Plastic¢ 
Coating That Eliminates 


Maintenance Cost! 


Now you can remove the 

convenience of condensation 

corrosion caused by drippi: 

sweating tanks, pipes, walls, 

air ducts and other metal inst 
. with improved NoDrip 


NoDrip plastic coating ac‘ 
ately to insulate and protect to} ; 
condensation drip. One appli } 
prolong the normal life of meta 
ment by many years, and is e 
fective when used on concer: 
plaster, tile, wood, compositio: 
als, galvanized or painted su: 
NoDrip can be applied 
trowel or spray and requires n 
handling experience. It is sel/ 
and no meta! fa 
needed! 


bands or 


Stop your condensation prob| 
Write for full details and your { 
of the NoDrip plant dat 


COMPANY 


Technical Coatings for Home and 
SINCE Te9S 


Detroit, Mich. KANMAKEE, MLL. Lyndherst, N. 4 


SEND COUPON TODAY! 
| 4. W. MORTELL CO. 
j 580 Burch S$t., Kankakee, ili 


| Plecse send me my FREE copy of the } 
Data Handbook. 


+ PURE CARBONIC OM 

» RADIO CORPORATION OF Ny 
* RALSTON PURINA COMPAN} 
hana Fe RAILROAD « . 


Judge Layne 
by the industries 
if serves 


Our sincere apologies to the many other 
leading industries space prevents including 


For information on any question 
that relates to ground water devel- 


opment, write . 


LAYNE & BOWLER, INC 
Memphis 8, Tennessee 





“Dry Land” Bridge 
DECATUR, NEB. — “Ail that 


bridge and not a river in sight,” natives 
of Decatur tell visitors who peer in 
wonderment at a span over dry land. 

It all began when the Missouri River 
left its bed and started off across coun- 
try to a new spot a half mile to the 
east. Members of the Burt County 
Bridge commission, who were in the 
throes of planning a span to connect 
Decatur and Onawa, lowa, saw a chance 
to save $400,000 in construction costs 
by building over the dry bed. They 
assumed that Congress and the Army 
Engineers would put the river back 
under the bridge. Voters approved a 
$2-million bond issue and construction 
began. The span was completed in 
1951—all that was needed was a river. 
But Congress and the Army ignored 
the project, 

Last week there was shouting and 
dancing in Decatur streets. Maj. Gen. 
Samuel D. Sturgis, Jr., chief of Army 
Engineers, announced during a visit to 
Omaha that $2-million of a $3-million 
package voted by Congress for river 
work between Omaha and Sioux City, 
lowa, was earmarked for the Decatur 
area. Work was to start in the fall 

But this week delight in Decatur 
died, when Congress reneged. A sub 
committee spokesman said there were 
“inconsistencies” between Sturgis’ state- 
ment and instructions contained in a 
House-Senate conference report. He 
said he was opposed “to carmarking 
funds for specific portions of the river.” 
Hearings will delay a definite decision. 
Meanwhile bridge bond holders will re- 
main stuck—they'll get no interest un- 
til traffic flows. 


New Industrial Lands 
OKLAHOMA CITY — In order 


to grow economically a state must be 
able to attract new industry and the 
jobs that follow it. Special real estate 





or development compani 
formed and industrial site 
out. Buildings, railroad 
roads are constructed t 
panics to move into th 

All of this has been 
Oklahoma because of an 
in the state’s constitutic 
assed in the days whe 
aeons were the only prod 
1907 the legislature, fear 
bility of “city slickers” 
range lands with land ¢ r con 
panies, passed a provis t pre 
Pibited the formation of ration 
to buy, trade, or deal in r tate “out 
side of incorporated orated 
cities and towns.” 

Last week the shackles 
off when the voters pas 
ment to the constituti 
“city limits” clause 

This might very well 
for an Oklahoma indust: 
according to members of 
Development Council 
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gal bout between the cit 
the Ohio Turnpike Con 
running a toll road th 
(BW —May29’54,p106 
with a victory for the 
a split decision 

The bitter legal figh 
at 9:40 p.m., Juk 
city council voted—by 5 t 
the costly court batth 

The fight opened wh 
went to court to block 
through a 


thrown 


mend 


the 


door 
; ory 
pooT, 


ihoma 


posed route 
tion 
The Case was expt 

ried all the wav to the 
court, which would pr 
layed the pike’s opening 
Oct. 1, 1955. Now ti 
feels it has a good chan 
completion date. 
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Down in the Jessop Mill, men wor! 
improve quality of melting, forgin, 

ing procedure, so that the 7'ruform a: 
work die steels you buy from them will 
you ever used. The Jessop team of 
operating men and salesmen are cru 
quality, carefully controlled. They know 
long run steels that give dies the longest 
win over competition. Perfection is thei 
they’re well on their way. Order Jessop 


-TG-SHAPE 1001 STEELS © 
a caaaias « sien AND xi 
© OE STEELS—HOT AKG (OLD wi 











FROM COW-PATHS TO CLOVERLEAFS... 


The narrow, twisting, rut-ridden roads of yesteryear are being replaced by new 
multi-lane, high-speed highways. Crossroads have been bridged and cloverleafed . . . 


hills have been leveled . . . curves lengthened. 


These changes have happened in the half century since the advent of the automobile. For 
more and better cars and trucks demand faster, safer roads and turnpikes, 


SPACE FOR SPEED. 


The traffic that flows over America’s three-million mile network of roads represents the 
very life stream of our progress. Nowhere else in the world do people travel so far and so 
freely . . . nor do so many trucks deliver such a wide and plentiful supply of 
merchandise so fast and to so many places. 


AMERICA WORKS LIKE THAT... 


Here in America we have men who dare to dream and build for future needs. . . 

machines to move mountains . . . materials to make roads . . . and an all-seeing, all-hearing, 
and reporting Inter-Communications System that acquaints every branch of science and 
engineering . . . every technical skill . . . with the needs and the accomplishments of every 


other field of endeavor. 


THE AMERICAN INTER-COM SYSTEM... 


Complete communication is the function, the unique contribution of the business press . . . 
a great group of specially edited magazines devoted to the specialized work areas of 
men who want to manage better, design better, manufacture better, research better, 


sell better, buy better. 


COMMUNICATION IS OUR BUSINESS... 


The McGraw-Hill publications are a part of this American Inter-Communications System. 
As publishers, we know that businessmen subscribe to—pay for — McGraw-Hill 

magazines edited for their specific business interests by editors who are specialists 

in analyzing, interpreting and reporting worthwhile ideas. 


As publishers, we also know that advertisers consistently use the pages of our magazines to 
feature the products and services they offer in the interest of increased efficiency and 
lower production costs . . . for the editorial pages tell “hhow’”’ and the advertising pages 


tell “‘with what.” 


Pi ons 


McGRAW-HILL PUBLISHING COMPANY, INC. die, 


y.. M-GRAW-HILL ffm 
ARD 330 WEST 42nd STREET, NEW YORK 36, WN. Y. ‘180 


HEADQUARTERS FOR BUSINESS INFORMATION 
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The technician above, in the last-word Research Labora 
recently built near our Brackenridge, Pa., plant, is running 
involved analytical test on apparatus of our own devis 

developed because we wanted more accurate answers on } 
alloy steel problems than we could get in any other way 
of the A-L plant laboratories, the hunt for alloy steels of im 

properties and greater value is always at full speed, so tl 
can have the materials you need to cut 


eeu your costs or imi 
the competitive position of your products @ Whenever 
trying to take a step ahead in resisting corrosion, heat, w 
great stress, or in securing special electrical characteristi 

on us. Allegheny Ludlum Steel Corporation, Oliver Build: 
Pittsburgh 22, Pa. 


PIONEERING on the Horizons of Stee! 


Allegheny Ludlum t& 


Stocks of Allegheny Stainiess carried by all Ryerson Stee! warehouses 








PERSONAL BUSINESS 


BUSINESS WEEK The transfer of property—by gift, sale, or will—-can sometimes be unex- 
JULY 17, 1954 pectedly expensive. Usually that’s because of creditors. If the transferor has 
, debts, the transferee may become liable for them. 


One important creditor in such a case is likely to be the U.S. govern- 
ment. If a tax bill is outstanding, the government has the right, like any 
creditor, to trace its money into the very assets transferred by the debtor. 
If you got the property at a bargain, or free, you will have to pay up. 


There’s an important limitation: Your liability as the transferee can’t 
be more than the value of the property you got. And if you show that you 
paid a fair price for it, the government has no case at all. 





The government gets a break over other creditors in collection methods. 
Like them, it can sue you directly in court as the transferee. But this pro- 
cedure is slow and cumbersome. So the Treasury has the power to proceed 
in the same way it assesses an ordinary tax bill against you. 


To win its case, the government must at least show: (1) the value of the 
property you got; (2) that you got it when the transferor was insolvent, or 
that the transfer resulted in his insolvency; and (3) that it has used all 
available legal means to collect from the transferor before going against you. 


The government has the job of proving that you got the property, but 
not that the debtor owed the tax. However, you have the right to examine 
the books and records of the transferor. So you may be able to show that 
there was no tax liability, or that the tax was paid. 


Some people assume that by transferring property they can escape 
creditors. Thus a man who knows he is going to be insolvent, say, buys 
$5,000 worth of securities, gives them to his daughter. When his insolvency 
is questioned, he can truthfully say that he doesn’t own that stock. 


But it’s not likely to work. If the investigation shows that the stock was 
transferred shortly before insolvency, the creditors can compel the daughter 
to return it. (In the case of tax debts, the federal government would sue the 
daughter instead.) 


Here are some of the ways you can become a transferee, and subject to 

tax liability: 
* When you get life-insurance proceeds from a policy on which the insured 
had the right to change the beneficiary—and his. estate can’t pay its tax bill. 


* As an heir of an estate that has an outstanding tax bill against it. 


* As a shareholder of a dissolved corporation that has not paid its taxes. 
The stockholders must pay back taxes of a liquidated corporation. 


* When you get a gift of property from an insolvent person who has not 
paid his taxes. 


Improper estate-planning can also stick your heirs with an unnecessarily 
heavy tax bill. Most people overlook the fact that a will alone is no safe- 
guard against that possibility. 

It’s important to keep some confidante posted currently on your 
expenses, income, and general tax figuring. If you should die without mak- 
ing these details available, your estate's executors may have to forego a lot 
of deductions they could take otherwise: They would not be able to prove 
them, no matter how legitimate they might be. 
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And remember: If you file a joint return, your wife is individually liable 
for the full amount of the tax. That means that if you should die and th: 
return is later examined, she would be called upon to substantiate it. 


This is the season for water accidents. Most common is drowning; it sti 
ranks as the second leading cause of accidental death in the U.S. for peop! 
in the age group from five to 34 years. 


Best protection, of course, is to make sure you and all members of your 
family really know how to swim. American Red Cross points out that people 
are seldom too old to learn. Knowing how is an important safety factor for 
fishermen and boatmen. Stalled motors and sudden storms can spell death 


If a thunderstorm comes up while you are swimming, get out of th: 
water immediately. Swimmers are in double jeopardy from lightning—the) 
can be struck directly, or be electrocuted by the charge carried through 
the water from lightning striking some distance away. 


If you’re fishing from a small boat, don’t make yourself a lightning rod 
That means to stop casting and fishing. If you are using a metal rod 
might be worth chucking it overboard completely. 


Whether or not you're fishing, it would be safest for you to get to sho 
ahead of the storm. If that’s not practicable, lie down in the boat, as lov 
as possible. Lightning usually has the characteristic of striking tall object 
before low ones. 

cae 


Here are some new ideas in travel and vacationing: 


* Look for the spread of the Berry “Holiday Bonus” hotel reservation 
plan. It gives you advance reservations at lower-than-desk rates, the sam: 
as you get on an organized package tour. Big difference: You can go whe: 
you yourself plan, and by whatever means of transportation. It’s no 
operating in 10 California hotels, is scheduled to become nationwide. 


¢ A 57-day African safari tour will leave New York Sept. 1, will be mad 
by airline and motor coach. Sponsored by Sabena Airlines, the tour cost 
$2,595 per person, including passage, tips, meals, and so on. 


* Excess baggage rates have always been steep in air travel to Europ: 
running $2 per Ib. or more. Air France has put drastic reductions into effec! 
You can now send a minimum 100-ib. shipment from New York to Pari 
for about 55¢ per Ib. 

«A guide to world travel, New Horizons, prepared by Pan America 
World Airways (Simon & Schuster, $1), gives essential information on 1,00 
places. 


Waistline tip: A little sugar an hour before mealtime will cut your 
appetite. It raises your blood sugar level, placates your hunger. A lump 
sugar adds 18 calories, will help you turn down a 400-calorie piece of pi: 
at dinner. 

— we 

Squashed bugs on your windshield make summer driving hazardous, 
are hard to remove with water. Service stations now sell a cleaner developed 
for the aviation industry-——-Permatex Plastic Cleaner—which does the job 
fast and without scratching. 


Contents copyrighted wader the general copyright on the July (7, 1954, Issue—Business Week, 330 W. 42nd St., New Yor. \ 





Up to 475 tons of steel mill scale are recovered 
per week by this Link-Bele equipment. As » 
from steel strip settles to tank bottom (sex 
gtam), three Straightline Collectors move it 
incline. Cross belt conveyor carries it to pivot 
belt conveyor for discharge to railroad cars 


Link-Belt equipment helps end stream pollution— 


Recovers valuable by-products 
from industrial wastes 


EFORE this steel mill installed Link-Belt Straightline Col- 
lectors, almost half of its mill scale was literally “going 
down the drain” . . . and frequently clogging the sewers. 
Now it recovers an extra 225 tons a week—72% pure iron. 
What's more, the waste water is clearer than the river water 
into which it flows. 


Many other industries—including railroads, packers, can- 
ners—have found that calling in Link-Belt ro clean up their 
liquid waste frequently pays a profit. Link-Belt engineers 
have broad experience—not only on industrial waste—but 
on sewage and water treatment as well. They'll work with 
your own engineers, chemists and consultants—help you get 
the finest in modern treatment equipment 


Sanitary engineering is just one facet of Link-Belt’s rela- 
tionship with industry. You'll find Link-Belt materials 


LINK-BELT COMPANY: Executive Offices, 307 N. Michigan Ave., 
ch Offi 


ies. Export 
Throughout the World. 


handling, processing and power transmission produ 
work in almost every industry. Next time you need conv: 
ing or drive equipment—from a single length of chain 
a complete system—depend on Link-Belt. 

To arrange an immediate consultation with a Link-Be 
waste disposal specialist, call your nearby Link-Belr offi 
or write LINK-BELT COMPANY, Dept. AV, 307 N. Michiga 
Avenue, Chicago 1, Illinois. 


LINKi@}BELT 


Qs 


One source . . . one responsibility for materials 
handling and power tronsmission machinery 


_ Chicago 1. To Serve Industry There Are Link-Belt Plants and Sales Offices in All Prix 
ce, New York 7; Canada, Scarboro (Toronto 13); Australia, Marrickville, N.S.W.; South Africa, Springs. Represencativ: 
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DIRECTORS of Stanford Research Institute include a big roster of gilt-edged names. Working with SRI’s director, Dr. Jesse E. 
Hobson (second from left) and Dr. J. E. Wallace Sterling (third from left), president of Stanford University, they're proving . . . 


Nonprofit Research Can Pay Its Way 


Last week, the eight-year-old Stanford 
Research Institute stuck another feather 
in its cap. The Atomic Energy Com- 
mission designated it as the Western 
depository of unclassified atomic infor- 
mation from the commission’s own 
files—a kind of branch library where 
scientists can browse without cutting 
through a tangle of security red tape. 

AEC also named Atomic Industrial 
Forum in New York and the John 
Crerar Library in Chicago as regional 
custodians. 

Stanford Research is a comparatively 
new entry into the field of independent, 
nouprofit, public service anak cam 
zations whose facilities are helping in- 
dustry solve more and more problems. 
Some, like Battelle, Armour, and Mel- 
lon, have been coupled with industrial 
research for years. Others, like Midwest 
in Kansas City, Franklin in Philadel- 
phia, and Southern in Birmingham, 
also were well established when South- 
west Research in San Antonio and 
Stanford Research in Menlo Park, 
Calif., were founded after the war. 
¢ Service~SRI's primary interest is in 
research facilities to stimulate the eco- 
nomic eres of the West. Being a 
nonproht institution, it. religiously 
avoids direct solicitation of business, 
doesn’t “bid” for private or government 
contracts in the compctitive sense. Its 


research spreads into three broad 
fields—physical sciences, engineering, 
and industrial economics—and into one 
specialized field, the study of the effects 
of extreme pressures and explosive en- 
ergy. The 936 research contracts it has 
completed for public agencies and pri- 
vate companies have pulled in revenues 
of $21.2-million. Its current operating 
rate is $7.5-million a year 


i. Promoting an Idea 


SRI started from scratch in late 1946 
with three rooms on the Stanford Uni- 
versity campus and a $100,000 gift from 


a group of businessmen. It weathered 
some tak seas to reach its present 
affluence: total assets of $3-million, net 
worth of $1.5-million, cash in the bank, 
and plans for a new $3-million plant. 
Stanford University founded the re- 
search institute and bankrolled it—at 
one stage to the tune of $625,000. The 
university maintains no operational con- 
trol over the institute, although its 
president, Dr. J. E. Wallace Sterling, 
is Chairman of SRI’s board of directors 
and seven of the university's trustees are 
also directors of the research corpora- 
tion. Heading the institute is Dr. jem 
Edward Hobson (cover), an alumnus 
of Armour. Hobson was barely 37 when 
he took over as director of SRI in 194& 


A Hoosier by birth, h 
torate magna cum laud 
Pasadena. After graduat Hobson 
taught in the Midwest and East, and 
was a central station eng for West 
inghouse Electric Corp Pittsburgh 
He was director of Arm Research 
when Stanford lured h ck to the 
coast. 
¢ Gilt-Edged Board—Ho! 
directors constitutes on 
arrays of Western bu xecutives 
ever gathered at one tal ith a few 
Easterners added for fla Chirtv-six 
strong, the board includ ich power 
house names as Gwin | f Standard 
Oil of California, J. D llerbach of 
the paper family, | Warren of 
Safeway, Charles R. Blyt nvestment 
banker; Don Russell of uthern Pa 
cific, Steve Bechtel, t! ternational 
builder; Paul Davies of food Machin 
ery, and Mark Sullivan of Pacific Tele 
phone. 
It’s no letterhead bo The mem 
bers were hand-picked in elder 
statesman of Pacific business, 
Atholl McBean, a tow hulk of a 
man whose capacity for turbing the 
peace belies his 75 vea If anv one 
person can claim to ha ired Stan 
ford Research, McBea: the man 
He and his ceramics nufacturing 
family have been emplo esearchers 


iltech in 


board of 


tii glossiest 


BUSINESS WEEK © July 17, 1954 











~~ 


at her Beauty Salon or in her Boudoir... 
Provides Lasting Loveliness for her Hair-style 


SPRAY AND STAY, the magic formula waves and curls, holds the settin 
devised by Richard Hudnut and used in SPRAY AND STAY is now avail 
Hudnut’s Fifth Avenue Salon is a fragrant, use in the home pressure-; 
non-sticky hair spray containing vacuum- SPRA-TAINER, the world’s original 
purified lanolin. Conditions milady’s hair, leading lightweight propulsion « 
gives it lovely sheen and luster . . . controls only by CROWN, 


SPRA-TAINER’s unique “Modern Design” 
and “No Side Seam-No Top Seam” 
construction exemplify CROWN’s 

creative ingenuity in the manujacture 


of fine cans of all types. DIVISION 
CROWN CORK & SEAL COMPANY, Inc. 
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NOW! Make 


better speeches! 
New “push-button” aid eliminates 
bulky notes and papers 
* No loose pages ! 
© No jing binders! 
© No “forgotten” 
ideas! 
© No “lost” notes! 
Use it wherever 


you go. it’s portable 
Write for complete information 





ATTENTION DEALERS. Some dealer areas still 
open. if your men can talk to top executives 
write us. 


ROLL-A-TALK, INC. 


13336 KERCHEVAL 











thee clase'fied adverticing of the werld of business PJESSE E. HOBSON RALPH A. KRA USE 


management. For information write, wire or phone 
BUSINESS WEEK 
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E. FINLEY CARTER 


got aircraft companies to 
pieces of it. There are now 26 types of 
planes flying with the flush-mounted 
antennas conceived in the Stanford 
laboratory. Some of them, virtually 
flying electronics laboratories, have as 
many as 11 antenna systems. (Th 
cover «picture shows a mockup of an 
airplane nose used for antenna re 
search.) 

¢ Uncharted—While it’s the nature of 
research to probe uncharted paths, no 
body at Stanford could have foretold the 
devious course of a project that Sylvania 
Electric Products dropped in the lap 
of Dr. Weldon B. Gibson, director of 
economics research, two years ago 

Sylvania’s problem was simple enough 
at the start. For reasons of its own, the 
company thought it should have a West 
Coast factory. Gibson's job was to make 
the techno-economic studies that would 
help Sylvania decide where to put it, 
and what to myike. 

Gibson came up with a selection of 
alternate sites, and he called on Dr 
Thomas H. Morrin’s engineering 
search division to help suggest a line of 
products. Morrin’s group hit upon a 
type of vacuum tube for the military 
and Sylvania approved. 

That ended the original project, but 
before that stage was reached, Sylvania 
started construction on one of Gib 
son's suggested sites and was anxious 
to hire a staff and start production as 
soon as the builders departed. 

SRI set up a miniature Sylvania fac 
tory, designed and engineered the tool 
up for the plant, hired the nucleus of 
a production staff in Sylvania’s name, 
trained the employees. Then, when 
construction was finished, SRI moved 
the whole works to the new plant at 
Mountain View, Calif. 


SPONSOT 
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THOMAS C. POULTER 


¢ Top Team—Another SRI man, John 
W. Dawson, joined Sylvania in the 
East as chief of the electronic division. 
The apparent windup of the personnel 
shift came early this month when 
Stanford disclosed that it had engaged 
Sylvania’s vice-president and technical 
director, E. Finley Carter, as general 
manager of Stanford Research’s research 
divisions. 

Carter joins the staff in October. 
With Ralph A. Krause and one other 
associate director, he will constitute 
the top echelon of management under 
Hobson 

I'he other associate director is Dr. 
Thomas C. Poulter, the institute’s 
senior scientist and holder of two special 
Congressional medals for scientific ac 
complishments in polar exploration, 
Poulter was second in command of the 
second Byrd expedition to the Antare- 
tic. His specialty, an outgrowth of his 
pioneer work in seismic exploration, is 
the investigation of transference of ex- 


plosive energy through materials. 


itl. Bait for Scientist 


Hobson’s slant on personnel turt-over 
would drive the average corporation 
executive mad. As he views it, one of 
his jobs is to deepen the reservoir of 
technical manpower in the West. He 
figures he can’t do that by building 
fences around his technical people to 
guard them from acquisitive employers. 
Instead, he encourages both the scien- 
tists and prospective employers to get 
together, 

“It’s our deliberate policy,” he says, 
“to attract bright young people here 
and give them the industrial approach 
to research, with emphasis on the dollar 
sign. There must be two dozen or more 
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Are You Be i) 
Making the 
Same Mistake? 


Johnny doesn't have a sweater ind 
Susie wasted her time and material, all! 
because she didn’t check as she went 
along! 


Many manufacturers make this same 
mistake, They spend thousands of dollars 
processing metal parts that have invisibl 
defects which make the finished product 
worthless. It is more logical to find these 
defects before or during manufacturing 


Methods by Magnaflux help industry 
find defects in all kinds of materials. Low 
in cost, these methods permit a constant 
check on quality. Fast, positive detection 
catches “mistakes” — prevents wasted 
labor and material. Often, Magnaflux 
methods point to the manufacturing 
process that is “building in” invisibl 
defects. They show you where, and many 
times, how to revise or correct processes 
for lowest reject rates, highest capacity 
production. 


ONLY MAGNAFLUX makes rhes¢ 
inspections fast, reliably and economis 
ally usually less than a penny or two 
per part. Complete Magnaflux installa 
tions are as low as $550.00 


GET THE WHOLE STORY 
of how Magnaflux’ inspec- 
tion helps you save money 
by finding defects during 
monufacturing. Write 
for the free booklet — 
"Finding the ‘How and 
Where’ of Lower Pro- 
duction Costs.” 


MAGNAFLUX 
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7306 West Lawrence Ave 





urPosr one of your business part- 


ners were critically ul. . and, 


right this minute, you were waiting for 
the latest news about him 

Would you only be concerned for him, 
as a close friend and valued colleague? 
Or would you feel misgivings, too, about 


the whole future of your firm? 


That would largely depend on whether 
or not there existed, in your safe, an 
agreement allowing the surviving partner 
(or partners) to buy up a deceased 
partner's interest. 

In the absence of such an agreement, 
you might have to face a very awkward 
situation 

For it often happens, when a partner 
dies, that his widow or other heirs want 
to step into the business, When such an 


arrangement won't work (and, for many 


T©) 
©) 


good reasons, it seldom can), a forced 
liquidation is likely to result—-with the 


value of everyone’s share decreased. 


If you and your haven't 


thought about this, shouldn’t you see 


partners 


your lawyer right away, and have him 


give you advice about such: an agreement 
for your protec tion 

Then, let your Travelers agent or 
broker set up a Travelers Business Life 


Insurance plan—to provide funds for 


The 


ravelers 
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who have left here to take top jobs in 
industry. It keeps us in a state of flux, 
but it also makes room on the staff for 
advancements. Nobody has to sit 
around and wait for somebody to dic 
or retire to get promoted.” 


IV. On the Line 


This psychology secms to blend into 
the ellanied of the institute. Ar- 
chitecturally, SRI is no ivy-covered 
monument. It occupics a rambling col- 
ony of stuccoed wood-frame structures 
that were built as an army hospital. At 
frst, the staff rattled around in its 
block-long wings. Now the corridors 
are being partitioned into offices. 

The institute is now in the process 
of selecting a site for new headquarters. 
Associate Director Krause, the sti 
tute’s “vice-president in charge of the 
future,” thinks the decision will be 
made in a munth or two. Then it will 
be up to the board to scrape up $3-mil- 
lion for a home of 220,000 sq. ft. 
¢ Projection—McBean thinks that will 
be no trick. He has a scheme for rais 
ing $1-million, and he expects the banks 
will do the rest. 

His scheme is a projection of a de- 
vice SRI has used to raise funds for 
scientific equipment. That is to con- 
fer lifetime associate memberships on 
selected individuals and companies 
that can produce the necessary $15,000 
per membership. 

It’s about as blunt as that. Since the 
$15,000 is tax deductible, there can be 
no quid pro quo for the donor other 
than the distinction of having his name 
engraved on a bronze plaque in the 
lobby. However, donors do get first 
crack at the results of the institute’s 
self-initiated research. 
¢ Payoff—Since the associate plan was 
launched in 1950, SRI has amassed 
$1.6-million for its equipment fund. 
There are now 84 associates, some hold- 
ing as many as six units of membership. 

_Contributions to the associate fund 
are earmarked for equipment, and may 
not be used to meet operating expenses. 
So far, the institute has spent $1.3-mil 
lon for equipment that includes an 
emission spectrograph and a mass spec- 
trometer (cach worth around $25,000), 
a couple of X-ray diffraction units worth 
$30,000, a double-beam infrared spec- 
trometer, a raft of precision electronic 
measuring equipment, instrumentation 
for aincratt antenna ranges, modcl shop 
tooling. Krause estimates that it cost 
between $2,000 and $3,000 to “tool 
up” for each of the 200-odd senior sci- 
cntists who have joined the institute. 

Most awesome of the tools is a 
whole radiation engincering laboratory 
built around a 2,800-curie hunk of ra- 
dioactive Cobalt 60. It’s one of the 
few large sources of radiation availabk 


to industry. 
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Ammy Ordnance owns the most ex- 
pensive tool in SRI’s kit—a relatively 
new type of magnetic spectrometer for 
study of minute particles that deter- 
mine the physical composition of a 
surface without marring it. 

Probably with an ear cocked to the 
old complaint of commercial labs that 
the nonprofit researchers are a threat 
to free enterprise, Hobson insists that 
SRI doesn’t compete with anybody. 

A prospect gets a rounded estimate of 
the cost of the work he wants done in 
the form of a ag ao If he clects to 
go ahead, he is billed on this basis: 
salaries paid the assigned technical staff, 
plus an overhead cost based on the sal- 
ary total, plus out-of-pocket expenses in- 
curred, plus a fee (normally 12%) for 
institute-sponsored research. 

SRI’s client list, while heavily larded 
with Western companies, shows that 
the institute has some appeal in other 
quarters, too. Alcoa, RCA, Rohm & 
Haas, American Cyanamid, Owens-IIli- 
nois, Sperry Gyroscope, Stromberg- 
Carlson, Mathieson Chemical, and 
Bendix are a few of the non-Western 
clients. In addition, the institute has 
ranged all over the free world for some 
two dozen federal agencies and depart- 
ments. It now has a team in Israel 
studying that nation’s industrial de- 
velopment potential. 


Robot Molecule Sorter 


A new electronic device (above) at 
Esso Laboratories at Baton Rouge, La.| 


automatically sorts and identifies oil 
molecules for research on new petro- 
leum processes and products. Previously 
this job was performed by chemists wha 
manually obtained the samples and 
tested them in the laboratones. The 
new machine combines a mass spectro- 
meter, made by Consolidated Engi- 
neering Corp., Pasadena, Calif., with 
electronic equipment that permits it 
to operate as a robot providing con- 
tinuous analysis of saindtten products. 





“A salute to thove 
who made it possib/e 


Will you have to 
pay this worker's 
doctor bill? 


A court may order you to pay damages 

Industrial noise is a serious prot lem 
Claims for alleged occupational loss of 
hearing have been growing steadily in 
number. Right now, noise is costing 
industry more than $4,000,000 a day in 
worker fatigue, absenteeism, labor turn 
over and accidents. 

You can save yourself a lot of money 
now, and a lot of grief later, if you 
design your acoustics right into your 
plant just as you do your plumbing and 
electrical facilities. The way to accom 
plish that is with Fenestra* Acoustical 
Holorib Roof Deck. 

For as little as 75 cents per square 
foot — installed — —you get: (1) perforated, 
heavy, 18-gauge Holorib Stee! Deck, 
which provides a smooth-finished, 
metal-faced interior ceiling; (2 
absorbing element which also provides 
efficient heat insulation; (3) strong stee! 
surface for support of 1” i 


sound 


wood fiber 
insulation and finished roofing 

You'll find Acoustical Holorib hioof 
Deck in the General Motors Technica! 
Center, Warren, Michigan; Standard 
Pressed Steel Company, Jenkintown 
Pennsylvania; Simmons Saw & File 
Company, Fitchburg, Massachusetts, 
and many other fine plants. 

Write today for complete information 
—or have your architect writs to 
Detroit Steel Products Company, De 
partment BW-7, 3425 Griffin Street, 
Detroit 11, Mic +higan. “Trademark 


Fenestra 


METAL BUILDING PANELS 


Your need for a noncombustible, built-in occ 
treatment encovroged ws to develop Ffene 
Acoustical-Structural Buliding Panels 
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the heavy particle. ‘The new discovery, 
however, indicates that the scientists 
are probably on the right track. 

Schein’s finding also clears up part 
of the scientific mystery surrounding 
Dr. J. Robert Oppenheimer’s an- 
nouncement that he would not appeal 
the recent Atomic Energy Commission 
ruling that he was a security risk. He 
said that, instead, he would devote his 
efforts to a “remarkable event’’ in cos 
mic rays, which “is trving to tell us 
something if we could only read and 
understand it.” Dr. Oppenheimer has 
indicated the new particle is the cosmic 
event to which he referred. 





RESEARCH BRIEFS 





Causes of rainfall will be studied on 
the Island of Hawaii this fall by an 
mternational group of scientists in what 
is expected to be the largest such study 
cver undertaken. 


* 
A $1}-million building program at Buf. 
falo to replace facilities at Buffalo Air- 
port, which must be vacated, has been 
announced by Cornell Aeronautical 
Laboratory. Included in the expan- 
sion will be an addition to present build- 
ings and a new three-story building, 
which will permit the physics and de- 
velopment departments to move from 
the airport. Flight research will be 
moved to a new anitbtas 


s 
A 60-million-volt atom smasher, weigh 
ing 10 tons, is the latest radiation de 
vice for research and treatment of can 
cer to be added to the University of 
Chicago’s Argonne Cancer Research 
Hospital. The new atom smasher—first 
of its kind for medical use—has energies 
capable of penctrating 9 in. of human 
tissue, is more readily regulated than 
present X-ray producing machines. 


7 
Eight steel towers, cach 80 ft. high, 
now under construction at the Renfrew 
(England) works of Babcock & Wilcox, 
Ltd. (separate from its U.S. namesake), 
will provide the link between the atomic 
reactors and turbines of Britain’s first 
stomic power plant at Calder Hall. 
Pressurized carbon dioxide from the 
atomic reactors will be circulated 
through the towers to convert water to 
the superheated steam required by the 
power plant’s turbines, 

+ 
Allocation of enriched uranium to be 
used in a nuclear reactor at the Uni 
versity of Michigan has been approved 
by the Atomic Energy Commission. 
The AEC approval permits Michigan 
to proceed with construction of the 
reactor—which the school believes will 
he the most powerful built in the U.S., 
outside facilities operated for the AFC 
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— makes Healthier, Happier Workers 


Nature invites you to enjoy almost every outdoor sport within 
a few minutes of your work, in the South Bend-Mishawaka area 
Scores of beautiful lakes and streams offer fishing, swimming, 
sailing; provide ideal sites for summer and year-round homes. A 
half-hour’s drive takes you to Lake Michigan’s magnificent beaches 

Six golf courses—four of them public—provide challenge and 
satisfaction for expert and “duffer’’ alike. Inside the two cities 
are acres of parks and playgrounds and 15 Indiana state parks 
are within easy driving distance. Organized sports flourish for 
participants and fans. Every autumn the nation’s finest footba!! 
is seen in the Notre Dame stadium. 

These unrivalled-opportunities for healthful recreation provide 
another important reason for locating your plant in the South 
Bend-Mishawaka area. 


Send for Brochure, “Valley of Promise” 


Here are the facts about a strategic location for your 
new plant. Raw materials come to your factory and 
your products go to market at transport costs in the 
lowest bracket, Write for brochure; your inquiry will be 
held in strict confidence. Committee of 100, Suite 310, 
National Bank Buiiding, South Bend, Indiana. 


SOUTH BEND and 
MISHAWAKA, INDIANA 


COMMITTEE OF 100 





JACK KROLL of CIO's Political Action Committee, and. . . 


JIM McDEVITT of AFL League for Political | 


Campaigning for Labor's Votes 


Organized labor intends to plunge 
into the 1954 clection campaign as it 
never did before. [t's a tune-up for the 
next Presidential race. And it's a retort 
to those who say union politicking 
flopped in '52. 

Again, as in 1952, AFL and CIO will 
work shoulder-to-shoulder. ‘The AFL 
Labor's League for Political Education 
and the CIO’s Political Action Com- 
mittee (pictures, above) will get more 
money, more staff, more backing from 
the top leaders. ‘logether, they have 
sharpened their objectives. Their tar- 
get: a big say in the outcome of 60-odd 
crucial Congressional contests and a 
few key Senatorial elections (BW-Jun. 
19°54,p31). 

“Ike's personality beat us in 1952,” 
union political experts say, adding the 
claim that organized labor did very well 
even then in House and Senate con- 
tests. They assert that their revamped 
strategy and methods will make organ- 
ized labor a new force to be reckoned 
with from now on. 


1. Steering the Vote 


AFL-CIO political “educators” are 
battling for not only the 16-million 
votes of union members but also those 
of members’ families. Union families 
make up about 27% of the population. 
All these votes would be a dectsive fac- 
tor in any election if they could be de- 
livered in a bloc to the favored party. 


146 


Recent clections make it obvious 
that no one has labor's vote in his 
pocket for delivery as a unit. Union 
members can't be spoken for, labor 
politicians have decided, but they can 
be spoken to. That's the new strategy. 
¢ Weight of Endorsement—No one has 
ever been able to prove that labor un- 
ion endorsement helps a political can- 
didate. But no one has been able to 
disprove it, cither. So most office- 
en want official support of labor 
and, by bargaining over granting this 
support, labor leaders achieve some in- 
fluence over elected officials 

Can the leaders influence the elec- 
torate to a significant degree, even in 
heavy wage-earner districts? If you want 
the guess of the most thoughtful 
political experts, it’s a measured “no” 
and “yes.” 
¢ Doesn't Help—The “no” applies to 
the voter's choice of a candidate. En- 
dorsement by labor groups probably 
shifts very few votes. The voter—union- 
ized or not--makes up his mind on any 
number of grounds. 

Like other voters, labor union mem 
bers are a complex of many interests. 
With children in school, they may 
have their vote swayed by a public edu- 
cation issue. As homeowners, they may 
be primarily interested in taxes and 
mortgage rates. With relatives behind 
the fron Curtain, they may be most 
concerned about foreign policy. That 
they are union members with a stake 


in wages, hours, and | 
strefigth is only one 
to be taken into accor 
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ists—they see labor’s welfare as being as 
much at stake in Washington as at the 
collective bargaining table. Both are 
ardent Democrats; the fiery Reuther is 
more likely to follow a politic: il person- 
ality, while Meany pays more attention 
to the issues. 

Two fulltime directors (pictures) run 
labor campaign headquarters: 

e jack Kroll, director of CIO's 
PAC has run his union’s program since 
the death of Sidney Hillman. 

* James McDevitt, director of 
Labor's League for Political Education, 
took over the AFL program from Joseph 
Keenan in 1951. 
¢ Democratic Leanings-The unions 
have long tilted toward the Democratic 
camp, but this year the slant is more 
pronounced than ever. Onlv a few 
liberal Republicans will be endorsed. 

LLPE and PAC are rushing black 
lists of “wrong-voting” senators and 
representatives to their field offices. 
Che AFL. group cited 60 Republican 
representatives as voting completely 
wrong on 30 major issues. It also de- 
cided 63 Democratic rescritatives 
voted wrong more often "ban “right,” 
but these are mostly in the South, 
where union labor has a weak voice. 

In a few areas, CIO and AFL haven't 
got together on endorsement or 
denunciation. In Michigan, CIO is 
backing Reuther’s friend Blair Moody 
for Democratic nomination while AF! 
is split between Moody and Tom 
McNamara; whichever wins the primary 
will have undivided support, though, 
against Sen. Homer Ferguson in No- 
vember. And in California, AV’'L backs 
Republican Gov. Goodwin Knight for 
reelection while CIO’s state leaders 
favor Democrat Richard Graves 
¢ Pros and Cons—The AFL checklist 
finds five Democratic senators, all up 
for reelection, resoundingly right on 
laft-Hartley, social welfare, domestic 
cconomic policy, and foreign aid. ‘They 
are Paul H. Douglas, Minois; Matthew 
M. Neely, West Virginia; James E. 
Murray, Montana; Estes Kefauver, 
rennessee; Theodore F. Rhode 
Istand. 

The unions will go all-out to back 
such men, and equally all-out to defeat 
candidates who are blacklisted. Four 
Republican representatives in Michi- 
gan—home base of Reuther’s politically 
wctive United Auto Workers — will 
especially feel their wrath. The unions 
give zero scores to Kit Clardy, Georg< 
\. Dondero, and Charles G. Oakman 
and far below zero to Clare E. Hoffman, 
who not only voted consistently 
‘wrong” but also instigated probes of 
labor racketeering. 
¢ Ways To Do It—For the first time 


Green, 
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since their political bureaus were set 
up, the unions find themselves aligned 
with the party that’s “out.” So they 
aren't complacent. They're hoping for 
bulging war chests. LLPE expects col- 
lections from members to approach 
the record $600,000 of 1950; PAC 
talks in figures above $1 -million. 

The unions will focus on the indus- 
trial areas where they are strongest: 
Detroit and Fiint, Pittsburgh, Los 
Angeles, Akron. Their campaign will 
be aimed where the worker feels it 
most—in the pocketbook. The theme: 
Unemployment is high, those who have 
jobs are hit by loss of overtime or by 
shortened work weeks and, of course, 
the GOP Administration is to blame. 

rom now till Nov. 2, this and other 
issues will be dinned into the ears of 
unionists—by pamphlets written in two- 
syllable oan cs commercials on 


union sponsored news broadcasts of 


Frank Edwards (AFL) and John Van- 
dercook (CIO), by a variety of exhor- 
tations from talks by top union officers 
at organized rallies down to casual con- 
versation steered by shop stewards. 


Ill. Counterattack 


But the fact that labor has allied 
itself with the party that is out of power 
means that for the first time it will be 
facing a labor-wise political opponent 
from within the Administration. The 
Republicans are grooming Labor Secy. 
James Mitchell as their campaigner. 
The Republican National Committee 
has extensive plans for using Mitchell's 
talents on the rostrum. A committee 
aide says his politicking will be pat- 
terned after his trial run in Flint last 
February, when his “common man” 
approach went over well with both 
AFL and CIO groups, 

Mitchell himself thinks he has 
plenty of evidence that the Administra- 
tion is neither anti-labor nor anti-union. 
He'll make these points: 

¢ The President's effort to amend 
Taft-Hartley to make it “fair to both 
sides” was scuttled by the Democrats, 
who voted unanimously to recommit. 

¢ The Administration favors in- 
creases in weekly unemployment bene- 
fits through the states. 

¢ Mitchell will stress his own strict 
enforcement of minimum wage laws, 
So strict has this been that he recently 
refused to grant the canning industry 
a special wage exemption for defense 
contracts, as his Democratic predeces- 
sors had done every year. 

Mitchell believes the workers can be 
shown that they are getting a fair shake 
from the Administration, regardless of 
what their leaders tell them. 
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. don’t let your colleague 
go away frustrated—that's 


how he came in...” 
BOOKS starts on p. 148 


wants to know’’--or so the author and, 
probably, your interviewee think. 

¢ Don’t be surprised if there is a 
fair amount of confusion in what the 
interviewee tells you. Sure, he is really 
there for help. But all his life he has 
been taught “not to need help,” so he 
is guilty in his own eyes when he comes 


to see you. He is inclined to “cover 
up” by introducing a strange cast of 
characters that takes the burden of 
guilt off himself. In short, he les—or 


almost so. Sullivan, who threw the 
English language around with an aban- 


don that would make any eighth-grade 


English teacher blanch, called this 
the “parataxic distortion” (definition 
here's no logic to it Chis is just 
about the only technical term in 246 
pages of book. (Incidentally, the con- 
troversial word: “‘Freud” appears not 
once in the whole book 

¢ When your interviewee leaves 
vou, be sure he has been benefited. 


Don’t let him go away frustrated. That's 
how he came in 
¢ Four Stages — Sullivan believed that 


an interview should be broken down 
into four stages. First you receive the 
interviewee; then you explore what is 


on his mind; then you talk with him 
in depth; and then you break the inter- 
view up 
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office, savs Sullivan, 
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know about his problem I show,” 
says Sullivan, “that I have paid atten- 
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sented to me.” 
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tenseness, and fatigue Any one of 
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interviewee came to seek help—they are 
all signs of anxiety 
* Clear the Air—If vou that the 
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let a misunderstanding break it up. Im 
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you see it and find out whether vou and 
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find 


the interviewee are still broadcasting 
on the same wave length. Always bear 
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chief handicap to communication is 


anxiety.” 
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THE TREND 





Last week's $3 a ton price rise in steel~American in- 
dustry’s workhorse material—does not mean inflation is 
around the corner, As a matter of fact, the steel in- 
dustry marshalled evidence beforehand to prove that 
this price hike was hardly enough, 

Lk. 'T, Weir, chairman of National Steel Corp., re- 
minded the American Iron & Steel Institute in May 
that its 124-million tons of capacity must be replaced 
in 3G years, Since new steel capacity now costs at least 
$250 per ton, the industry must raise $1-billion a year 
for the next 30 vears just to stay even. 

Bat that won't be enough. Ben Fairless, chairman of 
United States Steel, six months ago declared that 
“within the next 20 years . we will have 45-million 
more people If the per capita consumption of 
steel remains what it is today—and even if it does not 
rise, as it always has throughout this century—it will still 
take 14 more plants such as the 1.8-million-ton Fairless 
Works to meet the demands of these 45-million new 
people, 

At $250 per ton, that would acd about $300-million 
per year to the industry's $1]-billion capital requirements 
over the next 20 vears 

So where does the $1.3-billion come from? In 1953, 
the industry gained about $600-million from deprecia- 
tion, depletion, and amortization. 

Some of the $1.3-billion, of course, would be avail- 
able from earnings. In 1944-52, the steel industry aver- 
aged $260.nillion per year in retained earnings. In fu- 
ture years, this figure ought to average higher. But even 
if retained earnings could contribute $300-million and 
if deprecwtion and other internal sources provided 
$600-million, as they did last year, that would still leave 
$400-million to come from other sources. Some could 
come from debt, of course. But hardly all of it. The 
industry's long-term debt practically doubled in 1951 
and 1952. It’s still going up. 

So, sooner or later, the industry would have to sell 
stock, But the stock market, on its record, thinks poorly 
of most steel securities (BW—Jul.3'54,p59). Weir told 
AISI that the market valued the steelmaking capacity 
of the 10 largest producers at $53 per ton—about 20% 
of replacement cost. The market value last fall of his 
own company’s securities—and National Steel is about 
as profitable a preducer as you can find in the trade— 
was less than the new money National had invested in 
plant since the end of World War II. 

The market obviously isn't going to price any new 
steel securities very high. Thus, you'd think the steel 
business would be knocking itself out to protect such 
profitability as it already has. You might even expect it 
would strive to improve its profitability. 

Steel got a chance to improve that profitability two 
weeks back when it signed a new labor agreement, which 
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Is $3 a Ton Enough? 


will raise costs at least 10¢ per hour. But 
ton price imcrease didn't even protect ex 
ability, let alone improve it, 

The steel business has claimed for years t! 
cent an hour it adds to employment cost: 
40¢ additional revenue per ton just to break 
that’s a hard ratio to pin down to the last 


sure. Still, it’s a ratio that remains sufhicic 


to be a management tool that’s in constant 


the industry. And on the basis of that rati 
even recover the costs of that new labor agr« 
being the case, it certainly didn’t impr 
ability. In short, if you believe industry 
stee] boost ought to have been higher. 

Under these circumstances, the indust: 
serve a salute for their restraint. By holding 
they helped themselves and all of indust 
may have done it at the expense of their . 
future 


How Much Growth? 


While most businessmen and economists 
that the 1953-54 recession has come to an 
of the National Planning Assn. will ke« 
becoming complacent. The NPA makes 
slow upturn—which is generally expected 
duction and employment would be “unde 
actually “inexcusable” in the present world 

As the NPA sees it, production should | 
by nothing less than $25-billion over the 
would do this with a double-barreled pr 
creasing private investment and governm: 

This is needed, the NPA warns, becaus 
Government's present program may “mi 
and avoid a depression,” it will hardly stin 
NPA is afraid the government's propose: 
spending will not be matched by a big en 
in private investment. Despite the fact 
investment remained high over the past 
considers that it will have to be much hi 
a depression. 

The NPA’s report may lead the Ad 
economists to re-examine their policies 
that NPA’s prescription is what we need 
program would stimulate the economy 
easily overstimulate and bring an inflatio 

The real question, we suspect, is: How ! 
economy grow? 

We don’t think that the 
experts can take a slow but steady rise ft 
neither can we see any reason for the Ad: 
reverse itself by starting massive new sp 
word of NPA, this would be even more 


goveriiine 
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fedlants Stine of Whiskes 


The choicest distillations of Scotland are blended with consummate skill to endow 
12 year old Chivas Regal with its matchless flavor. This mellow treasure of the Highland 


is produced by Chivas Brothers Lid. of Aberdeen, a House founded 153 years ago. 


BLENDED SCOTCH 


WHisk* 


A verdant glen, a shimmering loch, in the romantic North of Scotland 


CHIVAS REGAL 


CHIVAS KnoTHERS. Ln 12 YEAR OLD SCOTCH WHISKY 


BLENDED SCOTCH WHISKY+86 PROOF+ CHIVAS BROTHERS IMPORT CORP. + NEW YORE 





How to make a freight train act like this Panama Limited 


© freight can match the 
Panama Limited’s cuisine 
and luxury, taken straight from 
the French Quarter of New 
Orleans. Or would want to 
But there’s one freight that 
can match its record of being 
right on time—time after time. 
It’s “Roller Freight”. 
Streamliners like this Panama 
Limited have Timken® tapered 
roller bearings that virtually 
eliminate friction. Most freights 
do not. Asa result, freights often 
pull up “lame” with a hot box 


Only TIMKEN bearings roll so true, have such quality thru-&-thru 
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ll true 


up to their design because we 
make them to almost micro- 
scopic tolerances. And to further 
insuure quality in every bearing, 
we make our own steel. No 
other U.S. bearing maker does, 

In terms of performance, 
Timken bearings are lowest in 
cost. That’s why the railroads, 
like all industry, use Timken 
tapered roller bearings to help 
keep America on the go. The 
Timken Roller Bearing Com- 
pany, Canton 6, Ohio. Cable: 
“Timrosco”’, 





